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Do You Intend to Advertise in 


SAN #RANCISCO? 


350,000 Population. 


EXS| 44,000 Lineal Feet Fencing, 
(OG) 10 and 20 Feet High, 
\9| Licensed and Protected. 
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AN 
SIEBE & GREEN 
, : OWN THE.. 


BILL POSTING 


AND...... 


PAINTED SIGN PLANT. 


Address, IIlth and Market Streets. 
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BILLBOARD ADVERTISING. 3 


SIS SS Mi Si SM 


UNSON | 


Bill Poster and General Advertiser, contracts for and posts bills all over the United States 
and Canada. Does it all, prints, posts, checks and works out all the minute detail incident 


to a large advertising campaign, omg over a great area of territory. Estimates, designs 
and sketches furnished on application. 


WRS ALL TH 


billboards at the various ferries of New York City. He offers a prompt, efficient, reliable and 
guaranteed bill posting service. Every sheet of paper is listed, protected and renewed. Every 
sheet faithfully and prominently displayed. He has a showing at every point of vantage 
throughout the city. He controls the 


EST LOCATIONS 


on Broadway and the various elevated railroad routes. In fact all the most desirable, all the 
really prominent hoardings, all the better bulletins are always and invariably Munson’s. 
That’s why HIS service is the best—the only absolutely indispensable service to be had 


IN NEW YORK: ; 


If you want to keep the people of the Metropolis posted call on or address 


HARRY MUNSON, 


General Offices, 42 and 44 Duane St. Branch Office, 228 E. 125th St. 


a 


Telephone 136 Franklin. 


Provincial and country bill posters will please keep me advised of any changes they may make. 
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BILLBOARD ADVERTISING. 


Classified Advertisements. 


BILL POSTERS’ DIRECTORY. 


Two line , Displayed Adearticmmats under this 
heading, 25¢. Sor one insertion, boc. for three inser- 
tiom. 75c. for four insersions, $1.00 for six tmser- 
tions. Larger cards, roc. per agate line 


Conway, Ark., J. F. Clark, 


Bil! Poster and Distributor. nv 


Santa, Fe, N. M., A. M. Dettelbach, 
Bill Poster, Tacker and Distributor for 
santa Fe, Taos and Rio Arriba Co's. 


>" Lorain, O., P. J. Smith, 


Bill Poster and Distributor. 


i Laramie, Wyo. 
' H. EK. Root, Mgr. Opera House and Bill 
4 _ Poster. 150 Third St. ; : x a7 
Belvidere, lll. dg7 
Fred, Wiffin. Bill Poster, 312 Caswill St. 


Washington, Pa. Pop. 12,000 
. A.B. Means Bill Poster. Own and contral 
im all principal bill boards in the town. work 
jano7 


nv 


219 6th St. n07 


promptly done. 


Oswego, N. Y., F. E. Munroe. 
Licensed Bill Poster, Distributor and Sign 


Painter. ‘ any 
Troy, Ill. 
F. C. Gates. Bill ester and Distributor. 


Reference furnished ngo7 


Po’keepsie, N. Y. 24 Mechanic St. 
M F. Sprenger, The Honest King Bill Pos- 
ter and Distributor. ngo7 


Waukon, Iowa. Wm.S. Hart & Co. 


' Pop. 3,000. Control all space, including 
Opera House and Fair Grounds. Goo 
work anywhere in N N. F K.1 lowa Rall auly 


Anaconda, Mon. _— Pop. 12,000. 


George Elston, Licensed City Bill Poster. 
A smelter city uptodate Three thousond 
men employed at the smelter. ang 


Corsicana, Texas. Pop. 10270 
L. C. Revare, City Bill Poster and Distri- 
butor. Satisfaction guaranteed—try me. 
1000 running feet Bill Boards and good walls 


Asheville, N. C. “The Land of the Sky.” 
Resident population, 15 000; visiting 
population, 7,000 Asheville Adverti ing 
Agency. P.O box17. Licensed City Bill 
Posters, Tackers and Distributors. Also 
control all Street Car Advertising in city, 


Winona, Minn., Henry Werner, 
City | Bill Poster and | Distributor. 


Nanaimo, British Col. Pop. 7,000. 


boards and spaces. P.O. Box 189 


Fort Wayne City Bill Posting Co. 
Theatrical and City Biil Posters, 
buting and Advertising Agents. Work 
promptly and properly executed. 

FURT WAYNE,IND. C. B. Woodworth, 
Manager. 


DENVER, COLO. 


The Curran Bill Posting & Distributing Co. 
owns aud controls all bill boards and ad- 
vertising privileges in Denver, Pueblo and 
Uolorado Springs. Population of Denver, 
165,000; Pueblo, 40,000; Colorado Springs, 
Colorado City and Manitou, 20,000, tf 


Lima, Ohio. Pop. 20,000, 


W. C. Tirrill, City Bill Poster and Distri- 
buter. Work promptly done. tf 


Memphis, Tenn. 
Van Beuren & Co., Bill Posters and Distri- 
__buters. 224 Second street. 

Milford, Mass. 


Population, 10,000. W. E. Cheney, City Bill 
Poster, Distributor. 82 So. Bow street. Sole 
sontroi of all bill boards in city and adjoin. 
ing towns. 20 years’ experience in this city 
Baggage and scenery truck express. fe-12 


Newport, Ky. G. H. Otting & Son, 
Own and control all boards. Good Service. 


bp Palmyra, N.Y. Fred. F. Kelly, 


City Bill Poster and Distributor. au 


Classified Advertisements 


‘BILL POSTERS’ DIRECTORY. 


Delaware, O. G. D. McGuire, 
_Gity Bill Poster and Distributor. 


Oakland, te Oe re i 


Belasco & Co., Bill Posters and Painted 

Signs. nv 
Woodland, Cal. 

Dietz & Glendenning, Bill Posters, aw 


Stavanger, Minn 
Ole Hoim, Bill Poster and Distributor. n97 


Evansville, Ind. 75,000. Licensed. 
Evansville Bill Pos'ing and Distributing 
Co. Sole Bil) Posters and Distributors. n97 


W.E. Patton, Corinth, Miss. 


Bill Poster and Distributor. Keference 
furnished. Box 164, n97 


Waukesha Wis. 
Cadwell F. Mevis City Bill Poster and Dis- 


tributor. 638 Main Street. ni7 

Aurora, Ills. B. Marvin. 
Bill Poster and Distributor. Circuit, 16 
towns. . Pop. 60,000, 


ny 


Lu Verne, Minn. Pop. 3,000. ; 


Dana M. Baer, Bill Poster and Distributor, 
Box 490. a6 


R. W. STORRS, 
De Funiak Springs, Fla. 


Can cover all West Florida outside of Pen- 
sacolain any manner r desired. wu 


Brantford, Can. Pop. 17,000. 


Chas M. Smith & Co., Bill Posters and Dis- 
tributors. own ard control 20,000 feet of 
boards. Reliable distribution. if 


DISTRIBUTERS’ DIRECTORY. 


oo er 


os 


We can guarantee that adi ertisers will receive | 


honest, reliable service from any firm or person 
whose advertisement appears in the follow ing list. 
No advertisements recetved from minors 
References as to honesty and integrity ‘must ac- 
company all applications for space. 


_ Paducah, Kv., H. Joseph Harth. 


A. A. Davis owns and controls ali bill | 


Distri- | 


Unexcelied Distributing Service. any 


Scranton, Pa. 
The Metropolis of the coal regions. 
Reese & Long, Distributers. 


Chillicothe, Mo., Z B. Myers 
Owns all bill boards, Tacking, !istribut- 
ing and Bill Posting done satisfactory er 
no pay. Write him, a7 


Atlanta, Ga., 124 Haynes St. 
Wim. Peden. Advertising Distributed, 
Signs tacked up in this andadjoiniug coun- 
ties, #1 00 per lou) and up. avy 


may 


—— ee 
Terre Haute. Ind. 
James M. Dishon, Distributing, 29 South 
5th St, D7 


Carlisle, Ind. 
Sullivan (o., RK. J Chileote, Distributor. n7 


Manning, 8. C. 
Distributor. T.M. Young. Manager. P.O 
Box **Y.”’ no7 


Charleston, W. Va. Pop 15,000 
E. H. Varwithen., Distributor, Satisfaction 
guaranteed. Six adjoining towns. 


Bangor. Me., and Neighboring 
Cities. Pop. 40,000. 


Distributor and Sign Painter, reliable ser 
vice at bottom rates. Write me for esti- 
mates. E. A. Campbell, 17 Park St. ng7 


Peru, Ind. Chas. W. Stutesman, 
Licensed City Bill Poster and Distributor. 


Jacksonville, Iil., 807 S. Main St., 


Wm. Burke, mombver of ané recommended 
by U. 3s. Dist. Bureau. 


Waukegan, Ill. 


G. Raney & Son, Distributors. Bill Posters, 
etc. (Circuit 18 towns.) Pon. 35.000, _n6 


Tucson, Arizona, 2,000 ft. of boards 
WM. KEID. Box, 148. dal2 


Victoria, British Col. Pop. 20.000. 


The Victoria Bill Postipg Co. own an con- 
trolall bill b ards, paintsignsand balletins 
and does distributing, Address ROBERT 
JAMIESON, Manager, P. 0. Drawer 28 


: Laconia, N. H. Pop. 15,000. 
tolsom Opera House, Driving Park and 
Show Grounds J. F. Harriman, Manager. 
Owns all boards in the city and suburbs. 


- ‘ \When you write, mention Stliboard Advertising. 


Donat J. Lefebvre, 


N. B., Box 48%. Reliable Distributor of all 
Kinds of Advert'sing Matter — 


Boise, Idaho, Elmo, Gordon & Co. 
Reliable Distributers and Sign Tackers, 
We ‘pay rent for our locations and can 
guarantee. 


Cincinnati, Oo. _*- Pop. 350,000 
Unexcejied Distributing Service. 
W. H. Steinbrenner, #11 Vine, Cincinnati 


Chicago, Ills. J. A. Clough, _ 


Contracts solicited for the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


When you write, mention Billwoard Advertising. 


Population 120,000 | 


ny7 | 


Manchester, 


Classified Advertisements 


- DISTRIBUTORS’ ‘DIRECTORY. 
Grand Rapids, Mich. 
George M. Leonard, Reliable Distributer 


Newport. Ky. 
Otting & Son, Bill Posters and Dis- 
tributors, 608 York street. 


Paterson, N. J., Population 98,000. 
Abram H. Post, Distributor, 48 Hamburgh 


Williamsport, ‘Pa. 
S. M. Bond. Distributor. 


Pittsburg, Pa. Pop. 500,000. 
Established 1892. 
The “TWIN CITIES” seating Agency, 
DISTRIBUTORS 
Office 6, Sixth St. Branch, ALLEGHENY. 
J. T. Hv DSON, Manager. 


Mattapa n, Mass. D. L. Cushing, 
ener bistributor and Gen. Advertiser. 


Menomonie, Wis. ay 
Flint & Thom 


Cireular pistril utors. - ~ fur- 
nished. tes sent on application. ab 
Milford, Mass. Pop. 9,000. 


E. R. Nes gu , Dis ributor. 387 Main st. 
Rochester, N.Y. 
The J, E. stroyer Co., 114 Weld St., handles 
all classes of advertising matter, from a 
work. to a circus program. Nu botch 
wor 


EXPERT AD WRITERS. 
py nrenanern under this ‘head ‘ne — year, im 
nonpareil. In bold-face type, $3.00 per year. Dis- 
play advertisements not exceeding 7 lines, 25. per 
dine. All advertisements amounting to $1.50 and 
over include a vear’s subscription free. 


| Seener, — E., Box 290, Haver- 
hill, n97 


ee come M F., 2554 Emerald St., 
Philadelphia, Penn. ng? 
| 


Cutler, John, Newton, Ma's. ng7 
Bates, Charles Aang 1413-1415 Vanderbiit Bldg. 
New York, N 
Barless, C, J., ent N. ¥. 
Bond, of Boston, 16 Central Street. 
Curran, R. L., 111 West 34th st., New York, N. Y. 
Day, Chas. H., Whitneyville, Conn. 
| Fowler, Nath. C, Tribune Building. N. Y. 
| Marston, Geo W., Portsmouth, N. H. 
Moses, Bert M., Box 283. Brooklyn, N. Y. 
Newitt, J.C, Stimson Bidg , Los Angeles, Cal. 
Patterson, Will J., 125% W. 3d Los Angeles, Cal. 
Scarboro, ‘Jed, 48 Arbuckle Bldg, Brooklyn, N. ¥ 
Star Ad-writing Bureau and Ad- 
vertising Agency, Washington, 
. . n 
Wm. A, Hungerford. [I P. Darrell. 
Stewart, W. C., 4114 Elm Ave., Philadelphia, Pa 
Ward, Artemas, Lincoln Bldg., Union Sq., N. Y. 
Wilder & Co., 621 Market st., San Francisco, Cal, 
Woolfolk, Chas. x. 446 W. Main 


street. Louisville, Ky. 
Zingg, Chas. J., Farmington, Me. 


Theatre Ticket Printers. 
Cc. F. Ansell, Mfg. Coupon Theatre Tickets and 
Diagram Ticket Racks, Lowest prices. Always 


|ontime, No mistakes. 155 Washington Street, 
Chicago. 


STREET CAR ADVERTISING. 


| Advertisements eeeier this hater $7. 50 per year, 
im nonpareil. In bold face type, $3.00 prr year. 
Msplay 25 cents per line. 

Advertisements amounting to $1.50 and over, in- 
cludea year's subscription free 


Asheville Advertising Agency, P. 
Asheville, N.C. 


Barron G. Colljer, Times Bldg,, N. Y. Cole Bldg, 
Memphis, Tenn. 

Broadway Advertising Co, y hy Grant, pres. 
261 Broadway, New York City 


|Mark D. Batchelder Co.. 38% Ma- 
rietta Street, Atlanta, Ga. 


Also Savannah, Ga., Charleston, S.C., Rich- 

mond, Va., Peoria, lil., St. Joseph, Mo., Dubu- 

| que, Ia. 

| O. J. Mulford, Hammond Building, Detroit, Mich. 
| Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo. 

Sam. P. Ferree, 231 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st., 
New York Cit 

_M. Wineburgh, Times Bldg., N. Y. 

| M. Wineburgh +r. Boston, Mass. 

| M. Wineburgh, Jr., 164 Bank st., Cleveland 0. 

| Wyndham Robertson, Dallas, Tex 

| The Acton-Burrows Co., Toronto, Ont. 


a ee ESTEE ———— 
| When you write, mention Billboard Advertising. 


O, Box 17, 


POSTER PRINTERS. 


Advertisements poser te this head $1.50 per vear, in 


year in nonpareil. In bold face type, $3.00 per 
year. Display advertisements nol exceeding 7 
lines, twenty-five cents per line. 

Advertisements amounting lo $1.50 and over in- 
_ clude a year's subscription, free. 

Calhoun Printing Co, Hartford, Conn 

Calvert Litho Co, Detroit, Mich 

Cameron Show Printing Co, 57 Ann, New York 
Central oo: Show Printing Co, ackson, Mich 
Central Litho and Eng Co, 1406th ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 


Carqueville Lithographing Co., 75 
and 77 La Salle Ave., Chicago. 

Correspondent Show Printing Co, Piqua, Ohio 

Courier Printing Co, Brantford, Ontario 

Courier-Journal Job Rooms, Louisville, Ky. 

Courier Show Printing Co, Buffalo, N Y 

Cox’s Sons, John, Gay and Pratt, Baltimore 


Dando Printing and Pi blishin eat 
34S. 3rd St., Philadelphia, Pa. 


The Donaldson Litho. Co., Cin’ti, 6. 
Eichner & Co, Baltimore 


Enquirer Job Print. Co., Cin’.i, O, 
Forbes’ Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 


Free Press Show Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gillin Show Print, 132 West 14th, New York 
Goes’ ~ © Co, 140 Monroe, Chicago 

Gt. Am4#Eng & Print Co, 57 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukee, Wis 


Haber, P. 8., Fond du Laz, Wis 
Hasselman Printing Co., Indianapolis, Ind 
Hatch,C R. & H. H., Nashville, Tsnn 


Hennegan & Co., _Cineinnati, Ohio. 
— Show Printin , 128 Franklin, Chicago 
ournal Job Rooms, denies. oO. 


Libbie Show Print. Boston, Mass. 

Lick Show Print, Fort Smith, Ark 

Liebler & Maass, 224 Centre, New York 

Mauberret’'s Printing House, New Orleans, La. 

Metropolitan Printing Co , 222 W. 26th, New York 

Miner Litho. Co The H.C. 4342 west 14th st. 
New York, 

Morgan, W. J. & Co., St. Clair, Cleveland 

Morrison Show Print, Detroit, Mich. 

National Printing & Eng. Co., ( hicago 

Orcutt Litho. Co. Chicago 


The Penn Printing and Publishing 
Co., 605 Sansom 8t., Philadelphia 
Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chat am, Ont., Canada. 
Richardson & Foos, 112 4th Ave, New York 
Riverside Printing ‘ 0.. 216 4rd, Milwaukee, Wis 
United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence, R. I. 
Winterburn Show Print., 166 Clark, Chicago 


FORMULA and compete directions for 
owt. a Hectograph lic. 
PETREE PUK. ©O., Belgreen, Ala. 


MURAL SIGNS AND PAINTED BULLETINS 


Advertisements under this head $1.50 per year 
in nonpareil In bold face type, $3.00 a year. 
Display advertisements not exceeding 7 lines, 25). 
per line. Advertisements amounting to $7.50 and 
over include a year’s subscription free. 

Boston, Mass. 

Boston ag Co., 8 Bromfield st. 
BROOKLYN, N, 

The New York and Brooklyn Adv. Sign Co., 

DeKalb and Hudson aves. 

Thos, A. Skidmore, 640 Halsey st. 
CINCINNATI, O. 

The John Chapmn Sons Co., 19 Longworth st. 

Dilt’s Advertising Service. 412 Coleman st. 

Ph° Morton, 333 west Fifth st. 

CHICAGO, ILLS. 

R. J. Gunning, Wabash ave., cor. VanBuren st. 

Bour & Company, 59 Dearborn st. 

F. M. Lewis & Co., Temple Court 

Thos. Cussack, Blue Island ave. and Throop st. 


CLEVELAND, O. 
High and Middle Sts, 


Bryan & Co., 
DENVER, COL. 

The Curran Bill Posting and Advertising Co. 
Detroit, MICH. 

Walker & Co., 43 Rowland st. 
KALAMAZOO, MICH. —J. EK. McCarthy & Co. 
LEXINGTON, Ky. 

% Ramsey & Co., 137 east Main st. 
LOUISVILLE, KyY.—Heverin Bros. 

NEWARK, N. J.—Newark Bill Posting Co. 
New York, N. Y. 
C. 8. Houghtaling, 3 Park Placo. 
+ E LaTour, 1718 a 


8am W. Hoke, '°7 W thst. 

Unexcelled Advertising Co., 46 Vesey street 
OMAHA, NEB. 

Thos. Mulvihill, 1512 Harney st. 
OsHkosn, Wis.—John E Williams, 
PHILADELPHIA, PA 

American Advertising Sign Co., 1336 Race st. 

Wm. Johnson, 

PITTSBURGH,, PA 

G.G O'Brien. | 
PRAIRIE CITY, loWa,—W. S. Parker 
SAN FRANCISCO, CAL, 

Arthur M. Plato. 

S. I. Stone, 506 Commercial st. 
SCRANTON, Pa,—Reese & Long Adv. Co. 
St. Louis, Mo. 

W. F. Williamson, 113-115 N. 6th street 

Huiest & Stout Adv. Sign Co. 

R. J. Gunning, 

TORONTO, CAN.—Toronto Bill Posting Co. 

The Acton Burrows Co. 

VANCOUVER, CAN.—The Acton Burrows Co. 
WINNIPEG, CAN,—The Acton Burrows Co. 
BRANTFORD, CAN.—Chas, M. Smith & Co, 


When you write, mention Billboard Advertiaius 
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BILLBOAR 


ADVERTISING. 


Vou. VILL, No. 11. 


BRAIN PICTURES. 


By CHARLES AUSTIN BATES. 


One of the brightest physicians in this 
country, a specialist in brain and nerve 
diseases, once explained to me his theory 
of the mental phenomenon called ‘*‘ mem- 
ory’’. He had been showing me the 
make-up of human brain-tissue as revealed 
under a powerful microscope. 

“It will not surprise me,’’ he said, ‘ if 
eventually demonstrates that 
every atom of brain-tissue found in the 
cortex, or intellectual brain, is an infini- 
tesimal photographic negative. By some 
process an image of not only evervthing 
but of everything heard, is im- 
pressed upon these negatives. That is, 
the brain is a phonograph and kineto- 
scope combined. By an involuntary ac- 
tion of the will all images are diverted 
over one nerve-line or another, to this or 
that brain-department or subdepartment. 

‘*Thus, when a man for the first time 
sees the City Hall Park buildings in New 
York, the impression is sent over a spec- 
ial nerve-line to the building-department 
of the brain, subdivision New York, 
apartment state and political, with a 
branch line connected with department- 
Tammany, and su»department Tweedring. 

** When a man wishes to recall anything 
about the Tweed-ring, he involuntarily 
calls up and actually sees, mentally, a 
picture of the City Hall buildings, pro- 
viding they are the pictures most intim- 
ately associated in his mind with Tweed. 
Then one by one all the other pictures by 
eye and ear are recalled to him. 

“I believe the eye-pictures, jf equally 
pertinent and impressive take the prece- 
dence, are strongest and come back first. 
For instance, every man can shut his eyes 
and recall his mother’s face vividly, after 
most of her motherly admonitions have 
grown dim or entirely vanished. After 
forty years a man can return to his boy- 
hood home and go through the crookedest 
hallway without a mis-step. But he can- 
not recall all the pranks he played in that 
hallway, the words that were spoken 
there, or the sentences from this or that 
book that were read there. 

“The topography of the hall is an oft- 
impressed picture through the eye. That 
is strongest. The pranks or actions are 
eye pictures photographed but once. 
They take second place as to the facility 
jvith which they are recalled. The read 
and spoken words take third place accord- 
ing to their importance and impressive- 
ness,”’ 

Here is a theory that bears upon the 
value of illustrated advertising, that any 


science 


seen, 


_ CINCINNATI, ee MBER I, 


man may test by a few trials of his own 
memory. If it is right, an illustrated 
advertisement is far and-away more im- 
pressive and effective than one that is 
not. If the human brain is composed of 
photographic negatives, a picture is about 
the best thing you can throw at it, if you 
wish to make a lasting impression. 
Mind you, there must be a striking, 
terse, impressive fact or idea associated 
with the picture, 
plished nothing. 


or you have accom- 
Once photographed on 
the brain, the picture is simply a picture, 
and amounts to nothing unless it is asso- 
ciated with some fact. A picture that 
isn't emphatically associated with the 


1896. 


PRICE 1:0 CENTS 
PER YEAR, $1.00 


letter press for the reason that it is simply 
a reminder—a means to an end. It isn't 
in itself an advertisement, but simply a 
cry of ‘‘halt’’ that makes a man read the 
ad, and then helps him to recall it. 

The letter-press, the wording of the ad, 
is first, last and all the time, the feature 
of an ad that sells the goods. Moreover, 
the mere fact that the words, the facts, 
and the ideas in an ad are less easy to 
recall than the outlines of the picture, 
make it imperative that the most skill, 
the most ingenuity, the most study and 
the most money shou'd be expended in 
evolving those features. 

All the art, all the color schemes and 


| MR. HARRY MUNSON. 


goods advertised by some striking fact, 
may possibly be recalled, but without 
any definite association that will benefit 
the advertiser. 

The picture in an ad may be ever so 
striking and may make the strongest kind 
of an impression on the brain and yet 
utterly fail of its purpose to favorably 
recill the article advertised. 

My conclusion is that a picture is a most 
important and frequently necessary part 
of an ad. It is important because it stops 
a man and makes him read. It is neces- 
sary because it helps to recall the adver- 
tised article and the most important facts 
about it. It is less important than the 


all the beauty or humor in a picture, are 
utterly wasted, from an advertising stand- 
point, unless they are inextricably asso- 
ciated with the article advertised and its 
merits. 

Here lies the mistake that kills the 
effectiveness of many of the most striking 
American posters. Money is spent with 
an unsparing hand to get an artistic pic- 
ture and the most striking color effects. 
But when it comes to the wording econo- 
my has its say. There is only room for a 
sentence or two. ‘‘Any old sentence, 
however idiotic or inappropriate will do 
just so long as it brings in the name of 
the article. Let the office-boy write it.’’ 


The result is a magnificent production 
from an artistic standpoint, that from a 
business standpoint is utterly worthless. 

The facts that a poster will carry only 
a couple of lines of wording, that the 
brain recalls worded matter with much 
more effort than pictured matter, and that 
the worded facts are what really advertise 
and sell the goods, make the wording the 
vital feature. 

Any man who will try to convey in one 
or two brief lines of worded matter, in an 
impressive, attractive style, the selling 
facts about an advertised article, will soon 
realize the difficulties of the task. No 
matter how clever may be the poster or 
any other form of an ad, it is valueless if, 
it doesn't convey important information 
about the article advertised. 

When the poster- people and the poster- 
advertisers realize the importance of the 
wording on their productions they will 
come down a little ways out of the sky of 
art, and get their heels into the solid 
earth of common-sense business, 


Can't Runa Show Without Bill- 
boards. 


The New York papers contain the an- 
nouncement that Mr. A M. Palmer, the 
veteran theatrical manager, will surrender 
his New York Theater on and after Dec- 
ember 1. The Herald says that the last 
straw came in the shape of the refusal of 
the bill posters to handle Mr. Palmer's 
paper owing to some disputed bills of the 
past. On this account Miss Georgia Cay- 
van’s manager was unable, during her 
recent engagement to get her lithographs 
out, and this fact reached the ears of other 
managers who had attractions booked at 
Palmer's, and made them fearful of the 
result. If a theater can’t get along with. 
out bill posting, why does it happen that 
some other classes of trade refuse to even 
give bill pesting a trial? When approach- 
ed on the subject they say, ‘‘Oh, let the 
theaters use the billboards; we cater to 
the intelligent class of the community, 
and they have to be reached in another 
way.” Asif the most intelligent people 
were not the mainstay of the theater. 


EVERLASTING PASTE. 


Dissolve a pound of alum in twenty 
gallons of water, when cold stir in as 
much flour as will give it the consistenc 
of cream carefully beating up all lump: 


Then stir in half a pound of powdered 


rosin and pour on the mixture five gallons 
of boiling water. Set the barrel in a cool 
place and it will keep for a year. It has 
to be thinned down with hot water for use. 
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CENSURED. 


The official organ was censured by the 
members of the New York State Associ- 
ation in convention assembled, November 
1oth, at the Marlborough Hotel, New 
York City. 

In testimony of his displeasure, the 
Secretary gave the proceedings to Profil- 
able Advertising which comes out in ad- 
vance of Mr. Campbell’s paper, and there 
is much feeling exhibited in consequence. 

Candor compels us to state in justice to 
our contemporary, that the convention 
was in no sense representative. Conse- 
quently the censure amounts to little. 
There were only some half dozen mem- 
bers present, all, save one, or postbly two 
of whom were mere puppets in the hands of 
the Secretary. He proposed and they as- 
sented. He was the only one who was 
really displeased. The others, if they 
thought about the matter at all, must 


have known that there was little if any- 


thing to find fault with. The paper has 
made a most creditable showing. In 
fact, when the restrictions and limitations 
with which the editors are hampered are 
considered, their success is really surpris- 
ing. 

They are not allowed to print a// the 
news; they may not criticize any mem- 
bers or methods of the A.B P. A. They 
are not allowed to mention the Internat- 
ional Bill Posting Association, or the 
International Association of Distritutors; 
they cannot speak of advertising agents, 
other than the official representatives of 
the A. B. P. A.; and even accounts of the 
conventions of their own organization 
must be carefully pruned before they ap- 


Mpear. Bill posters find it dull and prosy 


consequence. 

And yet withal, they have put out a 
paper acceptable to advertisers. A paper 
that has stimulated interest in posters and 
done much good for the craft in that re- 
spect alone. Every advertiser that re- 
ceived it became a possible patron of the 
boards, and doubtless many actual con- 
versions may be traced to its influence. 

If the utterances and correspondence 
of the Secretary of the New York State 
Association were as ably edited as is the 
official organ, far greater dignity would 
attach to bill posters and bill posting, for 
the editors are both capable of writing 
good English. 

The slap at Chas. B. Hood & Co. was 
another needless affront to a firm that 
has been the means of putting thousands 
of dollars in the pockets of the bill post- 
ers of the country. Suppose one of their 
solicitors did now and then ask for a 
commission? Had he not earned it? 
Did he not create the business? Did he 
not deserve it? It was business that the 
bill poster never would have otherwise 
had, and therefore he could well afford a 
reasonable commission. 


BILLBOARD ADVERTISING. 


But no; the Secretary of the New York 
Association thinks differently, and his 
wishes are law. The members of the 
New York Association supinely and ser- 
viley endorse his every whim, and it is 
owing to him more than anyone else that 
measures of compulsion and coercion have 
been adopted by the A. B. P. A. At best, 
they are but cheap bluffs and advertisers, 
and agents so regard them, but for that 
very reason they hurt the business. The 
billboards do not earn a tithe of the 
money they are capable of. They can 
and will be made to pay enormously, but 
this will not come about by insulting 
patrons. Neither will curt refusals, dis- 
courteous correspondence, nor arrogant 
threats and arbitrary measures tend to 
hasten matters. 

This is why the leadership of the Sec- 
retary of the New York State Association 
is dangerous. Narrow to a degree he yet 
is plausible, and being a born organizer 
and indefatigable worker, he finds little 
difficulty in fastening his obsolete ideas 
and unprogressive policy upon his col- 
leagues in the.State Association. 

The members of the A. B. P_ A. should 
think long and seriously before they al- 
low him to extend his baneful influence 
and further entrench himself by turning 
the New York State Association into a 
District Association. No charter can be 
issued until the Constitution is amended 
so as to admit of it and as that can only 
be done at a regular meeting of the Asso- 
ciation, it will give the members plenty 
of time to think the matter over. 

He is purely selfish in motive, and pos- 
sibly the affected disinterestedness and 


self abnegation in which he is wont to. 


disguise his real purpose will be pene- 
trated before further harm is done. 


A New Association. 


A corr spondent who does not wish to 
be quoted, opines that if Stahlbrodt suc- 
ceeds in adding the entire East to the 
New York Association, and obtaining a 
charter for it from the A. B. P. A., he 
will be backed by so much power and 
influence that will once more compiectely 
cominate the organization. The same 
correspondent thinks that if the charter 
is denied him, he will go ahead anyhow 
and let the west whistle. He has always 
been able to control the east. It is only 
in the west that he has fallen down. 


Art in Advertising is publishing a par- 
ticularly interesting department devoted 
to bill posting. It is newsy and well 
edited. Subscriptions to Art in Adver- 
tising, 156 Fifth Ave. New York. 


There is push and there is pull in 
posters. 


The Man With The Charleybox; 
An Enemy To The Entire Craft. 


By tam. W. HOKE. 


I have said that there are thousands of 
advertisers that never will post again, 
because they didn't know how at first. 

I will change the wording somewhat, 
and say they will never post again because 
they were not ;roperly treated on their 
first attempt. 

Everybody in any way connected with 
bill posting knows the word ‘‘charley- 
box’, and the most of them know that 
it is not a myth. 

But the honest majority (and it is a big 
majority) of the bill posting fraternity 
can never realize the amount of business 
they are losing because of the dishonesty 
of asmall, an insignificant, number of 
bill posters, scattered throughout the 
country. 

A bill poster friend of mine up the state, 
wrote me the other day, that he was put- 
ting out some snipes for the traveling 
salesman of a patent medicine house whose 
headquarteas were in this city, and that 
this salesman was very much impressed 
with the possibilities’ of bill posting if 
done on a large scale, using large stands, 
and posting persistenly and systematical- 
ly. He suggested the advisibility of my 
seeing the head of the house, and pre- 
senting the matter to him in its proper 
light. 

Yesterday I called, to ‘present the mat- 
ter in its proper light.’ The house is one 
of the oldest in the patent medicine line ; 
the remedy they make is one of the rem- 
edies that my grandmother used to swear 
by when I was a child; I don’t suppose 
there is a drug store in America that does 
not carry a supply of this medicine; I 
don't think there is a town In America 
containing a newspaper but has the chance 
of reading of this remedy in that news- 
paper, and pretty nearly all the year 
round. 

lintroduced myself, and stated that I 
had called to talk of advertising, and 
more especially of bill posting and dis- 
tributing ; ‘‘Don’t want to talk about 
bill posting - don’t want to do any bill 
posting—don’t want to ever hear tell of 
bill posting or bill posters,” was the reply 
I received, in a tone of voice that warned 
me that I would be safest between him 
and the door. Well, sir,’’ I replied, ‘I 
came here at the request of one of your 
road men, who, I understand, is doing 
some posting for you up the state, 
and who is so well pleased with the re- 
sults of the little he is doing as to advise 
you to go into the matter right. Sniping 
is all right for villages, and along country 
roads, but when you get into towns and 
cities you should have large stands, pos- 
ters that can be read by everybody, and 
at a distance, and without having to stop 
and study the matter out.” 


That may be all very well,” he answer- 
ed, ‘‘we won't discuss the question of 
which Ts the best size of poster to use ; the 
size we use is used because it is conven- 
ient to carry around, and because our men 
can get it up whether the town contains 
a bill poster or not; and as for posting 
except when we can have aman of our 
ownon the spot to see that it is done 
right, (or at least done, some way), we 
shall never try the experiment again. 
Some three years ago we sent 40,000 books 
for distribution, and some 3,000 sheets 
of paper for posting to Oofty & Ooft, 
bill posters, of Umptyville; only a few 
days before our salesman had been in the 
town, and had loeded up the wholesale 
drug trade, to be ready to meet the de- 
mand. A month rolled by, and we heard 
nothing alarming from Umptyville; things 
seemed to be going along in the same old 
way as during the previous year when no 
advertising had been placed there." 

“We wrote to some druggists, asking 
if they had seen anything of the booklets 
or the posters, or had heard anything of 
them from their trade, with the reply that 
a book had been thrown into their store, 
but they had heard of none otherwise, 
didn't know of any posters. By same mail 
came a bill for the distributing and post- 
ing, with a request for remittance, date of 
the posting and other work being placed 
some thirty days before. 1 immediately 
took the train for Umptyville, saw the 
drug trade, made careful inquiries to con- 
vince myself that the work had never 
been done, further than to shove afew 
books into the drug store, and to posta 
few posters near the depots; I then saw a 
lawyer, got a search warrant and found 
more than three fourths of the stuff still 
unopened in Oofty & Ooft's bill room.” 

‘‘A id that’s why we do no more posting 
or distributing, unless one of our own men 
can be on the spot to see that it is done. ’ 

Now, here is a case where one dishon- 
est bill poster has been the cause of hun- 
dreds of honest ones losing business for 
the past three years—business that might 
have amounted to hundreds of thousands 
of dollars by this time. 

Perhaps a dozen, a hundred, or a thous- 
and talks with this man may be the means 
of convincing him that because he should 
at some period of his business existence 
have happened upon a dishonest book- 
keeper, is no reason for forever thereafter 
refusing to have any bookkeeping done ; 
perhaps I may be able to get him to see 
the matter in the same light in regard to 
bill posters; but even if 1 should, there is 
the past that is gone, and the money that 
is gone into other channels can never be 
recovered by the bill posters. 

These people, these Charleyboxers, 
though few and far between, have done 
more to injure bill posting than all the 
tirades of the newspapers combined. And 
yet the honest men of the craft enter no 
protest; we read in the constitution and 
by-laws of the associations that crooked 
dealing will not be tolerated, but we 
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never hear of any expulsions on that ac- 
count; and we never hear of any applica- 
tions for membership being rejected 
because the applicant is known to be 
crooked. Wedo hear of rejections be- 
cause there is another member in the same 
town, and members are expelled for non- 
payment of dues. But when was there 
ever an example made because of dishon- 
esty ? 

Perhaps you will say that I ought to 
give this bill poster's name and address, 
and so warn the community, and adver- 
tisers particularly, against them — But | 
know my lesson too well to do anything 
of the kind, Just as soon as the general 
advertiser knows all these little points as 
well I do there will be one less reason for 
his patronizing the middleman; and as the 
bill poster himself doesn't take sufficient 
interest in the matter to do any denounc- 
ing I don't see that there is call for me to 
do so. 


POINTERS. 


The following firms are either posting 
or preparing to post. Bill posters in «en- 
eral should communicate with them at 
once. 

Michigan Corset Co , Jackson, Mich. 

The Athlophorus Co., New Haven, Conn. 

Hot Appliances Co., 2% Cortlandt, New York. 

Peets Bros. Mfg. Co., Kansas City, Mo. 

American Tobacco Co., soy W. 23d, New York. 

Coca Cola Co., Atlanta, Ga. 

Booth’s Inhaler Hyomei. Write Hoke. 

Fk. E. Sutherland Drug Co., Paducah, Ky. 

C. I. Hood & Co., Lowell, Mass. 

Curtice Bros., Rochester, N.Y. Stab! brodt. 

Campbell Preserving Co., Camden, N. J. Gude. 

Tarrant & Co., New York City 

Woalson Spice Co , Toledo, O. 


New York Journal. Write Gillam & Shaun- 
nesy, 13 Astor Place, New York City. 


Cincinnati Southern R. R. Write Burl B. 
Chapman, Cincinnati, O. 


T. A. Snider Preserve Co., Cincinnati, 0. 
‘ Setting Remedy Co.. Indiana Mineral Springs, 
nd. 


Muscatine Oat Meal Co., Muscatine, Ia. 


Wool Soap. Eastera bill posters write Murrson, 
New York. 


Wool Soap. Western bill posters write t 
Schafer, Cheese. iced 


Wool Soap. Pacific bill posters wiite Seibe & 
Green, San Francisco. 

Liggett & Myers, St. Louis, Mo 

Beeman Chemical Co., Cleveland, O 

Swift's Specific Co., At‘anta, Ga. 

Bensdorf's Cocoa. Gude, New York. 

Chicago Record. R.C. Campbell, Chicago. 
ey York World. C. S. Houghtaling, New 


Wheeler & Wilson Sewing Machines. Rk. C. 
Campbell, Chicago. 


Insecticide Co., Cincinnati, 0. 

Kenton Baking Powder Co., Cincinnati, O. 
Dr. J. H. Mclean Medicine, St. Louis, Mo 
The Caffo Celery Co., Palmyra, N. Y. 
Pasteurine Gum Co., St. Louis, Mo. 

P. J. Cannon, 76 Fulton st., New York. 
H-O Co., Park Place, New York. 

Powell, Smith & Co., Kingston, N. Y. 
Walter Baker & Co., Dorchester, Mass. 
Gillies’ Coffee. Hoke. 


A Handsome Bill Posting Wagon. 


The EK. L. Kinneman Bill Posting Company 
this morning sent out its new bill posting wagon 
for the first time. The wagon is a beauty, being 
lettered in bright colors for the Bill Posting com- 
pany and White's Theatre. It contains a paper 
box for the lithographs and has plenty of room 
for the paste and brushes, It has steps at the 
sides and back for the convenience of the bill 
posters getting in and out with the material. 
rhe bill posting business in Marion is compara- 
‘ively new but under the management of Mr. 
Sinneman it is rapidly assuming large propor- 
onus, His billboards have a capacity of 7,000 
‘eet which is the largest amount of suriace con- 
‘rolled by any bill posting company in a city of 


‘his size im this section of the country.Daily 
leader, 10-7-96, 


BILLBOARD ADVERTISING. 


GUESS AGAIN. 


We clip the following from the official 
report of the recent meeting of the ex- 
ecutive committee of the A. B. P. A. 


The following resolution from the New York 
State Association was received and referred to 
the Eastern Committee on Arbitration with full 
power to act: 


_ “Resolved:—That the seretary be and is hereby 
instructed to at once advise the Executive Com- 
mittee of the Associated Bill Posters’ Association 
of the United States and Canada. tnat it is the 
desire of this Association that they take the 
proper steps looking tothe proper solution of the 
of the affairs now existing to the detrimeut of 
our members situoted in Albany. Troy and Bing- 
hamton, New York, thereby catering to the in- 
terests of all concerned.” 
Meeting adjourned. 


Whoever formulated the resolution has 
struggled wearily through a_ sentence 
fearfully and wonderfully constructed, 
and said absolutely nothing in the end. 
We wonder what he meant. It cannot be 
construed as a measure of intimidation, 
for surely ‘‘four flushing’’ tactics are not 
now utilized to appease the demands of 
those members who have opposition. 
‘Bluffs’ were exhausted long ago. They 


to appear at the Metropolitan Opera 
House, and as The Anna Eva Fay Co. 
would open one week ahead of the Bald- 
win Co., the former was likely to get the 
best of the business. 

When Pingree offered his paper to 
Scott, (who is the only bill poster in St. 
Paul) the latter refused to post it, and 
reiterated his refusal when payment was 
tendered in advance. Pingree’s agent 
then went to work and lithographed the 
town, and succeeded in obtaining a re- 
markably good showing. At last account 
Scott was threatening Pingree's arrest for 
lithographing without a license, and Pin- 
gree was getting ready to sue Scott for 
damages for refusing to post his paper. 


Personal Mention. 


FE. A. Hardin, Salem, Ind., is a new one in the 
field. ——The American Bill Posting Co. has made 
Albert Weber, of New Orleans, an offer for a 
half interest in his plant In view of the fact 
that the American Bill Posting Co. isa member 
of the A. B. P. A., and that organization being a 
close association and already having a member 


RALPH W. PECKHAM. 


would only provoke a derisive how] from 
opposition and opposed alike. 

We note, too, that it was referred to the 
Eastern Committee on Arbitration. If it 
had been a threat, it would certainly have 
been referred to the Eastern Committee 
on Annihilation, No, it was not meant 
for a bluff. What was it? The only 
thing that we can be assured of is, that it 
was read and the — meeting adjourned. 
We strongly suspect that it was unaccom- 
panied by a diagram and the Executive 
Committee promptly gave it up. 


A Chance for an Argument. 

D. H. Pingree, manager of the Anna 
Eva Fay Co., recently endeavored to se- 
cure a date from L. N. Scott, manager of 
Metropolitan Opera House. The date he 
wanted was not open, so he engaged the 
Market Hall. It so happened that Scott 
had engaged S. S. Baldwin's Co. (an 
attraction giving a similar entertainment) 


in New Orleans, we are inclined to regard the 
matter as somewhat complicated.——Rife and 
Houck, of Baltimore, have opened up in Wash- 
ington against the Moxley Bill Posting Co, Both 
of these firms are members of the A. B. P. A. and 
we wonder what that body is going to do about 
it. If they expel Rife and Houck, the Interna- 
tional will take them at once, and will then be 
very nearly as strong in cities of the first class 
asthe A.B. P. A. is now. If they retain them 
they will have to acknowledge the futility of the 
close association and will very likely lose the 
Moxley plant besides.——G. M. Brush, of Peta- 
luma, California, has secured and remodeled 
the opera honse in that city.—— Belasco & Co., 
of Oakland, Cal., report business as very brisk 
with them, especially in commercial lines. They 
state that Seibe & Green, of San Francisco, send 
them an average of two thousand sheetsa month. 
——W. A. Dubois, of Bryan, O, has just com- 
pleted a fine lot of new boards.——Chas, D. Col- 
urn is manager of the Savannah Bill Posting Co., 
at Savannah, Ga ——A. M. Kellar & Co., of Jack- 
sonville, Fla., and James Donaldson, of Ithaca, 
recently joined the International Bill Posting 
Association.——Harvey W. Hill owns the boards 
at Wellington, Kas.—-W. W. Bell Art and Adver_ 
tising Co., is the way the letter head of the city 
bill poster at Pittsburg, Kans., reads ——-Do you 
want money? That's my business. The foregoing 
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headlines are on C. O. Shultz’s letter head and 
he is not a pawnbroker, either, he is the bill 
poster at Brazil, Ind.—— Chas. P. Long manages 
the bill posting plant belonging to G. T. Rees & 
Co., at Selma, Ala.——F. A. Koppe, of Logan, 
Ohio, has re-built most of his boards. 

The best brochure ever issued by a bill poster 
is that now being sent out by W. J. Horn, of 
Springfield, Ill. As an advertisement it is novel, 
effective, complete, and as far as we can see, 
simply perfect. Bil! posters in general should 
write for one of these little booklets just to see 
what can be done. 

E. M. Slocomb, of Newark, N. J., manager 
Newark Bill Posting Co., in ordering six papers 
per month, says, ‘I have a list of merchants that 
is growing larger every month who ask me for 
your paper regularly. I have loaned them mine 
heretofore, but it is worn out before it gets 
around.’’ Mr. Slocomb also talks about the 
license question in another column.——J. A. 
Kreamer & Co., of Arkansas City, Kans., have 
made application to the International B:ll Post- 
ing Ass‘n.—H. H. Haven has organized the 
Haven Bill Posting Co., at Joplin, Mo.—-A. M. 
Poff, has re-opened the old Frazer Opera House 
at Lawrence, Kans. Bowersock's (pera House 
was destroyed by fire recently and Poff is doing 
quite well, as he has the only house in the town. 
——Clarence E. Runey, of Waukegan, IIl., wants 
the name and address of every bill poster in the 
United States.——Chas. B. Hood was in Cincin- 
nati Nov. 27 ——Prof. T. F. Grinley, of Carbon, 
Ind., is a bill poster and aeronaut. He does bal- 
loon ascensions at the fairs in the summer. 

Nick Smith is the bill poster at Pnsacola, Fla. 
——James McMillan, City Bill Poster at Truro, 
Nova Scotia, writes us that he thinks BILLBOARD 
ADVERTISING is easily the best of all the adver- 
tising papers ——The Jamestown & Chautauqua 
Lake Bill Posting Co., has been re-organized, 
Mark Woodworth withdrawing. Fred Leach 
will manage the business in the future. ——Jesse 
Mitchell, of Pueblo, Colo., who has had eighteen 
years experience in the business, seven of which 
have been spent in the service of the Curran Bill 
Posting Co., writes that he intends embarking 
in the business on his own account in that city. 
——T. W. Benson, of Bonham, Tex. has recently 
erected a hundred foot billboard right in the 
centre of the town. 


RALPH W. PECKHAM. 


There is scarcely a bill poster through- 
out all America but will recognize the 
portrait of Ralph W. l’eckham, on this 
page. Though but twenty-eight years of 
age, he has been on the road since his 
nineteenth year, principally as contract- 
ing agent, ahead of various circuses. His 
acquaintances among the knights of the 
brush are legion, and in consequence his 
career possesses peculiar interest for our 
readers. 

Born in Providence, R. 1., in 1868, he 
attended school until the age of sixteen, 
when he secured a position on the Provi- 
dence Journal, going from it to the Pro- 
vidence Star, and then to Chicago, ills , 
where he entered the employ of The 
Jeffry Printing Co., which at that time 
was the largest poster printing house in 
the West. 

In 1887 he severed his connection with 
the printing house to go ahead of T. K. 
Burk’s Allied Shows. The following sea- 
son he was with King & Franklin’s New 
Colossal Shows in a similar capacity, re- 
turning to the Burk Show in i889 He 
remained with the latter organization un- 
til it went out of business in 1892. 

In 1893 he was engaged to do contract- 
ing ahead of Pawnee Bills Wild West, 
and was engaged in a similar capacity 
with Barnum & Bailey during the season 
of 1894 and 1895. During the present 
season he has been principally engaged 
with the Great Wallace Shows, although 
latterly he has done special work ahead 
of Ringling Bros.’ World’s Greatest 
Shows. 
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Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
BY 
BILLBOARD ADVERTISING CO., 


JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 Per Year, In Advance. 


ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
tates prevail. Our terms are cash. 


Billboard Advertising ts sold in London at Low's 
Exchange, § ,4 Cha~ing Cross, and at American 
Advertising Newspaper Agency, Trafalgar Build- 
ings, Northumberland Ave. W.C. In Paris, at 
Bretano's, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies. 

Remittance should be made by cheque, post-office or 
express money order, or registered letter. Ae 

¢ Editor cannot undertake to return unsolicited 
manuscript, : s . 

When it ts necessary to wire us the instructions 
and copy for advertisements, pwd saving in the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher. 


Entered as Second-Class Matter, at the Cincinnati, 
Ohio, Foust Office, June 29th, 1895. 


DECEMBER 1, 1896. 


HERE’S a Merry Christmas to all our 
readers. It’s a hearty greeting, too, for 
an era of unexampled prosperity is close 
at hand. McKinley’s election has in- 
spired capital with confidence, hoarded 
gold is being placed in circulation, and 
money is seeking investment on every 
hand. The crops are large—in some 
localities the largest ever known. The 
prices of grain are mounting higher every 
day, factories and mills are resuming 
operations, and advertisers are beginning 
to advertise once more. With prospects 
like these, we can well afford to be meiry. 
And while we make merry, let us remem- 
ber that the angels sang ‘‘Peace on earth, 
good will to men.’’ It’s a good season 
to reflect upon the folly of the acrimony 
and personal abuse that has marked re- 
cent controversies. Let there be an end 
henceforth to prejudice and discourtesy. 
Let us get together; reason, argue, con- 
tend and differ like gentlemen. 


* * 
* 


WHILE counselling peace, we are not 
endeavoring to placate any of our adver- 


im saries, neither are we retreating from any 


position we have hitherto assumed. We 
believe that a paper without opinions, or 
one which having them, lacks the courage 
to express them, is impotent, utterly 
without any excuse for existence. BILL- 
BOARD ADVERTISING still opposes the 
*‘close’’ association idea, and always will. 
We believe it to be fully as un-American, 
impracticable and futile as ever. Futher- 
more, we will always be found on one side 
or the other of every important issue 
which arises in the future, never tempor 
izing, never straddling. The greatest good 
for the greatest number will always be 
our beacon, and our convictions will not 
be silenced or suppressed from motives of 
policy or considerations of expediency. 
We have no axes to grind, no private or 
personal interests to further. Our sole mis- 
sion is to develope and build up the busi- 
ness of bill posting, distributing, sign 
painting and exhibiting. 


* * 
* 


THE Executive Committee of the Asso- 
ciated Bill Posters’ Association, at a meet- 
ing held November 16th, in the Briggs’ 
House, Chicago, decreed that henceforth 


BILLBOARD ADVERTISING. 


the members of that organization were 
not to allow commissions to anyone save 
the regularly appointed agents—official 
representatives, so-called—and members 
of the Association. Without dwelling 
upon the fact that practically the same 
resolution was adopted at the Detroit, 
Cincinnati and Cleveland conventions, 
and is therefore not particularly new, we 
will merely observe that it is the one 
logical, the only consistent course that a 
“‘close’’ association could pursue. In so 
far as the edict applies to advertisers who 
deal direct with bill posters, it is entirely 
commendable; it deserves and we hope 
will receive the endorsement of every 
member of the Associated Bill Posters’ 
Association, and all other bill posters as 
well, Its other features are unwise, dan- 
gerous and unmercantile. It is also im- 
practicable. 
x" 

InN New York alone, there are Hoke, 
Munson, Hote, Reagan, and Gillam & 
Shaughnessy, none of whom are authorized 
agents of the Association, and all of whom 
send out more or less work. If those 
members of the Association who have 
opposition in their respective cities, obey 
the mandate they will not get work from 
these independent agents, and their op- 
position will. Are they anxious to throw 
work into their oppositions’ hands? Will 
they thus deliberately help to build up 
and strengthen their competitors’ busi- 
ness? Wethink not. And what of those 
members who control exclusive franchises, 
those who have no opposition to contend 
with? If they obey the decree their al- 
lotments will be cut down to the very 
smallest possible amount, while the bulk 
will go to those who allow the customary 
commissions. Then, too, they will in- 
evitably incur the displeasure, if not the 
enmity, of the independent agents, and 
are thus paving the way, if not openly 
inviting opposition. Few will care to do 
so. Most of them want more rather than 
fewer agents in the field. They argue, 
and rightly, too, ‘‘the more agents, the 
more work.’’ We think that all legiti- 
mate and reponsible agents will continue 
to receive their commissions in the future 
as they have in the past. 


* *# 
* 


SoME few unthinking enthusiasts will 
blindly obey the mandate, but they will 
be few indeed. The great majority will 
read between the lines, detect the real 
beneficiaries, and failing to find recipro- 
cal benefits or advantages for themselves, 
will promptly repudiate the action of the 
committee. It will be vain to preach to 
them of fealty and loyalty. They cannot 
be hoodwinked longer in that manner. 
They will point to the fact that Rife and 
Houck have gone into Washington and 
openly arrayed themselves against Mox- 
ley; that the American Bill Posting Co. is 
openly negotiating for Weber’s boards in 
New Orleans; that Van Beuren is said to 
have furnished the money that instituted 
the opposition against the Memphis Bill 
Posting Co.; and what will the moguls of 
the A. B. P. A. do about it? What can 
they do, except declare the Association 
‘‘open’’— open to all bill posters of repu- 
tation and standing. A certificate of 
membership would mean something then. 
It would mean that the holder was com- 
petent, experienced and trustworthy. It 
would be a diploma, 


Don’t Neglect The Villages. 


By $AM W. HOKE. 


The advertiser who posts the villages 
and small towns is still the exception and 


not the rule; especially is this the case if’ 


his appropriation for posting is not suffi- 
cient to allow him to cover everything. 
I have repeatedly made out estimates 
covering entire states, only to have the 
advertiser foot up the total population 
and the total cost and find that the pop- 
ulation was less and the cost more than 
estimates for one or two or three promi- 
nent cities; and on the basis that he can 
get more for his money, he lets the vil- 
lages alone and posts the big cities only. 

A very little reflection on the part of 
one with any knowledge at all of village 
life would convince him that all ‘‘cireu- 
lation”’ is not of the same value. Adver- 
tising is valuable in proportion to the 
amount of discussion it can create. By this 
I mean that the more the article is dis- 
cussed the more chance there is for sales. 

Now, it is a well known fact that in 
small places everybody knows everybody 
else, and that in large places ‘‘nobody 
knows nobody else;’’ in New York and 
other cities the dweller in a flat doesn't 
visit, or speak to, or even know the name 
of ,the occupant of the adjoining flat, even 
on the same floor. In the small town 
there is not a man, woman or child that 
is not known to all the others. 

In the large city the average resident 
who is enough impressed with an adver- 
tised article to give it a trial, very seldom 
if ever mentions the fact to another; if 
he likes it he keeps on buying it, but 
he never thinks of telling his neighber. 
On the other hand, in the villages, from 
the moment that the poster appears on 
the boards, Mrs. Smith, and Mrs. Jones, 
and Mr. Brown, and Mr. Robinson, all 
begin discussing the article advertised, 
and probably before night one or the 
other of them has given it a trial, with 
the result that next day all the town is 
advised that it is a good thing and should 
be ‘‘pushed along.”’ 

This is not a matter of theory at all, 
but is actual fact, proven beyond a possi- 
bility of a doubt by some three or four 
shrewd advertisers, who, however, are 
too shrewd to publish their discovery to 
the entire advertising world. 

Of course there are difficulties to over- 
come in posting villages and small towns; 
and these difficulties are so great in com- 
parison to posting the large cities, that 
many shrink from attempting it. In many 
instances there is no regular bill poster, 
or if there is, he is employed by the man- 
agement of the theatre, and the billboards 
like as not all belong to the theatre, and 
can be used for commercial paper only 
when not wanted by a ‘‘fly-by, night.” 
I have on file hundreds of letters from 
this kind of bill posters, stating that they 
will piace the paper for three cents a 
sheet and leave it up as long as possible, 
but as the boards belong to the opera 
house, the paper will have to be covered 
whenever a show comes along. 

Only recently, I have had a great deal 
of correspondence from bill posters from 
a number of sections, and an oft repeated 
statement was that the bill poster could 
not take very much paper until the end 
of the theatrical season; this kind of word 
came almost exclusively from small vil- 
lages, where the amount of vacant ground 
on which to build new boards is practic- 


ally unlimited. One notable exception to 
this rule was Mr. Bangasser, of McMinn- 
ville, Oregon, who says: ‘‘Send me all 
the paper you can at any time, and if my 
boards are full there is lots of lumber and 
lots of lots, and in twenty-four hours I'll 
have your paper well placed.’’ 

The advertiser who uses the newspapers 
almost universally places his appropria- 
tion through an advertising agent, and in 
this way escapes the drudgery of making 
out contracts and sending out checks for 
each individual deal. And the advertiser 
who uses the billboards should also utilize 
the services of the advertising agents who 
make a specialty of posting; and nothing 
but my extreme modesty prevents my 
telling you right here and now the name 
and address of the best man of thei all 
for this purpose. 


HARRY MUNSON. 


Genial, affable, popular Harry Munson. 
We have been a long, long time procur- 
i 1g his photograph, for he is much averse 
to individual publicity. But finally, 
through the good offices of his right hand 
bower, Mr. W. B. Lowden, general man- 
ager of Mr. Munson’s great bill posting 
plant, we are enabled to gratify a large 
number of our readers by reproducing 
his portrait. 

It can be safely said that no member of 
the craft boasts of more friends than Mr. 
Munson. He is, as Jim Curran asserts, a 
perfect prince of good fellows, and richly 
merits the success and affluence which 
are his. 

Born December 16th, 1840, in New 
York, he has ever since resided in the 
Metropolis. He made his entry into the 
bill posting business in 1879, as a partner 
in the old firm of Ellsworth, Van Beuren 
& Street. In 1883, Ellsworth died, and 
the firm name was changed to Van Beuren 
& Munson. In 1887 Mike Shine and Sam 
Pratt were admitted, and it became known 
as Van Beuren & Co. In January, 1892, 
Munson severed his connection with the 
firm, and the following April embarked 
in business for himself. The history of 
his business since then has been one long 
unbroken record of success. 

There may be one larger plant than his 
and then again there may not. This is a 
mooted question. There can be abso- 
lutely no doubt though, that his is the 
best balanced, best conducted, best pat- 
ronized, and best paying of any service in 
America to-day. 

It is for this reason that we have so 
diligently sought to place his portrait 
before our readers. Much interest at- 
taches to a man of his attainments, and it 
is but meet that he should make some 
slight sacrifice in the matter of reserve 
that the interest and curiosity of the 
many may be gratified. 

Mr. Manson occupies a palatial resj- 
dence at Munson, Long Island, a town 
named after him by the postal authorities, 
He has travelled extensively, both at 
home and abroad, and is highly esteemed 
by a wide and ever-growing circle of 
friends and acquaintances. 

Of late years he has allowed the active 
conduct of his bus'ness to devolve upon 
Mr. Lowden, while he devotes himself to 
the joys of ease and leisure. His winters 
are spent in Florida, where he has a yacht 
of his own, and his summers at Munson 
Long Island, 
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Telling People About Things. 


By BerT M. Moses. 


\dvertising is telling people about 
things. Telling them what things look 
like, what they are good for, who sells 
them and what they cost. af 

Getting business is merely a question 
of advertising. It is merely a question of 
isking hard enough and long enough and 

fren enough and in the right way. Some- 
times it takes a good while to find out 
the right way, but there is a right way 
or everything, 

Giving somebody else advice about his 
The man who can't 
tell another man how to advertise is the 
man I have never met. 


advertising is easy. 


Advice is even 
freer than air. There is more of it than 
there are microbes in a sewer. 

Trouble with most advertising is that 
it doesn't fit. It isn’t made to order. It 
is either patterned after somebody else's 
advertising, or it is prepared by somebody 
who doesn’t know anything about adver- 
tising. 

The most important part of advertising 
isthe plan, It is like the prescription of 
the physician. Any druggist can fill a 
prescription after it is written, but the 
responsibility rests on the writer. 

Once more the plan is what counts. 
Get on the right track, and the rest is 
easy. Map out a plan of campaign on 
the right lines, and it will take an un- 
common amount of blundering to make a 
failure. I would rather start on the right 
plan with poorly-prepared advertising 
matter, than to start on the wrong plen 
with the most carefully written literature 
by the most expert writer in the world. 

No man ever made a failure when his 
advertising was planned right and written 
right. I make this statement with the 
understanding that the goods advertised 
are worthy. 

The one great thing that makes so 
much advertising fall flat is to be found 
in the advertisers themselves. 
about their goods. 


They lie 
They tell what isn't 
so. For instance, one man says he sells a 
soap that is a wonderful article. He tells 
the good housewife that all she has to do is 
to buy the soap and sit down 
will do the rest. 


The soap 
It will finish the job 
According to his ads, the soap is a living, 
breathing thing. 
but talk. It rolls up its sleeves, spits on 
its hands, and proceeds to drive out all 
the dirt within a radius of ten miles. 
Maybe I am exaggerating a little, but not 
very much, When the woman buys the 
soap, she finds it just like any other soap. 
It makes things clean, but it does not 
work automatically. 
and apply it hard. 


bre 


It can do everything 


She has to apply it, 
By the sweat of her 
wand by the power of her elbow, she 
makes the soap do its duty. 


‘ 


The next 
me she sees a soap ad or any other kind 
ul, she smiles, and says: **Thank you; 


ot 


I have had a little experience of my 
owl Then, when the advertisments 
hegin to lose their pulling power, the ad- 
verliser says such-and such papers, or 


posters, or booklets, or circulars are no 
Koo they don't pull. 
‘arted out in this article to talk about 


th) iportance of the planning, but have 
soCn away from my subject. Maybe 
W 


‘a | have written is of interest to some- 
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body, so I'll permit it to stand, if the 
editor is willing. 

Suppose we consider a proper plan for 
advertising a new remedy for curing 
coughs, colds and the other things of a 
like nature, 

The first thing I would do would be to 
count my money. Then I would figure 
out how big a territory I could thoroughly 
cover. I would figure ona basis of cov- 
ering that territory with a thick coating 
of advertising I would rather have it 
too thick than too thin. I would get 
down the newspaper directories and pick 
out the right papers to use. A shrewd 
advertiser can nearly always read between 
the lines printed in directories. There 
are earmarks that enable him to judge 
pretty accurately whether a circulation 
statement is true or whether it is false. 

I think about five inches, sitigle col 
umn, would be enough space totise in 
the papers. In that space I would tell 
the people that my remedy cured colds. 
I would tell them that every case of con- 
sumption sprang from a little cough. I 
would say that a covgh was the signal 
that consumption always gave. That it 
was a warning to get off the road to the 
graveyard. Stop the cough when it starts 
and you stop consumption. 

Of course I would want lots of pictures. 
These I would use in the papers, on 
posters and in booklets. My whole en- 
deavor would be in the direction of 
pounding in the fact that half the tomb- 
stones in the graveyard were erected over 
the dead bodies of people whose untimely 
ends came because they failed to stop a 
little cough. I would have pictures of 
burial grounds, of undertakers’ stores, of 
skeletons, of hearses, of weeping rela- 
tives, of empty chairs. 


I would cever the town with pasters, 
and put a well-written and well-printed 
booklet into every house. I would make 
the bill posters happy, and the distribu- 
tors happy, and the publishers happy. I 
would start my campaign along in the 
fall when people begin to sneeze and 
snuffle and make brisk business for the 
handkerchief manufacturers. I would so 
thoroughly overshadow all other cough 
cures that nobody would sneeze or cough 
without thinking of my remedy. 

That is the way I would do. I would 
stick to that territory until it was thor- 
oughly worked. If I had any money left 
it would go into pastures new. I would 
there go through the same performance. 
I would not figure on getting my money 
back next day. If it camie back in a year 
or two, I would be satisfied. 

I believe there are preparations that 
really cure most all coughs, and I am 
basing this plan of campaign on the as- 
sumption that I had a meritorious remedy. 

And there's another thing. I would 
not sell my remedy at a cheap price. 1 
think I would put the price a little 
higher than the prices of similar prepar- 
ations. ThenI couldsay: ‘This remedy 
costs most, but it is worth most. The 
man or woman who buys medicine be- 
cause it is cheap is getting ready to give 
the undertaker a job.”’ 


The man who says in a general way 
that newspaper advertising is the only 
kind that pays is mistaken. So is the 
man who pins his faith to posters and to 
booklets. It is a judicious mixing of 
those mediums that pays best. 

The man who has made a failure in his 
advertising can trace his failure to one of 
three sources, perhaps to all of them. He 
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followed ,the wrong plan, or used the 
wrong kind of matter, or spread his ad- 
vertising out too thinly. Once ina while 
a man spends too much, but such men 
wouldn't make a very big army. 


A Disinterested (2) Aesthetic. 


We clip the following naive and ingen- 
ious paragraph from .Vewspaperdom : 

The Newburyport ( Mass.) News objects 
to the disfigurement of the country along 
the railroads, with’ unsightly advertising 
boards. It says: ‘* We believe there is a 
state law against defacing natural scenery 
in the shape of rocks and trees; it ought 
to be so extensive in its scope as to make 
the present defilement of the marshes 
with advertising boards an impossibility. 
The state has something to learn from 
other commonwealths in this respect.’’ 
The money spent in putting up and main- 
taining a painted sign will buy at least 
four times its value in advertising in 
newspapers 


SOMETHING NEW. 


The Outing Sign Co., corner of Second 
and Ludlow streets, Cincinnati, O., are in 
the field with a new and original adver- 
tising service which possesses peculiar 
interest to bill posters. The plan pursued 
enables them to work hand and glove 
with the bill posters of the country, and 
both are mutually benefitted. Those mem- 
bers of the craft who have already had 
dealings with this company, extend their 
most unqualified commendation and en- 
dorsement of the method. Bill posters 


who are unacquainted with them will do 
well to write them at once. 
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CONSTITUTION AND BY-LAWS 


OF THE 


INTERNATIONAL 
Me = ASSOCIATION OF DISTRIBUTORS. 


0 


OFFICERS. 
J.A.CLOUGH, -— - 
Chicago, Ills. 
J. E. STROYER, - First Vice President, 
Rochester, N. Y. 
W. J. KRYDER, Second Vice President, 
Dowagiac, Mich. 


President, 


‘ W.H.CASE, - Third Vice President, 
J Ft. Wayne, Ind. 
f W. H. STEINBRENNER, Sec'’y-Treas., 
ie Cincinnati, O. 
oy JAMES L. HILL, - — Soliciting Sec’y, 


Nashville, Tenn. 


EXECUTIVE COMMITTEE. 


THOS. KAIN, - - Middletown N. Y. 
{F W. E. PATTON, - Corinth, Miss, 
A. M. POFF, - - Lawrence, Kas. 


-———--O oe 
OBJECTS. 


The objects of this association shall be, 

first, to afford mutual protection to dona 

fide distributors, and to advertisers who 
patronize them. Second, to improve the 

= service in the following lines of work, viz : 
Distributing circular or sample matter, by 

F! which is meant books, almanacs, etc., 
tacking cards or signs, hanging litho- 
graphs, and addressing circulars or other 
ay matter to be mailed or distributed. 


—Oo——_ 


CONSTITUTION. 


ARTICLE I. 


Sec. 1. From and after the adoption of 
the following constitution and by laws, 
this organization shall be known as ‘‘The 
International Association of Distributors. 


ARTICLE II. 
OF THE OFFICERS. 

Sec. 1. The officers of this association 
- shall consist of a President, First, Second, 
Sand Third Vice-Presidents, Secretary- 
y Treasurer, Soliciting Secretary, and an 
Executive Committee, to be composed of 
the above named officers and three other 
members, who shall be elected at the reg- 
ular meeting; one to be elected each year. 


ARTICLE III. 

MEMBERSHIP. 

Sec. 1. No person shall become a mem- 
ber of this association, unless he be of 
good moral character and 21 years of age, 
> | and shall furnish three good references as 

to his honesty, ability, and character, and 
these references shall accompany the ap- 
plication for membership. 

Sec. 2. No person shall become a mem- 
ber of this association who does not do, or 
have done under his direction, circular or 
sample distributing, or print, solicit or 
own advertising matter for distribution. 

Sec. 3. All applications for member- 
ship shall be accompanied by a member- 
ship fee of three dollars ($3.00), and all 

= applications shall be made on a suitable 
form to be provided by the association, 
and which shall contain the age, occupa- 
tion, residence address of the applicant, 


and all other information requisite for an 
intelligent action of the proper authorities 
in accepting or rejecting the application. 


ARTICLE IV. 
OF THE ELECTION OF OFFICERS. 
Sec. 1. The President, Vice-Presidents, 
Secretary-Treasurer, and Soliciting Secre- 
tary shall be elected annually at the reg- 
ular annual meeting, to hold their offices 
for one year, or until their successors in 
office are elected. =e 
Sec. 2. The other three members of the 
Executive Committee shall be elected at 
the regular meeting, to hold their office 
for three years, or till their successors in 
office are elected. It being understood 
that of the ones who are elected at the 
annual meeting of 1896, one is to hold 
office one year; one, two years; and one, 
three years. 


ARTICLE V. 


Sec. 1. A correct list of all members 
in good standing shall be kept by the 
Secretary, and a copy of same be furnish- 
ed to any responsible advertiser upon ap- 
plication. 

Sec. 2. A reliable register of responsi- 
ble advertisers shall be kept by the Secre- 
tary, and at all times be open to examina- 
tion by all members in good standing. 

Sec. 3. A similar register shall be kept 
of all known fraudulent advertisers by the 
Secretary, and this register shall be open 
to the inspection of all members in good 
standing. 


ARTICLE VI. 
OF THE FUNDS. 

Sec. 1. The funds of this association 
shall be derived from the following 
sources: A membership fee, quarterly 
dues, and fines and assessments, as may 
be provided for hereinafter. 


ARTICLE VIL. 
ELECTIONS. 

Sec. 1. All elections shall be held by 
ballot, unless otherwise ordered by a vote 
of the association, and proxies shall be 
recognized when coming from members 
in good standing and with instructions, 
and a majority of votes cast shall consti- 
tute an election. 


ARTICLE VIII. 
AMENDMENTS. 

Sec. 1. This constitution may be alter- 
ed, amended, or repealed by a two-thirds’ 
vote of all the members present and in 
good standing. 


——o——— 
BY-LAWS. 


ARTICLE I. 
GENERAL, RULES. 

Sec. 1. Notice of all meeetings, both 
regular and called, shall be given at least 
sixty days before the date of the proposed 
meeting. 

Sec. 2. The regular annual meeting 
shall be held at a time and at a place to be 
designated by the Executive Committee. 

Sec. 3. Nocalled meeting shall be held 
unless the call be signed by five of the 
members of the Executive Committee, 
except such called meeting shall be au- 
thorized by twelve members in writing, a 
majority of whom shall attend the called 
meeting, in which case the President shall 


call the special meeting regardless of the 
Executive Committee. 


Sec. 4. The following shall be the reg- 
ular order of business at the regular meet- 
ings. 

1. Call to order by the presiding officer. 

2. Filling vacancies in office by tem- 
porary appointment. 

3. Roll call by the Secretary of the 
members. 

4. Reading of the minutes of the last 
meeting. 

5. Report of the President. 

6. Report of the Secretary-Treasurer. 

7. Report of the Soliciting Secretary. 

8. Report of the Executive Committee. 

g. Unfinished business. 

10. New business, 

11. Nominations and elections of officers. 

12. Induction of officers to respective 
offices. 

13. Remarks for the good and welfare of 
the association 

14. Adjournment. 


ARTICLE II. 


Sec. 1. Seven members shall constitute 
a quorum to transact business at any reg- 
ular or called meeting. 


ARTICLE III. 


Sec. 1. The membership fee for this 
association shall be three dollars ($3.00), 
which shall accompany the application 
for membership ; and if any application 
for membersuip shall be rejected, the 
membership fee shall be returned to the 
applicant at once, together with a notice 
of the rejection. 

Sec. 2. No membership fee shall be 
charged to members of this association 
who were members, in good standing, of 
the International Association of Distribu- 
tors of North America, on July 1, 1896. 


ARTICLE IV. 


Sec. 1. Each member shall pay into the 
treasury, as dues, as follows: Members 
reaching in their business a population of- 


5,000...... $1.60 200,000... .. 7.60 
eee 2.20 300,000... .. 8.20 
20,000... ... 2.80 400,000 8.80 
90/000. ..:.. 340 500,000...... 9.40 
@0000...... 4.00 600,000 10.00 
50,000...... 4.60 700,000...... 10.60 
75,000...... 5.20 800,000... ... 11.20 

100,000...... 5.80 gO00,000. . 11.80 
525,000. ..... 6.40 1,060,000... ... 12.40 
150,000...... 7:.CO  1,500,0 0... .. 13.00 


Sec. 2. All dues shall be paid quarter- 
ly, on or before the beginning of the quar- 
ter for which they are due. 

Sec, 3. Any member neglecting or re- 
fusing to pay his dues for more than thirty 
days after the beginning of the quarter 
for which they are due, shall be fined 
twenty-five cents (25 cts.), and if at the 
end of the next thirty days he has not 
paid said dues and fines, he shall be sus- 
pended by the Executive Committee, and 
notice of the suspension mailed him by 
the Secretary. 

Sec. 4. Suspension for non-payment of 
dues shall continue until all dues and 
fines in arrears are paid up in full, and if 
at any regular meeting there be any mem- 
ber resting under suspension for non-pay- 
ment of dues, and such member does not 
pay said arrearages at said meeting, he 
shall be dropped from the roll of mem- 
bership, and if he apply for membership, 
again, he shall pay into the treasury the 
regular membership fee the same as if he 
had never been a member. 


ARTICLE V. 


Sec. . All remittances for member- 
ship fees, assessments, or fines and dues 
shall be made to the Secretary-Treasurer. 

Sec. 2. All remittances shall be made 
by registered letter, post office money 
order, New York draft, or express money 
order. 

ARTICLE VI. 

Sec. 1. It shall be the duty of the 
President to preside at and preserve order 
at all meetings ; to sign, with the Secre- 
tary-Treasurer, all orders for money; to 
carefully preserve all papers, books, or 
other property belonging to the associa- 
tion and in his possession; to submit a 
complete written report at the end of his 
term of office of the work done by him. 

Sec. 2. Itshall be the duty of the Vice- 
Presidents, in their respective order, to 
preside at all meetings in the absence «f 
the President, and to act at such times 
with all the power and authority of the 
President; and they shall do all in their 
power to assist the President to properly 
discharge the duties of his office. 

Sec. 3. It shall be the duty of the Sec- 
retary-Treasurer to act as Secretary for all 
meetings; to properly keep and care for 
all papers, books, or other property of the 
association entrusted to his care; to keep 
all records of the association, to notify all 
members of the time and place of holding 
all meetings; to keep an accurate list of 
the names and addresses of all members; 
to carefully inspect all bills and accounts 
presented against the association, and to 
pay same when satisfied of their validity; 
to do all other work imposed on him by 
the Executive Committee, and to submit 
a complete written report of the work of 
his term of office, and to submit the same 
to the regular meeting at the end of his 
term of office. 

Sec. 4. It shall be the duty of the So- 
liciting Secretary to do soliciting, and to 
furnish members from time to time, or 
upon request, with such lists and infor- 
mation in his possession as may tend to 
assist them in their efforts to secure work. 
He shall also do all other corresponding 
or clerical work imposed on him by the 
Executive Committee. He shall render 
acomplete written account of the work 
of his office at the annual meeting suc- 
ceeding his election. 


ARTICLE VII. 


Sec. 1. Neither the President, Vice- 
Presidents, nor Secretary-Treasurer shall 
receive any pay for their official services. 

Sec. 2. The Soliciting Secretary shall 
be allowed no money compensation for 
his services, but he shall be allowed to 
employ a competent stenographer and 
typewriter, at a salary not to exceed $3.00 
per week, who shall at all times be under 
the direct control and direction of the 
Soliciting Secretary, and who shall be 
paid out of the general funds of the asso- 
ciation. 

Sec. 3. None of the members of the 
Executive Committee shall receive any 
pay for their services, except as already 
provided. 

Sec. 4. All officers shall be allowed all 
necessary expenses for stationery and 
postage for the proper discharge of their 
official duties. 

ARTICLE VIII 


Sec. 1. The Secretary-Treasurer shall 
furnish a good and sufficient bond in the 
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com of one thousand dollars ($1 ,o00)for the 
fthful discharge of his duties. He shall 
iso keep his books open at all times to 
the inspection of the Executive Commit- 
ARTICLE IX. 

Sec. 1. It shall be the duty of the Ex- 
ecutive Committee, of which the Secre- 
tary Treasurer shall be chairman, to de- 
cide all questions of dispute arising be- 
tween members or between members and 
advertisers To pass on all applications 
for membership and on all suspensions 
for non-payment of dues, or for breech of 
contract or faith with advertisers, and to 
sit in judgment in all cases where mem- 
bers are accused of conduct that will be 
calculated to bring the association in dis- 
repute before the public. They shall also 
provide a suitable form of application for 
membership for the use of persons who 
wish to become members of this associa- 
tion, and this form shall contain all the 
requisites enumerated in Article IV, Sec- 
tion 4, of this constitution, together with 
all other matter that may seem wise in 
the eyes of the Executive Committee. 

Sec. 2. The Executive Committee shall 
instruct the Secretary-Treasurer in regard 
to the placing of all advertising to be 
placed in the name of the association. 


ARTICLE X. 

Sec. 1. The service tendered adver- 
tisers by this association is guaranteed to 
be absolutely reliable by the members at 
large. 

Sec. 2. Inthe event of a member be- 
ing detected in violating his obligation to 
this association or advertisers for whom 
he may be doing work, by reason of dere- 
liction of duty or non performance of any 
stipulations of any contract or agreement 
which he has entered into with any ad- 
vertiser, and it shall be proven, upon in- 
vestigation, that said advertiser has sus- 
tained a loss at the hands of the aforesaid 
member, this association shall take imme- 
diate steps to reimburse said advertiser 
for said loss. 

Sec. 3. The President shall request the 
advertiser to file a claim, duly sworn to, 
with the Secretary Treasurer, which shall 
set forth the true value of the advertising 
matter entrusted to the offending mem- 
ber, together with the amount of the 
freight charges prepaid on same, and the 
amount of money paid to said offending 
member for his services in this particular 
Instance. 

Sec. 4. The Executive Committee, hav- 
ing satisfied itself that the claim is reason- 
ably true and just, shall, through its chair- 
man, immediately, notify the member 
chiefly concerned to send the amount 
called for in the claim to the Secretary- 
Treasurer, who shall remit it to the ad- 
vertiser to whom it is due. 

Sec. 5. In the event of the member 
‘ailing to comply with the demand with- 
in thirty days after it is issued, the Secre- 
tary-Treasurer shall so inform the Execu- 
tive Committee, who shall declare his 
ame to be dropped from the roll of mem- 
bership, and publish the fact. 

Sec. 6. When a member fails or r_fuses 
‘o make restitution to an advertiser, when 

» ordered, the Secretary-Treasurer shall 
jty the amount out of the general funds 
of the association. and at once issue a pro- 

‘4 assessment on all the members to 
‘ake up the deficiency thus created in 
\« treasury of the association. 
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ARTICLE XI. 
It shall be the duty of each 
member to write at least three letters each 
month to persons in districts or counties 
not already covered by this association, 
soliciting them to become members of this 
association. 


Sec. 1. 


Names of persons to be writ- 
ten to, to be furnished by the Secretary- 
Treasurer. 

ARTICLE NII. 

Sec. 1: No more than one member 
shall be accepted from one county unless 
it be mutually agreeable with both parties, 
and a written consent of both parties in- 
terested shall be filed with the Secretary- 
Treasurer before a certificate of member- 
ship is issued to the second member for 
the same territory. 


ARTICLE XIII. 
These by-laws may be amended, 
changed, or repealed by a_ two-thirds’ 
vote of all the members in good standing 
voting at any meeting. 


Sec. 1. 


THE INTERNATIONAL 
Bill Posting Association. 

Probable no trade organization extant 
has met with the universal approval en- 
countered by the International Bill Post- 
ing Association. Certainly none can point 
to as rapid and substantial a growth. 

Scarcely two vears old, it has already 
outstripped the other associations in point 
of membership. (It is a factthat it is nu- 
merically the strongest association in the 
country.) 

Advertisers and advertising agents both 
heartily endorse and commiend it, for the 
reason that it broke away from old and 
hide bound traditions. They respect it 
because it gives a guaranteed service /ha/ 
is guaranteed. They rely upon it because 
no bill poster can join it without first giv- 
ing good local references and a satisfac- 
tory bond. They appreciate it because it 
established and forced similar organiza- 
tions to adopt an equitable scale of prices 
based upon the population of the town, 
and hence the comparitive worth of ser- 
vice in the town. 

It leads, others follow. 
and agents know it. 
coming to realize it. 


Advertisers 
Bill posters are fast 


‘ CANADA 
and Canadian Bill Posters. 

The duty on posters-going from the 
United States into Canada is practically 
prohibitive. The present rate was, it is 
said, fixed by one Mitchell, a poster 
printer in Ottawa. Designed to protect 
three poster printers in the Dominion, 
none of whom are lithographers, it works 
a great hardship on over one hundred bill 
posters. No advertiser can afford to send 
his paper into Canada under the present 
tariff and hundreds of dollars are thereby 
annually lost to the bill posters, who 
would otherwise receive as much paper as 
their cousins in the states. It is a crying 
shame and an outrage. How many Cana- 
dian bill posters will sign a {petition to 
Parliament looking to its repeal or revi- 
sion ? BILLBOARD ADVERTISING will have 
it properly framed and circulated if re- 
sponses to this article warrant the effort, 
W. W. Scane, of Chatham, Ont., ought to 
take this matter up. P F. Schaefer and 
Clarence E. Runey, President and Secre- 
tary respectively, of the International Bill 
Posting Ass'n assure us that the latter 
organization will lend its aid and influence. 


HARRY BRIDWELL, 
OF THE STROBRIDGE LITHO. Co., CINCINNATI, 


The leading decorative poster artist 
of the day. 


FROM AUSTRALIA. 

We have received from the Ballarat Ad- 
vertising and Bill Posting Co., of Ballarat, 
Australia, a brochure, illustrated with half 
tones of all their most prominent hoard- 
ings and posting stations. It proves con- 
clusively that our yankee bill posters have 
not as yet succeeded in cornering all the 
ingenious devices and enterprise of the 
business. 


J. D. Plummer, of Asheville, N. C., re- 
ports a big boom in local Holiday adver- 
tising on his billboards, this being the 
first extensive work of this class ever done 
inhistown. He has secured gome ‘‘swell’’ 
paper for a starter, and hopes to so inter- 
est local merchants as to keep them on 
the boards regularly. In this age of per- 
fect stock posters the bill poster that 
doesn't make the business pay is the one 
that doesn't take full advantage of his 
opportunities. 


We acknowledge the receipt of the fol- 
lowing foreign subscriptions during Nov 
South African Adv. Co., Capetown, Scuth Africa. 
Mr. J. D. Bratby, 62 Chancery Lane, London, Eng. 
Messrs McArthur Son & Co., North Lindsay St., 
Dundee, Scotland. 

Messrs Sheffields (Ltd.), Barwick St., Birming- 
ham, England. 

Messrs Roberts & Son, 61 Albert Road, Middles- 
borough, England. 

Messrs Crookes & Grime, Lever St., Manchester, 
England. 

Mr. J. Evans, Cardiff, Wales. 

Messrs Hanigan & Co., Dublin, Ireland. 

Imprimerie Chaix, Paris, France. 


Death of Mr. Joseph Seidenberg. 

Bill posters geuerally will hear with re- 
gret of the sudden death on Sunday, Nov- 
ember 15, 0f Mr. Joseph Seidenberg, of 
New York, head of the great cigar house 
of Seidenberg & Co. For the past decade 
this firm has been a liberal spender of 
money for display advertising, in fact, it 
has been among the largest in the cigar 
line. I won't say that Seidenberg & Co. 
were pioneers in the cigar trade in this 
method of advertisirg, but if not, they 
were certainly among une first to go at it 
systematically, and persistently, and 
heavily. During the year just past the 
firm suffered from a large number of fail- 
ures throughout the country, and were 
obliged on this account to reduce their 
advertising expenditures; in addition, 
came the troubles in Cuba, and the. diffi- 
culties of securing Havana tobacco. The 
firm has been steadily gaining ground 


if 


during the year, and had about decided 
on another campaign for 1897, when Mr. 
Seidenberg’s death is announced. I am 
assured by the surviving partners that 
business will continue just as in the past. 
It may be news toa great many of the 
readers of BILLBOARD that the first cigar 
factory to be built in Key West was built 
by Joseph Seidenberg, in 1867, and that 
the wiseacres of that day pronounced the 
experiment a most foolish one. That his 
success was phenomenal, and that his ex- 
ample was widely followed are well known 
facts, and are conclusive evidences of Mr. 
Seidenberg’s business forethought. 

S. W. H. 


A Cheap Bid For Newspaper No- 
toriety. 

Some years ago, ‘‘Yours Merrily, John 
R. Rogers, who was at that time acting 
in the dual capacity of husband and man- 
ager to ‘‘Yours Kittenishly, Minnie Pal- 
mer,’’ determined, with a blare of trum- 
pets to reform theatrical advertising by 
abolishing all bill posting. The news- 
papers were full of praises of ‘Yours 
Merrily’’ for some months for his alleged 
intentions to spend all his advertising 
money in future with them and them 
alone, and this free advertising given 
him and his star served his purpose 
very well. 
poster and those who continued to use 
them continued to thrive. 

I am reminded of the above, which I 
wrote for /’rinlers’ /nk some six years 
ago, by reading the following in the Vew 
York Herald today, Nov. 27, 1896: 


Messrs. Klaw & Erlanger, the extensive the- 
atrical managers, say that tney will use no more 
posters to advertise their shows. They came to 
this conclusion yesterday, and at once surren- 
dered all locations on the streets, fences and dead 
walls, and wired their agents thtough the coun- 
try to hereafter abandon this form of advertis- 
ing. The move has been contemplated for a 
long time. 

“Tam convinced that the step is a shrewd 
one,” said Mr. Klaw yesterday. ‘* Thirty thea- 
tres in town, eager Sunday newspapers and half 
a hundred patent medicines are weekly reaching 
out for the city’s dead walls and purchasable 
spaces for the eye of the passerby. Competition 
for locations has run the terms up to enormous 
figures. Then the sheets are posted generally 
in streams, and each is obscured by its neighbor. 
Years ago when the city was young in theatres 
and patent medicines and the city roomier, a 
manager had fair prospects of having an attrac- 
tive poster read by those who ran. Now we are 
crowded and less reposeful, and I believe all 
money so spent is absolutely lost. We are going 
to put the money usually spent in this way into 
the advertising columns of the newspapers. 
The combined weekly circulation of the dailies 
easily extends into the millions. In this way 
we know we get our announcements on the 
tables of thousands of homes. There is no spec- 
ulation about this We have long been consider 
ing this step, and our renunciation of the biliing 
system now is the only deduction possible after 
a review of the present situation. We have not 
considered the possible effect of our innovation 
on our neighbors. For our gain, we would 
rather that they would not follow us.” 


The funny part of all this is that the 
only show Klaw & Erlanger have in New 
York at the present time is ‘‘Jack and the 
Beanstalk,” at the Casino. And if the 
Casino has done any bill posting this 
season, it has been done on ash barrels 
and other unprotected locations. The 
regular bill posters have done nothing for 
Canary & Lederer, the Casino managers, 
this season in the way of bill. posting, but 
Mr. Sam Pratt tells me to-day that all of 
them—Munson, Reagan & Van Beuren— 
have done considerable in the way of 
suits for moneys earned in the past. 

Mr. Klaw is undoubtedly correct in his 
assumption that bill posting on ash bar- 
rels is money thrown away, and if he can 
get rid of the expense and at the same 
time get several thousand dollars’ worth 
of newspaper notices free of cost, he 
shows himself possessed of a great big 
head by taking advantage of the oppor- 
tunity. $am W. HOKE. 


But the billboard and the bill 
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The Brown Pharmacy Co., 110 Wood- 
wooed Avenue, Detroit, Michigan, are get- 
ting ready to distribute samples through- 
out Ohio only. Distributors in that state 
will do well to write them at once. 


In New Orleans, before the City Coun- 
cil, which met October 14th, an ordinance 
prohibiting the distribution of ‘‘papers, 
circulars or pamphlets, containing ad- 
vertiseménts of any description in the 
yards or under the doors of private resi- 
dences’’? was passed. The violation of 
this law was punishable by a fine not ex- 
ceeding twenty-five dollars. After the 
passage of this measure, councilmén com- 
menced to realize that they had acted 
hastily. A strict interpretation of this 
law would certainly prevent daily papers 
from being delivered by carriers. The 
merchants who advertise by distributing, 
and there were many, considered its en- 
forcement interfering with their rights 
as tax-payers. One, the head of a large 
dental association, had a petition protest- 
ing against the ordinance and asking for 
its repeal, drawn up. It was a monster, 
and signed by several thousand leading 
business men. This petition was_pre- 
sented to the city council by Councilman 
Col. Sherrouse, well known among ad- 
vertising men as the President of the 
Company which manufactures Tichenor's 
Antiseptic. 

In requesting the repeal of this unde- 
sired ordinance, Col. Sherrouse suggested 
that another, permitting the distribution 
of advertising matter after it had been 
favorably passed upon by the Mayor who 
would issue a permit, be passed. This 
was done at the meeting, Monday, Nov. 
23d, and as soon as the new law is pro- 
mulgated, distributing will go on just as 
severely as ever before. 

Our gallery of distributors is further 
enriched this month by the addition 
of the genial ‘‘face’’ of W. H. Case, of 
Fort Wayne, Ind. Mr. Case is Third Vice 
President of the International Association 
of Distributors, and is pretty well known, 
now as manager of the Hustler Advertising 
Co., he has bumped against nearly every 
business man or firm whose belief is the 
same as his, (out dgor advertising) and a 
great many more who don't believe in 
anything. He was born in Fort Wayne 
when he was very young and grew up 
with the town, consequently knows all 
about it. In 1891, he, with Robt. E. Lin- 
deman (since retired ) organized The Hust- 
ler Co., and by honest work and strict 
business methods, has made many friends 
among the exponents of out door adver- 
vertising, and numbers among his patrons 
many of the most prominent advertisers 
throughout the country. It might also 
be said he numbers his references with his 
patrons, as his opposition say his only 
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fault lies in doing good work. He has 
lately accepted the agency for The Don- 
aldson Lithographing Co., of Cincinnati, 
and soon expects to more thoroughly ed- 
ucate the business men in his territory on 
the potent, pulling, power of the poster. 
He has troubles of his own, but realizing 
that ‘‘there are others’’ will not inflict any 
tale of woe upon a much abused public 

The firm numbers among its patrons 
since election: The Wells and Richardson 
Co., ‘‘Paine’s Celery Compound,” Bur- 
lington, Vt; The W. H. Comstock Co., 
Ltd., Morristown, N. Y.; Lydia E. Pink- 
ham Med. Co., Lynn, Mass., besides sev 
eral local firms, thus proving the truth 
of their motto, ‘‘everything comes to him 
who hustles while he waits.”’ 


Vansyckle’s Indianapolis Chat. 


During the past week, M. C. Jones, ad- 
vertising agent for the Sterling Remedy 
Co., while wearing the costume of an Eng- 
lish dude and distributing samples of No- 
to-bac and Cascarettes on the streets in 
the business center of this city, was ar- 
rested for blockading the streets. The 
court, not being able to find that Mr. 
Jones had violated any ordinance, prompt- 
ly dismissed him the following day. Mr. 
Jones’ comical ‘make up’ was one of the 
best ads. ever used here and caught the 
people right. 

Since last writing we have received and 
are distributing 25,000 for Paine’s Celery 
Compound, 30,000 pieces and 85 druggists 
packages for Dr. Miles, 25,000 for Lydia 
Pinkham Medicine Co., 22,000 for Dr. 
Chase’s Blood and Nerve Food, 20,000 for 
Dr. Williams’ Pink Pills, 3,000 Butterick's 
Patterns, 20,000 for No to-bac and Casca- 
rets, and tacked several hundred signs, 
and we still have a large amount ot work 
coming constantly. New York Journal, 
Quaker Oats, No-to-bac, Ceresota Flour, 
Hercules Malt Extract, new posters up 
here. 


W. H. Steinbrenner requests us to advise mem- 
bers of the I. A of D. that he has a bill against 
Hixon Bros., of Piqua, O., which is past, due. 
They, both repudiate liability and as he cannot 
collect the account he advises cash in advance 
from them on the part of the other members. 

Omaha, Neb., Nov, 15th, 1896. 
Editor BILLBOARD ADVERTISING, 

Dear Sir:—Your postal at hand. Our Mr. 
Fischer has been seriously ili for three months, 
and though recovering is still unable to work or 
leave the house. 

Business is picking up since the election and 
we expect to be kept busy for some time. 

Mrs. G. E. FIsHer. 


TIPS. 


This is the season for cards and al- 
manacs. Write to 


The W.H Comstock Co. (Dr. Morse’s Indian 
Root Pills) Morristown, St. Lawrence oo fe 2 


Royal Insurance Co. (Calenders) Chicago. 
C. I. Hood & Co. (Newspapers) Lowell, Mass. 


Dodd’s Medicine Co., (Almanacs) Toronto and 
Buffalo. 


The Frost Homeopathic Remedy Co. (Alma 
nacs) Springfield, Mass. ’ 

The Auraphone Co. (get cash) New York City. 

The Atholoporos Co, (booklets) New Haven 
Conn. 

T. Flaack, care R.H. Ingersoll, & Bro., N.Y 

Dr. Chase & Co, Philadelphia. 

Plingo-Caffene Co., Worcester, Mass. 

Tarrant & Co. New York City. 

Block Bros., (Samples) Wheeling, W. Va 

Kohler’s Medicine Co, Baltimore, Md. 


Barry's Antiseptic Mixture Co, St. Louis, Mo. 


Dr N.S. Davis, Frankfort, Ind. 
Pasteur Vaccine Co , 56 sth Ave., Chicago. 
The American Machine Co., 149 S. Jefferson St. 
Chicago. 
J. Thalheim & Co., 99 Maiden Lane, New York 
Marshall Medicine Co, Kansas City, Mo. 
Magic Yeast Co., 897 Ashland Ave., Chicago 
BRB. L. Newman, 2210 Michigan Ave, Chicago. 
: The Fort Dodge Medical Institute, Fort Dodge, 
a. 


Dr. Harold Hayes, Buffalo, N. Y. 

L. A. McGinn, 145 La Salle St., Chicago. 

The Young People’s Paper Ass'n, 320 S. Main 
St., Elkhart, Ind. 

The Martin Pub. Co., Roanoke, Va. 

The Caffo-Celery Co., Palmyra, N. Y. 

The Western Medicine Co., Kalamazoo, Mich. 

A. W. Scott Co. Cohoes, N. Y. 

Crown Supply Co., 52 State St , Chicago. 

Morgan, Rice & Co., Springfield, Mass. 

Duncan, Keller & Co., 156 sth Ave., New York. 

Samuel Keller & Co, 44 Broadway, New York. 

The Battles Mfg. Co., Lawrence, Mass. 

F. E. Grant, 1035 Broadway, Kansas City, Mo. 

Standard Mfg. Co., 934 Cedar Ave., Cleveland. 

Kenton Baking Powder Co , Cincinnati. 


Sherouse Medicine Co., Ltd., New Orleans, La. 
South only. 


True Remedy Co., Buffalo, N. Y. 

Corona Co., St. Louis, Mo. 

Dr. Miles Medical Co., Elkhart, Ind. 

Boulton Hop Bitters Co., 685 Broadway, New 
York City. 

Puritana Compound Co,, Concord, N. H. 


Manufacturers Shoe Co., 36 Columbus Ave, 
ston. 


Dr. John Percy, Box so3, Windsor, Ont. 
Ypsilanti Specific Co., 104 Broad St , Boston. 
Coe Chemical Co., Cleveland, ©. 


Dr. Archambault Co., 38 Pemberton Square, 
Boston, Mass. 


The Go-To-Sleep Co., Chamber of Commerce 
Bldg., Rochester, N. Y 


Dr. Kilmer & Co., Binghamton, N. Y. 
Bruttine Mfg. Co., Roxborough, Philadelphia. 
Nux-Phospho Co., Pittsburg, Pa. 

Munyon’s Homeopathic Remedy Co., Phila. 
Loring & Co., Chicago. 

I. Pieser & Co., Chicago. 

R_ T. Davis Mill Co., St. Joseph, Mo. 


Personal Mention. 


Earnest Cole, 728 E. Allison St., Nevada, Mo. 
has been in the business since 1890. He repre- 
sents the Will A. Moulton Advertising Co., of 
Cleveland, O.—W. H. Steinbrenner now has 
eight mem steadily employed.— Flynn & Cush 
ing isa new firm at Matapan, Mass., they are 
members of I. A. of D.——Wm. M. Meloy, of 
Mechanicsburg, Pa., writes that he is glad to 
note the success that BILLBOARD ADVERTISING 
has met with and adds that it seems better every 
time it comes to hand.—Oplinger & Butkiewicz 
of Nanticoke, Pa., have joined the I. A. of D. 


These gentlemen are bill posters as well as dis 
tributors ——The October issue of Will Molton’s 
paper, ( p-/o-Date, isa corker. Every distribu 
tor ought to subscribe for this bright little sheet 
It only costs $1.12 per year and is worth ten 
times that for tips alone. Send subscriptions to 
Will A. Molton, 143 St. Clair St., Cleveland, ©. 

Vansyckle, of Indianapolis, althougha young 
man, has had a vast experience. He is one of 
the greatest hustlers in the business. 


Ho! for Cincinnati! 
Oo. for cinnati: 

The Queen City of the West will be the 
Mecca of bill posters all over the country 
early in January. The occasion will be 
the Semi Annual Convention of the Inter- 
national Bill Posting Association. The 
members of this organization are very 
enthusiastic over the success they have 
scored, and the attendance will be very 
large. Being an ‘‘open’’ Association, in- 
dependent bill posters and those of other 
affiliations are invited to be present. 

This coupled with the fact that the 
Fourth Annual Convention of the Pro- 
tective League of American Showmen 
takes place simultaneously assures a large 
gathering. Many A. B. P. A. men are also 
members of the Protective League, and 
the annual meeting of this latter body 
has become an event which never fails to 
draw largely. 

The commingling of bill posters, show 
men, poster printers and agents is a good 
thing for all concerned. 

Don't forget the date, January, at the 
Hotel Emory, Cincinnati, O. 


Mural signs and painted bulletins are 
posters. They post the public whereever 
they are displayed. 


A Naganze, Ontario, Board. 
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W. J. Morgan, 
caller November 5. 


Jr. was a BILLBOARD 


Frank Sing has severed his connection 
with The Strobridge Litho. Co. 


The Ottman Litho. Co. is very much in 
evidence on the boards these days. 


Morris Harwick has severed his connec- 
tion with The Donaldson Litho. Co. 


The Caffo Celery Co., of Palmyra, N. Y., 
invite ideas and estimates for posters. 


The Stecher Lithographing Co., of 
Rochester, N. Y., has entered the domain 
of poster printers. 


The Carqueville Litho. Co. are again in 
the poster field. See their advertisement 
on another page. 


The Winterburn Show Printing Co. 
complain of unmercantile conduct on the 
part of Morris Herwick. 


Hennegan & Co. are | ened with or- 
ders and running late into the night in 
order to appease their customers. 


The Enquirer Job Printing Co. is look- 
ing for asite on which to erect a new 
building for their immense plant. 


Edward Penfield arranged the Poster 
Exhibition held at the Knickerbocker 
Athletic Club, New York, December 3. 

Stock posters or pictorial parts of them 
can be utilized by sign painters ‘posted 
on bulletin boards) sized with white glue 
and then varnished. 


Francis & Valentine represent the Don- 
aldson Litho. Co. exclusively on the Pac- 
ific Coast. They carry a complete line of 
the Donaldson Posters in stock. 


The newest of the new poster printers 
is the Eagle Lithographing Co. Their 
work is very creditable, but their imprint 
fails to state where they are located. 


The Donaldson Litho. Co. added an- 
other Hoe press to their already large 
equipment, during November. This firm 
has almost doubled its capacity during 
the six months just past. 


Globe Ticket Company, of Philadelphia, 
have just finished the largest press in the 
country for printing seamless banners all 
in one piece. Thev print any desired size 
up to twenty-one feet long, in one piece. 


Printing houses must adopt some means 
of rendering sample posters and litho- 
graphs unfit for use by recipients. 

Many retailers write for samples of 
commercial posters, who have no inten- 
tion of placing an order. When the 
samples arrive they are turned over to a 
sign painter and appropriately lettered, 
after which they are used in the show 
windows and on the front of the house. 

Agricultural fairs have been guilty of 
the same nefarious practice. 


BILLBOARD ADVERTISING. 


On another page we present a splendid 
portrait of Matt. Morgan. Poster printers 
owe more to this man and the Strobridge 
Litho. Co., who developed his powers, 
than they can ever repay. It was he who 
first put the American poster in the lead. 


The Renaissance of Lithography, by 
M. H. Spielman, in Serthner’s Magazine 
for November, is well worth reading. The 
article abounds with reproductions of 
lithographs by Lord Leighton, Almo Tad- 
ema, Steinlen, Khnopff, Phil May, Roe- 
del, Lunois, Eugene Carriere, de Lemud, 
Grasset and Fantin-Latour. 


The Sterrett Show Printing Co., of 352 
Clay Street, San Francisco, Cal., have 
issued an illustrated catalogue. The il- 
lustrations are in half tone, and doubtless 
will pay for themselves a hundred fold in 
saving they effect in samples and postage 
on same, There is a suggestion here that 
cther poster printers might act on. 


NEW YORK NOTES. 


The Anheuser-Busch Brewing Co., of 
St. Louis, is expecting to post Malt Nu- 
trine in New York at an early date. 


Carroll, of Albany, and McAllister, of 
Troy, were the observed of all observers 
at the Hotel Marlborough, November 9. 

W. H. Donaldson, of Cincinnati, spent 
several days here hustling after a shaky 
claim for The Donaldson Litho. Co. 

Harry Munson has just built a triple- 
decker in front of the old church oppo- 
site Koster & Bial’s and it’s a bird. 


++ 


H-O, which is posting direct, supposed- 
ly to secure the agent's commission, 
doesn’t appear on O’Melia’s boards, in 
Jersey City, Hoboken, Bayonne, and sur- 
rounding towns. O'Melia refused the 
agent of Heintz’s Baked Beans a commis- 
sion, and the agent threatened to place 
the business through a solicitor, and tried 
to do so, but J. F. says that this partic- 
ular piece of business will pay full rates 
or keep off his boards. 


The Late MATT MORGAN, 


Greatest of all poster artists. 
While in the employ of the Strobridge Litho. Co he commanded 
a salary of $10,000 per year. 


America who 
makes a specialty of descriptive posters, 
should weigh carefully the desirability of 
lower case in poster type. Display lines 


Every poster printer in 


of caps and whole posters of caps will no 
Advertisers have learned 
that they do not read one-tenth part as 


longer answer. 


readily as lower case 
that a display line set in caps is not dis- 
played at all but weakened. Even stream- 
érs are now demanded in lower case. 

In making purchases of new type this 
should be borne in mind. 


and consequently 


The Sandwich Islands. 


Mr. A. V. Gear, 210 King street, Hono- 
lulu, Hawaiian 
splendid line of boards in Honolulu, and 


Islands, is erecting a 


will contract to bill all cities in the group. 


fam W. Hoke is displaying in his win- 
dow avery handsome four color three- 
sheet, bearing his imprint, which states 
that ‘A cup of Gillies’ Coffee Crowns the 
Feast."’ If the coffee is as good as the 
poster it is immense; and $am says it is 
better. But he won't tell me the section 
of the country the poster is to go to. 


The /merican Bill Posting Co., of 
Brooklyn, is materially strengthening 
their plant by the addition of numerous 
boards facing the L roads. 


H-O gets out a new poster very fre- 
quently, but so far an eight-sheet has 
been the biggest size; a few days ago 
New Yorkers and Brooklynites were met 
with a twenty-four sheet, which at first 
glance was another H O design; on closer 
inspection, however, it proved to be O-H, 
anew malt extract, made by the Otto 
Huber Brewery, Brooklyn. 


13 


Heintz’s Baked Beans is said to be on 
the way, and Bendorp’s Cocoa is here. 
Dewar’s Scotch Whiskey has a handsome 
four-sheet showing a young swell's ances- 
tors reaching down out of their portrait 
frames for some of the whiskey which the 
young man is sampling. 


+4 


Profitable Advertising’s account of the 
New York State meeting shows plainly 
why 7he Pill Poster failed to give any 
account of the meeting. It seems that 
Stahlbrodt and Campbell are not agreeing 
on all the details on how to run the bill 
posting of the Union. The attempt to 
consolidate New Englend with New York 
and other nearby states really seems to 
be necessary to insure a quorum at the 
meetings, 


To the Bill Posters of America. 


Gentlemen—\I am being flooded with 
letters from bill posters from Connecti- 
cut to Texas, quoting prices, advantages, 
facilities, etc.; also from Distributors, 
Painters, and other Display Advertisers. 
I have been in New York two months, 
this being my fifth trip, and about my 
tenth year in connection with Bill Posting 
and kindred advertising. It is clear to 
me that there is a great deal of business 
to be had here for the smaller towns, and 
the big ones, too, if a proper and reliable 
medium of connection existed between 
the advertisers and the one who does the 
work. If enough bill posters and others 
in allied lines will send me a dollar per 
month so I can see a fund on which to 
begin, I will establish and maintain a set 
of suitable offices in New York, as their 
direct representatives, devoted to the 
‘Bill Posters of America.’’ 1 will com: 
pile a ‘“‘rating’’ based on reputation, (not 
capital), keep an accurate directory of 
each town, solicit business from manu- 
facturers or contractors without regard to 
Association or opposition so long as I can 
promise honest service by good men; (my 
profits will come out of the commissions 
earned or shared with others on the bus- 
iness sent ); arbitrate in matters of adjust- 
ment, ccellections, advise as to character 
of advertisers, and in all respects conduct 
for the bill posters just such an agency as 
Bradstreet's is to the merchants, or Row- 
ell's is to the press, in a fair and impartial 
a: d honorable way, sustained by sub- 
scription just as they are, and an institu- 
tion which can in time be made of great 
benefit to all concerned. 

If this meets with the approval and en- 
dorsement of BILLBOARD ADVERTISING, 
and brings an immediate response wit 
dollars, and a promise to try it for a year 
from enough members to make it worth 
while, I will undertake it at once. If the 
response is not sufficient I will return 
whatever money may be sent. I impose 
but one condition: I will only represent 
Bill Posters or others whose reputation 
is good, and reserve the right to reject or 
drop anyone whose reputation would in- 
jure mine. I work in harmony with all 
Associations and their representatives, not 
against them, and I hope in time to see 
all the craft enrolled under one banner, 
“Bill Posters of America,’’ and will lend 
all my efforts to that end. I should be 
proud to rightfully acquire the title re- 
cently conferred on me in a moment of 
play by the editor, if in time I could sign 
myself the Solicitor General for the Bill 
Posters of America. 

Fraternally yours, 
ARTHUR M. PLATO, 
13 Astor Place, 
New York City, N. Y. 
As I require a credential from every 
one, I submit one about myself. 
OFFICE OF PRESIDENT, 
NORTH AMER'CAN TELEGRAPH Co. 
C. M. LORING PRESIDENT 
BMinnengeen, Minn., Nov toth, 1896. 

To whom it may con 
bearer Mr. Arthur M P lato for more than twen- 
ty years, as an ene rgetic, active business man, 
who has always borne a good reputation for 
honesty and integrity. 
him as an advertising 
he exhibited his usual skill and industry. 

Yours truly, 
C. M. LoRING. 
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£ LECCERS EDITOR. 


Under this heading the publishers invite a 


i "hed and full discusston of any and all mat- ; 
wv 
Tee 


ters of interest to advertisers, bill posters, dis- 
trtbutors, sign painters and Fair managers, 
when couched in courteous language. OF 
course we do not necessarily endorse the views 
and opinions of our correspondents. 


"Scceececceececcece 


Santa Rosa, Cal., 
BILLBOARD ADVERTISING. 
Gentlemen :— We enclose herewith money 
order for $1.50 for account of advertising and re- 
newalof subscription. Your thanksgiving num- 
ber is a credit to both editor and advertiser and 
something that should be encouraged by every 
bill poster and advertiser in the United States. 
Wishing you a happy and prosperous New Year, 
we remain Yours very truly, 
LEE BROTHERS & Co. 


Nov. 13, 1896. 


Oakland, Cal., 

Editor BILLBOARD ADVERTISING. 

We received BILLBOARD and must say it is the 
only paper to advertise in. Business is very 
good with us. We are doing Lots of commer- 
cial work. We have closed contract with Siebe 
& Green to do all work for Oakland, and they 
send lots of it. We have 7,000 feet of fence. 350 
3-sheet, 250 6-sheet, 150 9-sheet boards. That isa 
good showing in five months, and we are put- 
ting out more. This will be all the news this 
time, Respectfully, 


Nov. 13, 1896. 


BELAsco & Co. 
Phillipsburg, Pa., Nov. 24, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir—Your handsome Thanksgiving num- 
ber arrived in due time. Many thanks. It is 
certainly a beauty. I intend to join the Inter- 
natioral Bill Posting Association inside of ten 
days or two weeks. Businessis looking up con- 
siderably since election, and I am making new 
contracts every day. I control over 250 running 
feet of stands and could easily get more if neces- 
sary. With best wishes for the continued suc- 
cess of yourself and BILLBOARD ADVERTISING, 
I remain Yours truly, 

Ep. Davis, City Bill Poster. 
Petaluma, Cal., Nov. 
Editor BILLBOARD ADVERTISING. 

The Thanksgiving number came duly to hand 
and I found it full of good things. Business has 
been good for last 6 months. I am just through 
posting Aunt Jemima Pancake Flour, Wool Soap, 
Fashion Tobacco, Star Tobacco, and Cast Iron 
Clothing. Iam in hope to get the Opera House 
of this city remodeled by the first of January, 
1897. I have booked the following attractions 
for January and February, 1897: Prof. D. M. 
Bristol's Horse Show, Richard Foote Co., ‘“‘Si- 
Perkins” Co., and the Carrie Clark Ward Co. 

‘ Yours truly, 


13, 1896. 


G. M. BRUSH, 


Meadville, Pa , Nov. 16th, 1896. 
Editor BiLLBOARD ADVERTISING. 

Deay Sir:—\ notice that you have taken my 
card out of classified column in your November 
number. Please continue same. Am gladtosay 
that business has been good here this fall, and 
the prospects now are better than before elec- 
On the boards this month: Snider's Cat- 
sups, Friend’s Oats, three clothing firms, two 
shoe houses, and some work for the E1ie R. R. 
Hove also distributed advertising matter for 
Cc. I. Hood & Co, Dr. Chase, Dr. Williams Pink 


| Pills, and Paine’s Celery Compound. 


Very truly yours, 
GEO, KNOX. 


Portland, Oregon, Nov. 12th, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir:—Enclosed find P. O. O. for seven 
dollars-one dollar for the paper for one year 
and six dollars for one-half inch double column 
as marked on your diagram. (Last year I sent 
you one dollar for Christmas ad but you sent me 
two papers for the year.) What has become of 
old blowhard Bob Campbell's paper the #7// 
Poster paid fora year’s subscription but have 
not had it for three months. I guess Bob has 
made it rather costly for them, Everything 
looks good here since McKinley was elected. I 
would rather have the BILLBOARD every time 
than the Bi// Poster. Respectfully, 

J. T. WILLIAMS, 
346 Morrison St. 


BILLBOARD ADVERTISING. 


Americus, Ga., Nov. roth, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir-—In a recent issue of BILLBOARD 
ADVERTISING, I notice you state that Messrs. 
Mize & Johnson are the leading bill posters of 
this city. In this you do mea great injustice, as 
the gentlemen named do no. own a single board 
or control a single space ; all the boards and all 
the spaces are now and have been for years con- 
trolled by Yours truly, 

CHAS, LINGO. 

If we erred Messrs. Mize & Johnson are re 
sponsible, and we tender our apologies to Mr. 
Lingo. (EpiTor) 


Galveston, Texas, Oct. 22, 1896. 
Editor of Bi1LLBOARD ADVERTISING. 

Dear Sir—There is a malicious report being 
circulated that I had retired from the bill post 
ing business, which is untrue. I wish to inform 
the advertising public in general, as well as my 
old patrons, that Iam stillin business and have 
the best locations in this city to make a display 
of any work in my line entrusted to my care. I 
can furnish the best of reference as to my relia- 
bility. dono show work but devote my entire 
time to commercial advertising, and I assure 
you any work in the line of bill posting and dis- 
tributing entrusted to me will receive my per- 
sonal supervision as to its proper display and 
distribution. Your truly, 

OTTO A. YANCE. 

The next time, Otto, that you want to 
inform the advertising public of anything 
appertaining to your individual affairs 
please obtain our advertising rates which 
are mailed free upon application. 

[Eprror.] 


Chicago, I1l., Nov. 29th, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir:—I have numerous warm friends 
among members of the craft in both associations. 
Several have written me recently in regard to 
certain scurrilous articles that have of late ap- 
peared ina pseudo-bill-posters-journal published 
in this city. Some extend sympathy, others 
offer me advice, and a few members of the A. B. 
P. A. assure me of their disapprobation. 

Permit me to trespass briefly on your valuable 
space in order to assure them that the attack (if 
it can be dignified by such a term) causes me no 
alarm and but little concern. The paper in 
question has a miserably small circulation and 
no influence. My patronsare all aware that my 
boards are for the most part, the very best in 
point of location to be had in Chicago. I have 
not seen the articles but infer from letters and 
hearsay that they teem with animus. If this 
be so it must be perfectly plain to the most ob- 
tuse that they are inspired by jealousy or appre- 
hension. 

A cur never yeips till he is beaten ; therefore 
the few uninitiated who chance to encounter 
these screeds, will readily discern that the Chi- 
cago Bill Posting Co, must be getting the best of 
the business which comes this way. On this 
account I really wish that they might have 
appeared ina better paper. Very few people 
care to delve in a dung heap, otherwise, I might 
have obtained some valuable advertising. 

Respectfully yours, 
PAUL SCHAEFER Mgr, 
Chicago Bill Posting Co. 


Esllierville, Ia., Nov. 11th, 1806. 
Editor BILLBOARD ADVERTISING. 

Dear Sir :—One reason that I know distribut- 
ing is a good thing for advertisers, is because I 
was ina drug store the other day and saw over 
twenty thousand booklets, pamphlets and cir- 
culars behind the counters and under the stairs ; 
all of them covered with dust and hopelessly 
spoiled. I can find them in all drug stores inthe 
same way when given the opportunity. I think 
if BILLBOARD would mention this abuse it would 
benefit advertisers and help distributors. 

Respectfully yours, 
WARREN LEwis. 

We have mentioned it, in fact we have 
preached it tirelessly since the first issue 
of the paper. But here goes once more :— 
The only way to obtain results from this 
class of matter, is to have it conscien- 
tiously distributed from house to house 


by experienced men who make a business 


of this line of work. If those advertisers 
who entrust their matter to druggists and 
other tradesmen are actuated by motives 
of economy, we cannot understand why 
they do not destroy it themselves; why 
pay express or freight charges t» distant 
cities when the work can be more econ- 
omically, expeditiously and thoroughly 
done at home. (EpiTor) 


Napanee, Ont., Nov. 11th, 1806. 
Editor BILLBOARD ADVERTISING. 

Dear Siy:—1 am in receipt this day of your 
favor of the 7th Inst., also the Thanksgiving 
number of BILLBOARD ADVERTISING. It is good 
and is worthy of patronage from all bill posters 
and advertisers whose best interests it so nobly 
stands up for and protects. That it isa helpto 
the bill poster is beyond question, and I must 
say I am surprised to see so few Canadian bill 
posters’ names in its columns, 

Enclosed you will please find one dollar for 
subscription to BILLBOARD ADVERTISING for 
one year, and please insert my triple column 
advertisement in your December number( Christ- 
mas special). Bill posting in Napanee asa busi- 
ness or profession was done by everyone, and 
not protected until about three years ago when 
I took hold and declared myself a bill poster, 
though, I had much to iearn and am learning 
yet. Besides leasing prominent billboards I 
have had to build some, and but for the misfor- 
tune of being burned out of house and contents 
last year, I should have built more. I am send- 
ing you by mail a photograph of one of my 
boards. I am the only bill poster in the county 
of Lennox and Addington as well as the town of 
Napanee. Hoping you will pardon me for 
intruding upon your valuable space. 
yours in all good wishes. 

J. J. MINCHINTON, 
Napanee Bill Poster, 
Napanee, Ont. 

We will always have plenty of space for 

communications like yours Mr. Minchinton. 
(Epiror) 


I remain 


Philipsburg, Pa., 

Editor BILLBOARD ADVERTISING, 

Dear Sir—Through the columns of Bi_Lroarp 
ADVERTISING we desire to notify the craft and 
advertising world in general that we have enter- 
ed into the Bill Posting and Distributing busi 
ness at Philipsburg, Pa., under the firm name of 
Morley Bros , and that we are putting in an en- 
tirely new plantand have erected and purchas: d 
thus far about soo running feet of fine boards, 
placed along the main streets and railroads in 
such a position that only the blind cannot help 
but see them. Philipsburg borough, lying in 
the mountainous region of Rush Township, on 
the banks of the Moshannon creek sso feet above 
Tyrone and 600 feet below the mountain summit, 
is a thriving enterprising town of about sooo in- 
habitants and immediate surrounding of about 
6000 additional, The interests that sustain it lie 
chiefly in the lumbering and coal mining opera 
tions carried on in the adjacent territory cover 
ing portions of Clearfield and Centre Counties 
Benefit is likewise derived from a nearby agri- 
cultural region, the railway facilities consist of 
the Tyrone and Clearfield, branch of the P. RK. R., 
Beech Creek Railroad System, and Altoona and 
Philipsburg Connecting Railway, with about 
twenty miles of Electric Railway projected by 
the Clearfield Traction Co., which will be com- 
pleted shortly. In conclusion will say that we 
are now prepared to guarantee to all advertisers 
of the United States a first class service in every 
respect. Yours truly, 

MORLEY BROs., 

Bill Posters and Distributors, Box 275 


Oct. 26, 1896. 


Albany, N. Y., Nov. 12th, 1896. 

Editor BILLBOARD ADVERTISING. | 
Dear Sir-—Thinking it might be of interest to 
you and the readers of your paper, to become 
aware of the fact that the Capital City Bill Post- 
ing Co. is still in existence, and doing plenty of 
work in spite of the rumor, that its opposition 
in this city was going to wipe it off of the earth 
by a subscription of five thousand dollars raised 
by the members of the Associated Bill Posters 
Association. Glad to say quite a number of 
creditors have thanked me very cordially for 
“ships” that have sailed their way lately, and 
it has helped me wonderfully in securing local 
work, as some of my patrons had not the ready 
cash before, and they are now using it by adver- 
tising their wares on my locations. Business is 


booming with a will in this section, and through 
the courtesy of Mr. Sidel advertising agent for 
Groote’s Cocoa, I have placed some so eight-sheet 
stands for a two months’ showing. 
30 eight-sheet stands for the 
Jewell Milling Co., advertising Hecker’s Buck- 
wheat. Also 252 sheets from Liggett & Myers 
advertising Crimp Cigarettes. Also 
sheets from the Hunter Medical Co., New York 
City advertising Nasolene. Also 60 eight sheet 
stands through the courtesy of Mr. Woodberry, 
advertising agent for Bensdorf's Royal Dutch 
Cocoa, and from my local advertisers, I have 
received twenty-five hundred sheets of paper. 
So you see there are other Pebbles on the 
Beach". Wishing all the readers of BILLBOARD 
a merry Christmas and a happy 
lam, Respectfully yours, 
K. J. McINTYRE, 


I have also 
Hecker, Jones, 


S00 one 


New Year. 


Shelbyville, Ind., Nov. 
To BILLBOARD ADVERTISING. 

I have been requested to publish my ideas of 
constructing billboards, and if you see fit to pub- 
lish the same it may save some brother bill 
posters much annoyance if they adopt my plans. 

To make a perfect billboard use uprights of 
Oak 2x4,close enough together to insure firm- 
ness, let these into the ground far enough when 
set to be solid, then use 2x4 Hemlock or Pine for 
horizontal pieces, placing one line at the top, 
one line at the middle, and one line at the bot. 
tom. Now for the face, use the best grade of 
lumber, either ship-lap or tougue. and grooved, 
and before nailing in place paint each board on 
both sides and both edges with two good coats of 
paint. When dry nail the boards to place per- 
pendicular, fitting the edges up close, then take 
Oak stakes, 3 feet long, made of 2x4, drive them 
in the ground opposite each, upright, leaving 
enough of the top above the ground to spike to. 
Then place a firm brace from each stake to each 
upright. When the whole is completed place on 
top a capping sufficient to protect the board from 
storms. If boards are built in this way there will 
be no necessity of paper for renewals as your 
paper will not even crack, much less come off. As 
atest I can exhibit an &-sheet that 1 put up for 
Ligget & Myers over a year, and though the 
colors are badly faded the paper is unbroken 
and perfect. Of course, 
nothing but starch paste 
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use good paste, I use 

and use it fresh and 

hot. This manner of building boards isa little 

more expensive, but it pays. If yu don't be- 

lieve it ask gam W. Hoke, he knows what he is 

talking about and so do I from experience 
Respectfully yours, 


T. F. CHAFEE. 


Advertising (?) Up-to-date. 


For the benefit of advertisers who has the 
habit of furnishing the retail dealers with a 
bunch of advertising matter with each case they 
order, which was 
noticed lately might not be amiss. While pass 
ing down the main street here, I noticed a box 
in front of a drug store with a sign—Take One. 
What do you think they were— booklets adver- 
tising Bryant's Root Beer. (Nice time to do it 
in, November.) 


the following observation, 


If ever advertising matter was 
thrown away then this was a case, Of course 
the matter was sent in the early months of sum. 
mer, but thrown aside until now. The druggist 
being too honest (') to burn it, took that method 
to get rid of them Did he get it’? You bet, a 
troupe of school-boys passed by and the box was 
empty 

Another case.--It came under my observation 
to see, also, in a window cf a stove store, a large 
basket full of small hand mirrors size about «x2 
inches, “Only One Cent Each’ was the legend 
printed on the basket. in another store 
I had occasion to buy a stove and noticed a small 
box containing some small mirrors, Il asked the 
proprietor for one of them. Vrobably with a 
view of getting a customer, he replied: “you are 
welcome to the box if you wish.’ Not being of 
the bashful generation, I Arnd/y took the box and 
on returning home found I had just s2 of them 
They are now set in fancy figuresin my boudoir 
The back of these mirrors are printed with ads 
of a well-known stove. In the first case I found 
out that the proprietor has pasted his own labels 
ove? the first ad. and sells the mirrors which the 
manufacturer has given him to distribute to ad 
vertise his wares, at the magnificent rate of one 
cent. Now which isthe most productive of re- 
sults? the first case or in the second ? 

Mr. advertiser, comments are unnecessary. 
This is for your kind consideration. This is a 
frequent occurence and should be stopped. 
“FEDORA 


Now, 


Manchester, NH, 


— _|— _ 
HY 
“tf 


Nanticoke, Pa., Nov. oth, 1896. 
Editor BILLBOARD ADVERTISING, 

Geatlemen:—We wish to inform you that our 
-dversaries for bill posting honors in this vicini- 
ty, the Nanticoke Bill Posting Co., composed 
of WH. Kleckner, have claimed and do claim 
that they own and control all the billboards in 
the city and vicinity, also that they have jooo 
running feet of boards. We wish every adver 
tiser and user of billboards would note that there 
is not woo running feet of boards in city and 
vicinity, they own and control two boards only ; 
one is on a barn and neither are on street car 
lines which is an important factor in billboard 
idvertising in this city. They charge lower 
rates than we do but their facilities are not large 

enough to handle any mercantile work. 

Yours truly, 

OPLINGER & BUTKIFWICZ, 

City Bill Posters and Distributors, 


Eureka, Cal., Nov. 15, 1804. 
Dear BILLBOARD ADVERTISING, 

We received the Thanksgiving numbers and 
to say they were unusually bright would be plac- 
ing it mild. I take several trade journals, bat 
none of them in their respective spheres yield 
the influence thet follows in the wake of BILL 
HOARD ADVERTISING, 

Now for the faith that isin me and love of jus- 
tice let me take notice of your editorial and the 
complaint of Mr. M. D. Neild of Vallejo, and nu- 
merous other bill posters from the small towns 
on this coast concerning the Beeman Gum paper, 
ourselvesincluded. This dissatisfaction reached 
the ears of the Geo. F. Eberhard Co. the Bee- 
man representative on this coast. They wrote 
us explaining on account of the shortage of 
paper from the east, all supplies were cut down, 
but arrangements had been made for 1897 to en- 
large the supply —we have satisfactorily handled 
their paper here and adjoining towns for two 
years, and always found the Geo F. Eberhard 
Co., upright, honorable and prompt, gentlemen 
in every sense of the word, consequently we be- 
lieve what they say. That they hada right to 
place their paper with one firm fcr distribution 
no one will question, for it saves them a great 
deal of bother. All advertisers in Humboldt Co. 
place their paper with us, we do the rest, sav- 
ing them separate charges to severaltowns To 
sum up, had the California Ad. Sign Co., of San 
Francisco, made the explanation and shown us 
why they could not keep their promise all would 
have been well-—they did not see fit to do thir, 
hence the tempest in atea pot. Moral-—never 
condemn until warranted alter investigating. 
Conclusion— Brothers in paste let us devote the 
interim until 1897 cleaning up our boards, putting 
a nail here and there, and when the paper ar- 
rives in 1897, cover up old animosities with 
bright, new, progressive ideas, resolving not to 
cause more than necessary worry to the firms 
for whom it is our duty to “stick up for.’ 

Truly yours, 
A.A KILLEN, 
Manager Eureka Adsigns Co 


Saginaw, E. S., Mich., Nov. 8, 1S8¢ 

Editor of BILLBOARD ADVERTISING 
Dear Sir--l wish you would allow me a small 
space in vour valuable paper to reply to an arti 
cle published in a paper printed in Chicago, 
called the Ar// Josier, reflecting on my character, 
written by one C. P. Sherman. It classes me ‘a 
bum bill poster,” and says “that I only have four 
bill boards im this city I wish to say that lam 
a member in good standing of the International 
Kill Posting Association, and that I own one 
thousand six hundred running feet of bill board, 
in this city and | have a contract with Mr.J. Hi 
Davidson, Manager of Academy of Music, for 
three years, which he was forced to take away 
trom the said C. P Sherman, and give to me in 
order to have his paper posted. The article also 
says “Sherman is the only reliable bill poster in 
Saginaw.” If this be so, why did Mr. Wheeler, 
the Michigan Central Railroad Agent take his 
work away from him and give it to me? | have 
lived in Saginaw thirty years and have posted 
bills for the past twenty years, and I have work 
ed for Clay & Davidson for nearly three years 
ind for Clay & Sherman for about six months, 
when I left their employ and started a bill post 
ing plantof my own, When Mr Sherman says 
he discharged me he says that which is not true 
for I have a letter from Mr. 8S. G. Clay, of the 
firm of Clay & Sherman, stating that | quit their 
employ on account of trouble with said Sherman 
and that they did not discharge me, The only 
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thing ails Sherman is that I am doing ninety 
per cent. of the bill posting in Saginaw, and 
will have the other ten per cent. before spring. 
lam getting association prices for my work. My 
motto is “good work for good pay.’’ I give ad- 
vertisers all they pay for, and if certain firms 
knew how their paper is being put up by said 
Sherman I don’t think they would give him any 
more work to do 
Can a man belong to A. B. P. A. and the Inter- 
national Association at the same time? The rea- 
son Lask is that I belong to the International 
an 1 so does Sherman, he also belongs to A. B. P. 
A., which he uses to fight me with. 
answer this question for me. 
Yours respectfully, 
Gro. F| NetTHercorr, Bill Poster. 


Please 


There is nothing in the constitution and 
by-laws of either association which pre- 
vents a bill poster from belonging to both. 
This is especially true of the International 
which is designedly an ‘open’ association. 
This is true also of the A. B. P. A., but 
this organization is dominated by an ele- 
ment which runs it on ‘‘close”’ association 
lines, but without authority of their con- 
stitution. [EpITOR.]} 


Waukegan, Ill., Nov. 25th, 1896. 
Editor BILLBOARD ADVERTISING 

Dear Sir :—Enclosed please find clipping from 
Chicago Daily News of November 16th, 184. You 
will find therein a picture of O. J. Gude, you will 
also notice that R. C. Campbell states that O. J. 
Gude of New York City, wasthere. This should 
be termed a false statement, they are trying to 
make country bill posters believe that O. 1. Gude 
was in Chicago with them, but he was not. 

As near as can be learned the nature of the 
meeting was to devise orders and means to raise 
money to pay up their indebtedness to the Ai// 
Foster 

We have received claims of numerous com- 
plaints from our members stating that R. C. 
Campbell has sent them some paper, taking off 
his commission, and deducting various amounts 
for duesand back dues, for something they claim 
they are not members of and still the world 
moves merrily on. 

We find it would be policy to call a meeting in 
the near future of the International Bill Posting 
Association's Executive Committee to convene 
in Cincinnati, O., January sth to Sth, the show- 
men's meeting 


Warning. 


To the members of the International Bill Post- 
ing Association and to Bill Posters in general 
at large 
You are notified that the 

McArty and Kusel, of Room 

Chicago, 11] 


hereby firm of 
19 Uhlich Block, 
are indebted to the following per- 
Arthur Frazine, Decorah, Ia., $1.00; H. F. 
Sanger, Lyons, Ia., $1.00; Chas. Sloppy, Clinton, 
Ia., $2.00; J. J. Grille, Muscatine, Ia., $1.00; J. S. 
McLoughlin, Adel, Ia., $1.00; H. Forgraves, Perry, 
la., $1.00; W. P. Demer, Fort Dodge, Ia., $1.00; 
C. K. Ryder, DeWitt, Ia., $1.00, E. B. Coates, To- 
ledo, la, $1.00; B. J. Green, Spencer, Ia., $1.00; 
A. Crosiar, Harlan, la, $i.co; Frank Hilton 
Onawea, Ia., $1.00; W. Warren, Red Oak, la , $1 0o 
W. J. Harris, Webster City, Ia., $1.00; Wm, O. 
Right, LeMars, Ia., $1.00, L. G. Goodwin, Soone, 
la., $1.00, W. H. Spencer, Newton, la, £1.00; 
Kindt, Davenport, Ia., $2.00; S. B. Delk, 
Osceola, la., dt.co: Gilson & Gibsob, Knoxville, 
Clarence FE. Runey 


sons 


Chas 


la., $1 


for express, $6.60; 
Total $27.16. 


Mr. Kusel has been for several years until 
recently, head advertising department of Ham- 
lin’s Wizard Oil Co., and McArty until recently 
was the advertising agent of the Schiller Thea- 
tre. and lately have consolidated themselves as 
commission brokers, while we have nothing at 
present time to note as their chrracter, either 
way it would be well for you not to accept any 
work from them before they have settled with 
the above brothers: this work was done for them 
last September and should have been paid long 
ago. We are in hopes that the above will be 
settled prior to the next tissue of BILLBOARD 
ADVERTISING at which time if not the above 
matter will be given fuller publicity. 

Yours truly, 
CLARENCE KE. RUNBY, Sec. 


Wales. 


Cardiff, Wales, Oct. 15th, 1896. 
Editor BILLBOARD ADVERTISING, 
Dear Sir:--I thank you for the copy of your inter 


esting journal BILLBOARD ADVERTISING, with. 


which I am very pleased, and which is I am sure 
a great acquisition to the trade as it contains 
many valuable hints and ideas which are I trust 
appreciated by our brother bill posters across 
“the Herring Pond”. I notice from your journal 
that you take up Sign Painting as well as Bill 
Posting, and that you let portions of your hoard- 
ings for this purpose. This is very rarely done 
here, all the sign painting being done by the 
advertisers themselves on private positions ac- 
quired by them, the bill posters attending only 
to their hoardings and to the bills which are re- 
quired thereon. I see alsothat you have an In- 
ternational Association of Distributors, which 
must be a great inducement to large advertising 
firms who indulge in this method of advertising 
their wares, as it is practically a guarantee that 
their work is properly and thoroughly done. It 
is this lack of trust which deters many from fol- 
lowing this form of advertisement here, and 
those who do enter into it generally employ their 
own men to travel around the country distribut- 
ing from town to townasthey goalong. I think 
you may well be proud of your I. A. of D., and 
trust that it isa great and profitable advantage 
to you. 

Enclosed you will find a list of our posting 
stations in this district, which includes Cardiff, 
Penarth, Dandoff, Ely, etc , and from it you will 
see that we possess nearly 115 stations, some of 
which are 150 feet long by 16feet high. We have 
in all about 300,000 feet of posting space. Apart 
from our company there are three other bill 
posting firms in the town, the total number of 
hoardings amounting to about soo, and for which 
we have to pay rent, rates and taxes and have to 
submit plans to the corporation (the governing 
body) before we can erect new ones, so you see 
we have not a “bed of roses to lie on.”’ 

The population of the town and suburbs is 
about 200,000 and the inhabitants are chiefly 
occupied in shipping (Cardiff being one of the 
second ports of the United Kingdom). Iron and 
stee! works and business and other commercial 
enterprises. 

I note that your scale of charges is regulated 
according to the population. Ours is regulated 
by the size of the bills, for instance: Double 
Crown bills, size 30x20 inches, are charged at the 
rate of 1d per sheet per week; Double Demy bills, 
size 35x22's inches, 1'.d per sheet per week, and 
Double Royal, size 40x25 inches are two-pence 
per sheet perweek. These prices and sizes form 
the basis of our calculation, of course if the bill 
isa six-sheet D. C., we charge 6d per bill per 
week and “pro rata.” 

We have just finished a very successful season 
and my letter would not be complete were I not 
to inform you of the grand Fine Art Industrial 


and Maritime Exhibition now being held in . 


Cardiff. It was opened in May last and will 
close about the first of November. It has been 
a great novelty and success. Ido notthink there 
is any more news at present except that I must 
apologize for not writing to you ere this, which 
I should have done, had I time, but we have 
been so busy this last few weeks that I have 
been unable to write you before. 

Trusting all our friends on the other side have 
had a successful season and that there are many 
more to come, and wishing them one and alla 
Merry Xmas and a Happy and Prosperous New 
Year, | remain Fraternally yours, 

ARTHUR GILBERT. 


Ireland. 


Belfast, Oct. 29th, 106. 
EditorBILLRoaARD ADVERTISING. 

Dear Sir:—I regret to say that your letter of 
rth Inst., has been overlooked in consequence 
of my absence from Belfast. 

This company which commenced business 
here in the year 1887, has made very rapid strides, 
and I am pleased to say still contiaues to do so. 
When we commenced operations there were 
only about fifteen properly constructed stations 
in the city, we have now about one hundred and 
thirty stations some of which are capable of 
exhibiting fifteen hundred D.C. sheets. About 
three years after our formation we took over the 
Bill posting business in Londonderry, and in 
that city we have seventy-five well constructed 
stations all of which are in leading thorough- 
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fares. We next added on to our list Coleraine 
then Portrush and Strabane and afterwards we 
launched out in the Metropolis ‘‘ Dublin’? where 
we now have over one hundred and twenty 
stations, but before you receive this we trust to 
have completed another twelve stations which 
are in course of erection. 


We enclose you a cutting from the leading 
evening paper here: 


The Irish Bill-Posting Company. 


A list of the stations of the Irish Bill-Posting 
Company, most attractively and usefully got up 
in pamphlet form, has just reached us, and we 
have great pleasure in commending it to the 
careful attention of the advertising public. The 
business has developed tc so greatan extent that 
the company now operates in most of the impor- 
tant centres of Ireland. In Dublin, in our own 
city, Londonderry, and Coleraine, not to speak 
of many smaller places, such as Portrush, Larne, 
Strabane, &c, the company has establishcd 
branches, having acquired ina very laige degree 
a monopoly of the business, which they wisely do 
not abuse. The form and superficial area of the 
mural decoration have been increased enormous- 
ly, and in very many instances graceful design 
and harmony of colour have taken the place of 
the old-fashioned, distasteful, and often obnox- 
ious posters by which advertisers formerly 
sought to catch the eye of the public. For all 
this Mr. J O. Rogers, who manages with great 
efficiency the affairs of the company, is primarily 
responsible. The iuterests of not less than five 
companies are included in the property of the 
Irish ep Com pany—those of Jas. Dillon, 
Dublin ; the Belfast and North of Ireland Adver- 
tising Co., Belfast ; the North of Ireland Adver- 
tising Co., Londunderry; the City of Derr 
Advertising Company, Londonderry; the Nort 
of Ireland Advertising Company, Coleraine, &c. 
In Dublin the offices are situate at 180 Great 
Britain Street; in Belfast at 22 William Street 
South; in Londonderry at 5 Richmond Street ; 
and in Coleraine at 1 Bridge Street. Altogether, 
there in the metropolis, Belfast, and the other 
towns over 430 stations owned by this enterpris- 
ing concern, and the greatest care is taken to 
have them all kept ina neat and clean condition, 
the result being in many instances that they 
resemble more large picture galleries than what 
we are used to call Bill-posting Hoardings. 
With the revolution of the old system of display 
advertising. when the old, unvarying black- 
inked poster which used to adorn the dead walls 


of our towns and cities had to give way to the | 
aruistic lithographic productions which now | 


meet the eye, it was imperative that very consi- 
derable expense should be gone to in ender that 
the wants of the businessman should be met. 
That expense has been cheerfully borne by the 
Irish Bill-Posting Company, and we are pleased 
to think that their efforts to cater forthe require- 
ments of the public are meeting with a fair 
measure of success. What the future may bring 
forth it is easy to guess. Under the able man- 
agement of Mr. Rogers, we do not doubt that the 
company’s career of usefulness will steadily 
advance to benefit the advertising community as 
well as the people who at present own the exten- 
sive property.—Se//ast Evening Telegraph. 

We would be to modest to say as much about 
ourselves as the writer of this article seems to 
think of us, but as he has written it and if you 
care to publish it, we would not possibly object 
to see it appearing in your splendidly conducted 
journal. 

I do not think it would be of much interest to 
your readers for me to give in detail the system 
we adopt in carrying on our business, as we are 
led to believe over here that on your side of the 


Atlantic you are so very go ahead that your D 


readers might be inclined to say, ‘these people 
are far behind the times, they ought to come 
over here and get a lesson in the business’. 
Still at the same time we get along very nicely 
and get plenty of work to do, keep our contracts 
fully posted and all posters in good order so that 
we are never in doubt as to the benefit te be 
derived by our clients in employing us and the 
certainty of their doing so again. 

We are constantly on the look out for new 
positions on which to erect new stations and 
never refuse any sites that may be offered to us 
for this purpose. 

Amongst the many printers whose work we 
have to post we receive not a few executed in 
America, as also from all the leading firms in 
Great Britain, but by far the largest number 
bear the imprint of a local firm whose work is 
now to be seen on the hoardings of almost every 
town in the world where they are sufficiently 
advanced in civilization to have bill posting 
stations erected. I refer to Messrs. David Allen 
& Sons, whose magnificent works are a credit to 
the city and whose artistic work tend in no small 
degiee to beautify our stations. 

I will close this perhaps too long epistle by 
extending to brother bill posters on your side of 
the “Pond” a hearty greeting and wish you and 
them a very merry Christmas and a happy and 
prosperous New Year. 

Yours sincerely, 
J. O. Rogers, Manager of 
THE IRISH BILL PosTING COMPANY. 
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South Africa. 


Cape Town, S. A., Oct. 14th, 1596. 
Editor BILLBOARD ADVERTISING, 

Dear Sir:—We apologize for failing before this 
to send you our subscription to BILLBOARD AD- 
VERTISING. We now enclose you P. 0. O. for $1.50 
and hope to receive it regularly. . 

Wishing you and the craft throughout the 
world a merry Christmas and a happy New Year. 
We beg to remain, 

Yours truly, 
E. G. GLASS, 
South African Advertising Co. 
P.S. In addressing wrappers in future, address 
EF. G. Glass, Box 416, Cape Town, South Africa. 


London, W. C., Nov. 13th, 1896. 


England. 

Editor BILLBOARD ADVERTISING, 

Dear Sir:—I am obliged for your invitation to 
write you a note for your Christmas number. 
May I first of all be allowed to congratulate you 
on your energy and enterprise and the high 
position which your journal has taken. I sup- 
pose that what you want your readers to hear 
about more particularly is the position of the 
craft at the present time in the United Kingdom. 
I may say that unquestionably it never stood so 
high as it does at the present time. Capital and 
talent have been drawn into business during the 
last decade with an ever increasing ratio. 

Additional facilities for the display of posters 
heve been given in every large town in the 
Kingdom, and money is being found in many of 
the smaller towns and villages for the provision 
of hoardings and locations for poster display. 
Side by side with the provision of those facilities 
we have the increase in the number of commer- 
cial advertisers and the volume of work they are 
sending out. The past summer season has been 
the most prolific of new advertisers in the field of 
poster display that we have ever known in this 
country. The style and character of the posters 
also shows a great improvement every year. A 
couple or three years ago there was a great out- 
ery against the so called “ Indecency”’ of some 
of the posters on our hoardings. The bills ad 
vertising *‘Zaeo’’an artist performing at the 
Roya! Aquarium, London, were specially singled 
out for condemnation, and the agitation against 
them had the effect of drawing such special 
attention to the lady’s performances that the 
receipts at that place of entertainment were en- 
ormously increased thereby. The bill posters 
never felt that there was very much reason for 
the agitation against these so called © Indecent’ 
posters, but recognizing the strength and volume 
of it, they decided that they would as far as 
possible remove all possible ground of complaint, 
and on the initative of Mr. Walter Hill of this 
city, they formed a Censorship Committee, con- 
sisting of representatives of the leading London 
firms, and any bill at all doubtful in its charac- 
ter which any firm received to post on its hoard- 
ings, was submitted to this committee, In some 
half dozen cases the committee took action, 
sometimes they condemned the bill, in other 
cases they suggested alterations; and the trade 
in London and throughout the country loyally 
abiding by the decision of the committee de- 
clined to post any condemned bill after notice 
had been sent tothem. One bill so condemned 
was issued by a newspaper in illustration of its 
serial story, and the action of the committee 
brought from the particular paper the most hos- 
tile criticism of bill posters in general and the 
Censorship Committee in particular, as well as 
the loss af that paper's patronage. Other cases 
there were in which hostility to the dicisions of 
the committee was bitter and pronounced, but 
the bill poster standing firm and ioyal to each 
other the condemned bil! had to be destroyed or 
amended, and the consequence is that no poster 
artist will now design a bill which is at all likely 
to be condemned by the Censorship Committee 
and no poster printer will print it, and the work 
of the committee is practically done ; the univer- 
sal testimony, eveu of purists and faddists, being 
to the effect that the ‘objectionable” poster has 
disappeared. The poster has consequently more 
friends and fewer enemies than at any previous 
period of its history. The value of this work it 
is difficult to over-estimate, and I have therefore 
dwelt upon it at some length, for I believe it 
accounts in a large degree for the excellent posi- 
tion the poster occupies ig this country at the 
present time, and for the prospects of its future 
usefulness and indefinite expansion. 

I should perhaps say that we have in existence 
here a Society for checking the abuses of Public 


BILLBOARD ADVERTISING. 


Advertising. It hasa very energetic and effici- 
ent Honorable Secretary and a Council contain- 
ing the names of men of great position and 
influence, but their efforts are directed more 
against the increase of painted boards in the 
fields and rural places, than against legitimate 
bill posting in the large Centres of population. 
They have a bill before the Legislature designed 
to this end, they also advocate a tax on advertise- 
ments, and the “boycott” of articles ‘offensively 
advertised’. At present they have not accom- 
plished anything, stillthey are a factor not to be 
despised in the developements of the future. 

All bill posting stations are taxed both for Im- 
perial and Munincipal purposes, but the tax is 
levied on the owner of the site who receives the 
rent from the bill poster, and not directly on the 
bill poster himself, although, many of our people 
to prevent their landlords from being troubled 
in the matter pey the tax as they know full well 
that eventually it falls upon them in the shape 
of an increase of rent. 

With greeting from the members of our Asso- 
ciation to the English speaking members of the 
craft in every part of the world where your 
December issue penetrates. I remain, 

Yours very truly, 
J. J. BENNELL, 
Secretary United Bill Posters Association. 


Centralia, I1]1., Nov. 23, 1896. 
BILLBOARD ADVERTISING: 

We have posted during last month to 8-sheets, 
Star Tobacco; too sheets, Collins Bros. Med. Co.; 
50 3-sheets fora whale show; 53 sheets of paper 
for Reid’s Players. We think the coming sea- 
son will be the largest we ever had. 

Respectfully, 
CRITTENDEN & Co. 


Staunton, W. Va., Oct. 17, 1596. 
W. H. STEINBRENNER, 

Dear Sir—1 am a member of the Nattional 
Distributors’ Association, of Philadelphia. Mr. 
Congden is the head and tail of it. I will tell 
you how he done me. Sometime last Spring, he 
wrote me saying he had closed a contract for 
1,000,000 booklets, to be distributed by the mem- 
bers at forty cents a thousand, and sent me 
20,000. He said this was a trial order, and if we 
would put them out at forty cents we would get 
better prices hereafter. You know no one can 
put out circulars or booklets at forty cents a 
thousand; but to build up a trade, I put them 
out in Staunton and county from house to house. 
I thought they would pay. It cost me $11.28 to 
have them put out; as soon as they were out, I 
wrote Mr. C and asked him to remit the $, 
stating the good work we have done for him ; in 
fact, I was proud of the good service I had given 
him, and of course, looked for my hard earned 
$8.00 on the next mail; but instead of the $8.00 I 
received a short saucy letter, saving, that if I 
had done the work at all, It was done in the most 
careless manner, and that no results have come 
from my work, and of course I'd get no pay. 
Now, minc you, there had not been time enough 
when I wrote hii for to tell anything about the 
results of my work, but he run such a bluff on 
me that I never answered his mean letter, until 
about a week ago I wrote him and asked him if 
he expected to pay for the work; and as yet 
have not heard from him and maybe never will. 
Will be glad to hear from you. 

Yours repectfully, 
+! S.H BELL. 
San Francisco, Cal , Nov 
BILLBOARD ADVERTISING CO. 

Dear Sir—We notice an article published in 
your Nov. 1st issue in reference to our posterson 
the Pacific Coast. As the statement is mislead- 
ing and not true, we take the liberty of writing 
you to correct it. 

The facts are that this year we have been hand- 
ling part of our Pacific Coast paper through the 
California Ad-Signs Co. They have no control of 
the matter whatever, but have placed such 
amount of paper, as directed by us, throughout 
the State of California, and after our delivering 
the posters to them, they called twice and reduc- 
ed the amount we had given them for San Fran- 
cisco and Los Angeles showing, so as to at least 
get some showing in most of the small towns, so 
at present we only have 25 28-sheet stands here 
in San Francisco, making joo sheets and no 3- 
sheets, while heretofore we have had 60 28-sheet 
stands in San Francisco and 300 3-sheet stands, 
making 25So sheets. 

This makes our present showing in San Fran- 
cisco about one-fourth what it formerly was, 


13, 1Sq6. 


while our showing in Oakland, Los Angeles and 
Sacramento, is about the same as it has been in 
past years. In the smaller towns to divide the 
paper up, it has in some cases been a little less, 
as the total amount of paper for the Coast has 
been much less than in former years, so we have 
had comparatively no showing in Utah and Mon- 
tana this year, so we conclude that the many 
complaints that have reached you are deliberate 
misrepresentations, as a number of these posters 
have called upon us personally and compliment- 
ed us on the change, as it has facilitated matters. 
If the statement made on page 5 by Mr. Neild is 
a sample, let us here state that his statement is 
not true; he has never received from us 200 sheets 
every 60 days, and the 50 sheets consigned to him 
is all the little town, he jis located in, warrants. 

The writer has traveled over the Pacific Coast 
regularly for the past eight years and we think 
we know what we are talking about as to the 
amount of paper for each city. 

While we are under no obligations to the Cali- 
fornia Ad-Signs Co., or any other posters, and 
have always paid our bills promptly, we wish to 
give the California Ad-Signs Co. credit for being 
square people and doing just as they agree to. 
When we deliver them 25 28-sheet stands for this 
city and they render us a bill for 23, they charge 
us for just what they doand we find the paper at 
the locations as given. Thisismorethan wecan 
say for the average blll poster on the Pacific 
Coast, and these wild statements like Mr. Neild's, 
who puts himself on paper, has done more to 
hurt the average poster than anything we know 
of, and this manner of doing business by many 
of the posters on the Coasi led us to do our Cali- 
fornia business through the California Ad-Signs 
Co., and so far we have received a much better 
showing than we have had inthe past five years. 
We remain Yours respectfully, 

Tue Geo. F. ERERHARD Co. 


San Francisco, Nov. 30, 1896. 
Manager BILLBOARD ADVERTISING. 

Dear Sir--In the last issue of BILLBOARD AD- 
VERTISING was printed a short article reflecting 
upon the California Adsigns Co. in respect to 
their country bill posting department. There 
was also a letter received from Mr. Nield, of 
Vallejo, concerning the Beeman Gum posting 
The letter and article mentioned, as much as 
said that the California Adsigns Co. was “hog- 
ging it,” so far as California bill posting was 
concerned. We enclose a letter from Mr. Gee 
F. Eberhard, the Pacific Coast agent for Beeman 
Gum, which will prove that Mr. Nield's state- 
ments are without foundation in truth. We ask 
you to publish the same ora synopsis. Astothe 
policy of the California Adsigns Co. concerning 
Coast bill posters, we have this tosay: We are 
the first company in San Francisco to try to get 
business for the country bill posters on a fair 
and business like basis. We have done so be- 
cause we believe we can stimulate bill posting, 
not only throughout the Coast, but also in San 
Francisco, by furnishing facilities to advertisers 
for doing widespread, thorough and effective 
advertising throughout the Pacific Coast by 
means of billboards. We have already succeeded 
in interesting several large advertisers in the 
proposition, and the bill posters throughout the 
Coast have received more new business from us 
than they have received before in twenty years 
from any Company that ever existed in this 
city. What we have cone we do not claim to 
have done through motives of philanthrophy, 
but for strictly business reasons. We have in- 
troduced to the public through the medium of 
bill posting. Aunt Jemima Pancake Flour, Wool 
Soap, Mexomoka Coffee, No-To-Bac, Kex Pepsin 
Gum, and several other articles handled by re- 
sponsible business houses. This department 
has been in operation only a few months, and of 
course we have not been able to flood the Coast 
with posters, but we are making gratifying 


G.W, VANSYCKLE, Manager, 


headway, and expect before long to have more 
work from large San Francisco business houses. 
Of course we have to meet the views of the ad- 
vertisers as to where the bills are to be placed 
and as to quantity, but we give the advertiser 
the benefit of our knowledge as to the proper 
distribution and quantity. Necessarily we have 
had to adopt methods which would satisfy the 
advertiser that he was recciving faithful service. 
We ask, from the bill posters, notice when paper 
is posted, and, where the advertiser requires it, 
insist on having vouchers signed at the end of a 
showing by his representatives in the various 
cities and towns to the effect that proper service 
has been rendered. Of course where bill posters 
are so short-sighted as not to be willing to ren- 
der proper service and furnish vouchers to that 
effect, we will refuse to do business with them, 
as we must satisfy the advertiser that he gets 
the work which he paysfor. Are we not right? 
The Coast has been handicapped for a long time 
because advertisers were not satisfied. We want 
to build up business. We are glad to say that 
most bill posters throughout the Coast have co- 
operated with us in this work, and only a few 
have acted unreasonably, like Mr. Nield. If the 
bill posters will meet us on a fair basis, we know 
that they will profit by it. As vou will see by 
Mr. Eberhard’s letter, in the case of Beeman 
Gum, the reason less paper was sent than form- 
erly was on account of the desire of that Com- 
pany to reach more towns and their not having 
sufficient paper on hand to do it as thoroughly 
as they could wish. But the showing in San 
Francisco has been reduced in greater propor- 
tion than in the country towns 

We do not desire puffs, but in view of the fact 
that you have, unwittingly, no doubt, and 
through misrepresentations of others, done an 
injustice, we ask you in fairness and kindness 
set us right in this matter. 

If we ask too much, please let us know what 
you will charge to publish this letter, together 
with the Eberhard letter. 

We are, very truly yours for correct methods 
and increased business. 

CALIFORNIA AD-SIGNS CO. 
J. H. SIMPson. 


When BILLBOARD errs no one is ever 
more ready, more willing, more anxious 
to make amends. It costs nothing to ob- 
tain a hearing at our hands. Even those 
who differ with us, and whom we believe 
to be wrong always have, and always will 
find our space at theircommand. In this 
instance, we have great pleasure in stating 
that the country bill posters on the Coast 
have been laboring under a misapprehen- 
sion of the real facts in the case, and that 
the California Ad-Signs Co. have not only 
treated them fairly but as liberally as they 
possibly could under the circumstances. 

(EDITOR. ) 


We believe that all advertising that is 
intelligently placed is good. But the field 
is large, too large for any one journal to 
cover it thoroughly and do justice to each 
and every branch. We have picked out 
four divisions, which we feel are not only 
the best of all media, but indispensable to 
the advertiser. These are bill posting, 
sign painting, distributing and exhibiting. 


Posters are not only prompt in the mat- 
ter of returns, they are almost instantan- 
eous. 


. . -Cstabtished /8EI. . . 


NS Vansyckle A. dvertising Co. 


Distributing, Sampling, 


Sign Gacking, Gite... 


South Illinois Street. (Opp. Grand Kotet), 


< Indianapolis, Ind. 


Members International Association of Distributors, 
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BILLBOARD ADVERTISING. 


Has the largest line of Stock Commercial Posters in the world. Not a week passes but what we 


add a new and salable design to our list. 


ae 


——_ ——— 


NO. 515. FOR NEWSPAPER. 


FOR a Sample of this Poster. 
We will send you one post- 
paid, Free of Charge. Then do you take it to the busi- 
leSS Manager of any newspaper in your town or city, 
how it to him, and tell hirh that little, convincing, unde 
niable story of how posters reach the masses, how they 
peak to all the people all day long, and how they keep 
on speaking, tirelessly, incessantly. week in and week out. 
Then quote the prices and —send us the order. 


mention in what paper they saw this advertisement. 


We now have, by actual count, 


382 BILL PCSTERS 


Who sell our Posters, and act as our Sole Agents in their respective cities. We pay them a hand- 


some commission on all orders they send us, and we give them the exclusive sale of our wares in 
the town or city in which they are located. 


WE WANT MORE AGENTS 


That is, we want more bill posters to represent us in that capacity. It will pay YOU to read 
this advertisement carefully. 


HOW TO GET THERE. 


It is really a fact. There are actually three hundred 


and eighty-two bill posters acting as our agents in var- 


ious cities throughout the country. Some are in cities 


and some in real small towns, but they all sell a big 


number of posters every month. We pay them, in 


commissions, ail the way from a few dollars up to one 
hundred and fifty dollars a month. That is, we pay 
that on the average. Some few average higher, especi- 
ally those who are located in live, bustling cities. Oc- 
casionally, too, a bill poster in a small town will have 
an exceptionally good month, and earn over two hun- 
dred dollars. This is in commissions alone. Of course 
he protits also by the posting, and his income from this 
source is correspondingly increased. It wili pay every 
bill poster who has not yet attempted it, to give it a 
trial. Do not be deterred by the idea that your local 
merchants are not enter prising, or the fear that you do 
not possess the qualitications of a salesman. Our posters 


are so pertinent, applicable, and spierdidly executed, 


that they sell at sight. 
and quote the price. 


You have only to show them 
The design does the rest. You 
are under no necessity of making arguments. The 
posters, to all intents and purposes, actually sell them- 
selves. After you have succeeded in getting one or two 
merchants on the boards, it is surprising how easily 
others may be induced to try them. Then too, you 
may safely estimate that at least one out of every five 
that tries them will become a steady patron; that is, he 
will keep paper up the year round, or at least through- 
out his entire season. 


A customer of this kind is worth more than an 
opera house. 

In this connection, a bill poster (and he was not 
living in a very large town, either) recently wrote us as 
follows: “Before I tried to sell your paper I had no 
idea that I could be a successful salesman. 1! had only 
the opera house, Liggett & Myers, and now a then a few 
auction bills or tax posters, with an occasional circus. 
1 could scarcely make both ends meet, so | had to do 
something. I procured your samples and set out to 
make a tour of the stores. My success was very poor 
at the beginning, but I finally succeeded in getting a few 
started, and I now have eleven firms who are steady 
customers. They pay me seven cents a sheet per 
month, while I only get two cents per week from the 
opera house. My toards are full, and | am building 
new ones all the time.” 

That bill poster does not have to solicit his trade 
now. It comes to him. Merchants consult him on all 
points and questions. They call on Aim these days, 
And he has got such a firm hold on that town, that no 
opposition can ever get a foothold in it. 

We want to hear from bill posters. We want to 
show you how you can make money’ Write us and 
we will send you samples free of charge, together with 
our Catalogue, Price List, and a letter of instructions, 
giving valuable pointers and ingenious devices that wil 
prove of great advantage. 

Write now. It will only cost you the two cent 
stamp it takes to mail your letter. It may be the means 
of increasing your income over 2 thousand a year. 


“lig FF —Any Agent of ours who does not receive from us at 
MTEL. 4 


—* least three or four new samples a month is not properly 
registered on our mailing list, and should write us at once. 


Address, 


We handie Posters for every conceivable purpose under the sun, from Wrestling Matches to Oyster Suppers, 


from Amateur Entertainments to Excursions. Our new Catalogue describes them all. Sent free to applicants who 


THE DONALDSON LITHO. CO., Gincinnall. 


LONDON OFFICE: 40 Chandos Sf, Charing Cross. 
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BILLBOARD ADVERTISING. 
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“Signs up to date,’’ a superb article in 
the October and November numbers of 
Painting and Decorating is well worth 
reading. Twenty cents per copy, address 
Trade News Pub. Co., 247 Broadway, New 
York. 


Half round or oval mixing sticks are 
preferable, in mixing paint or color, to 
the flat ones or and kind that’s handy so 
long as itisastick. Lumpy color responds 
quicker to an oval stick than to a flat 
one. Fact! 


One doesn’t wish to drop the varnish 
cups into the lye vat every night. Nor is 
it necessary. Take an old varnish brush 
that is too well worn to be longer of use 
as a varnish spreader, and putting turps 
into the cup at the conclusion of the work, 
proceed with the old brush to loosen up 
the gummy and resinous accummulations. 
Turps and a stubby varnish brush form a 
magic combination for cleaning varnish 
cups. To be sure, when the caps become 
clogged up a bit too much, drop them into 
the lye vat.and save time. 

Many of the complaints which painters 
have been wont to make about their white 
lead and other pigments that they use 
should have been charged to the turpen- 
tine; or, rather, to that material which 
these painters may have supposed to be 
turpentine, but which really was a mix- 
ture of that useful oil with petroleum in 
one form or other. Of course, the 
salesman who so confidently let the paint- 
er into a good thing when he sold him 
absolutely pure turpentine at prices slight- 
ly below the market quotations, had some 
fairy tale to explain just how his firm was 
able to do this thing, and gave never a 
hint that the material was not the purest 
of the pure. Sometimes, indeed, no con- 
cession was made in the matter of price, 
since it was well known that most paint- 
ers, no matter how much they have heard 
or read about these little tricks in the 
matter of adu'teration that have been 
practiced on them, seldom or never test 
for themselves the quality of the goods 
they buy, and make cheapness their oniy 
standard in making their purchases. Not 
quality, but price, seems to be the motto 
of many a painter, not only in buying 
materials, but also in his dealings with 
his customers. Now, would it not be bet- 
ter in the end to pay a fair price for what 
materials are needed, and then to insist 
that they be delivered exactly as repre- 
sented? If a painter wants a mixture of 
petroleum and turps it is cheaper for him 
to make it himself than to buy it for pure 
turpentine, even at a slightly shaved 
price. Whether it is advisable for any 
painter who desires to keep up a reputa- 
tion for good work to use any such mix- 


turcs is another story. The detection of 
ordinary impurities in turpentine is such 
an easy matter that the painter who allows 
himself to be cheated has only himself to 
blame. There is too much taking things 
for granted in the painting business, and 
too many painters never examine the 
goods they buy to see that they get what 
they pay for. To buy pigments, oils and 
varnishes from reliable firms and pay fair 
prices for them is a good rule, but a still 
better one is to thoroughly and carefully 
test all material that is bought, no matter 
what the reputation of the house that has 
sold it. Sometimes unintenticnal mis- 
takes occur even in houses that intend to 
deal honestly, and inferior goods are sent 
out through some mistake on the part of a 
shipping clerk. To carefully test every 
invoice is the painter’s only safeguard, and 
the painter who does not adopt this plan 
proclaims at once that he is a poor busi- 
ness man, 


DENTAL FIGURE SIGNS. 

If statistics of illustrative signs should 
be taken in New York, it is probable that 
the one found to predominate would be 
that showing some kind of a representa- 
tion of the human tooth. They are to be 
seen everywhere and in all sizes and con- 
ditions. Usually the favorite method of 
advertising in this way seems to be with a 
gilt tooth in varying degrees of magni- 
tude. Sometimes they are placed firmly 
in position, sometimes they sway in the 
breeze, and again the fact that the tooth 
or the tooth doctor is American is made 
plain by the figure of a spreac eagle with 
the tooth suspended in his bill. A Four- 
teenth Street dentist has a more unpleas- 
ant advertisement at the front entrance to 
his establishment in a small glass case 
half full of genuine teeth, which presum- 
ably he has extracted. The sign of the 
automatic jaws—two sets of teeth which 
are made to open and shut apparently 
without rhyme or reason before the public 
gaze— is unpleasantly familiar. This sign 
has referance to the more mechanical 
work of dentistry. But all these signs, 
which would appear to indicate that the 
people of the city were interested in noth- 
ing so much as in having their teeth 
extracted and replaced, are contradicted 
by the best dentists of the city, though 
people as a rule associate a dentist’s office 
with the unpleasant thought of having a 
tooth pulled.—.Vew York Times. 


A QUEER SIGN. 

One of the peculiar business signs in 
this city is in front of a store on East 
Kighty-fourth Street. It is triangular 
and hangs well out over the stoop space 
between the building line and the side- 
walk. Looking at it from either side, the 


wayfarer sees this inscription in big white 
letters : 
SON-IN-LAW & BROTHER 
OF THE 
DISEASED DANIEL P BOSWORTH. 


When one gets fairly in front of the 
sign there can be seen a very small board 
perched upon the apex of the triangle, 
which reads : 

NoT sU ee ESSORS 
TO THE LATE 
DANIEL P. BOSWORTH. 

A reporter was looking at the sign the 
other day, when an elderly man who 
belonged on the block came up, and 
smiling, said : 

‘* What does it mean?’ asked the re- 
porter. 

‘““Why, you see, its existence came 
atout in this way: Daniel P. Bosworth 
kept a store for the sale of the same sort 
of goods a little further down the street. 
He sold out, and then he died. His son- 
in-law and his brother opened this store, 
and there was a dispute about their right 
to use Bosworth’s name. They put upa 
sign at first, which the other man objected 


to, and so they had this one made. We 
are wondering now how the other man 


‘ will like this one.’’— New York Sun. 


Personal Mention. 


A. W. Millard, Jr., and Clarence Fagg, are do- 
ing business under the name of the A. W. Mil 
lard Co., at 40 Bond St., New York. They were 
formerly associated with Tucker Bros. 

Henry C. Crosby, Romaine Building, Paterson, 
N J, makes a specialty of advertising signs.— 
The Asbury Glass Sign Co, of New York, have 
subscribed for BiLLBoarp ——Frank Paine, of 
Boise City, Idaho, is managing Boise Stock Dra- 
matic Co., an amateur organization of that city 
—— Walter J. Horn, the bill poster at Springfield, 
IL, wasa sign painter before he became a bil; 
poster. He has painted signs all over Illinois in 
his time,——The R. J. Gunning Co. advise us 
that business is looking up and that the outlook 
promises well.——Seibe & Green in San Francis- 
co, have the best locations in the city.——J. H. 
La Tour & Co, of New York, have a singularly 
fine trade considering the dull times, 

FE. A. Campbell, 17 Park St., Bangor, Me , paints 
all the ad-signs in and around Bangor.——The 
Michigan Adv. Sign Co., of Detroit, and Walker, 
the city bill poster of that city get along splen- 
didly. They play into one anothers hands and 
help each other ina variety of ways. Both are 
eminently sensible. 


‘The Past and 


Sa 


; Ae ; the future 


ag 


HE way to look into the future 
is to look backward. History 


—— 


WR. 


repeats itself. 

If you want to know what a man 
can do, find out what he has done. 

~ Tf you want to know what kind 
of advertisements, circulars, book- 
lets, catalogues and posters we can 
make, write and ask for samples of 
what we have done for others. We 
are saying freely and boldly that our 
work is more distinguished—it is 
better—it is more attractive than 
that of any other advertisement 
writers and illustrators in the world. 
Maybe that is pretty hard for you 
to believe, but facts are stubborn. 
They stick. 

Write to us when you want your 
advertising to be better than other 
people’s advertising. 


MOSES & HELM, 
111 Nassau Street, New York. 


C. DAN HELM, Artist. 
BERT M. MOSES, Writer. 
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' BILLBOARD ADVERTISING. 


DEPARTMENT. 


month to the development of 


at agricultural and industrial 


Send in your dates. Send them now. 


Cook's Fair Ground Hippodrome is 
wintering at Peru, Ind. 


Will Hanner, the aeronaut will spend 
the winter at Cincinnati. 


Geo. D. McGuire, Delaware, O., fur- 
nishes special attractions for fairs. 


Jewell Bros., the aeronauts, may be ad- 
dressed at Trenton, N. J., during the 
winter. 


The permanent address of Grinley's 
Balloon Co., Aerial Circus and Fair Ground 
Hippodrome, is Carbon, Ind. Mr. T. F. 
Grinley is manager, he will make Carbon 
his home until next summer. 


Special Offer. 

To any person who will send us the 
name of a fair whose date did not appear 
in our June, July, August, September or 
October issues we will present a year's 
subscription free of charge. 


Japan has appointed a commission and 
voted $50,000 for an exhibition of Japanese 
products at the Paris exposition in 1900. 
Ohio has provided for a commission but 
voted nothing for an exhibition of Ohio 
products at the 7 
year. 


‘ennessee centennial next 
It looks as though the Yankees of 
the Orient could already give those of the 
Occident lessons in the art of advertising. 


The agricultural fair of to-day finds that 
in order to be ‘tin line’’ it must include 
hicvele races as well as horse races. The 
Neb.) Fair has lost monev 
This fall they devoted the best 


day to bicycle racing, giving «$300 worth 


Dodge County 
tor vears 
of prizes, “times” 


and even though were 


hard, they came out ahead. Many other 
fairs have adopted this modern form of 
imusement in place of the horse race, and 
in all cases the result has shown on the 


rood” side of the ledger. 


It'salong time yet until the 


+) 


he fair season of 1897, but already the 


opening 


rt) 


ists are at work on the posters in the 
nammoth establishment of The Donald- 
m Litho. Co Horse races find much 
vor, but the bieyele race bids fair to be 
re popul ir. 


A new race will be that 


he horseless carriage. There are also 

ters for sack races, bieyele races, ob- 
‘acle races, barrel races, ete., all of which 
fair to be Poultry 
ws, dog shows, and pure food exhibits 


‘so promise 


quite popular. 


to find much favor, if we 


Hy Judge from the posters. 


Dates Fixed. 

Dates for fairs in 1897 in 11 states have 
been fixed at the meeting of the American 
Association of State Fairs and Expositions. 
The officers elected are as follows: R. W. 
Furniss of Nebraska, President; A. F. 
Lovejoy, of Illinois, Vice President ; 
Thomas J. Fleming, of Wisconsin, Secre- 
tary and A. M. Leggitt, of Minnesota, 
Treasurer. 

The dates fixed are as follows: New 
York, August 23 to 28; Ohio, August 30 
to September 4; Mic‘1igan and Minnesota, 
September 6 to 11; Indiana and Iowa, 
September 13 to 15. 

There is no town so small, but that it 
has a swell clique, who are a little better, 
(or think they are,) than their neighbors. 
This faction are always willing to pay 
liberally for an opportunity to air their 
vanity. Many fair associations have taken 
advantage of this fact, in the practical 
way of converting the front row or two 
of seats in their grand stand, into opera 
boxes, so to speak, which they rent to the 
‘‘four hundred"’ at a good round price. 
Wherever these private boxes have been 
tried, they are a great success. The idea 
is an old one, but it is not in as general 
use as it should be. 

To show how popular these grand stand 
opera boxes are, it is only necessary to 
state that, at Springfield all the boxes are 
rented already, for the state fair of 1897. 
In view of the article appearing in the 


October issue regarding the value of ad- 


vertising at fairs, the following letter 
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written by James Michelstetter, a veteran 
at fair advertising will be of interest. 

It might be well to state in this connec- 
tion that Mr. Michelstetter’s stand is one 
of the most popular at every fair he at- 
tends. 


Milwaukee, Wis., Oct. 17th, 1896. 
ARTHUR BaBpitT, Esq. 
Editor of Fair Department, 
BILLBOARD ADVERTISING. 

Dear Sir:—As a man who has had large exper- 
ience in advertising at fairs, i think, I am quali- 
fied to judge of the best kind of advertising, I 
want to say that nothing pays better than 
judicious advertising at fairs. For some months 
I have-been handling the Atlas Flour made by 
Bernhard Stern & Son, of Milwaukee, and have 
advertised it chiefly through fairs. It is an 
excellent article, always taking premiums at the 
fairs, and therefore in a way advertises itself 

But it is necessary of course to call people's 
attention to it before its merits can be learned. 
The method I pursue is to cook biscuits on the 
spot and distribute them to the people free. I 
also give them a small souvenir in the shape 
of a little badge or something of that kind, and 
I have had very good results always. I have 
tried it at County Fairs, State Fairs and Expo- 
sitions, always with the same result. 

I believe it to be the only successful way of 
reaching the consumer. By my method the 
Atlas brand which I took hold of only four 
months ago has been made a leading brand. I 
am a firm believer in the right kind of advertis- 
ing at fairs. and if there is anybody who does 
not make it pay it is because they do not take 
the right method. I am the originator of this 
mode advertising at State and County Fairs as 
well as stores. I have found it the most suc- 
cessful, and I remain, 

Truly yours, 
Jas. MICHELSTETTER, 
625 Fredrick Street, 
Milwaukee, Wis. 


The following press notice, clipped from 

a local country paper, shows the value of 

fair advertising when properly handled : 
BERNHARD STERN & SON. 


One of the most unique exhibits at the Fair 
was that of the above named firm, of Milwaukee. 
millers of the celebrated Ata. flour. A large 
stand in the south end of Floral hail was 
equipped with a gasoline stove and light baking 
utensils, and the most delicious biscuit were 
baked, buttered and handed‘ out to the passing 
crowds. The exhibit was in charge of Mr. Jas 
Michelstetter, and attracted a large amount of 
attention, and cannot fail to bring the Atlas 
flour before the people of Walworth County in 
such a manner as to create a large demand for it. 

Otto Balbach, the Elkhorn baker, whose bread 
has become so popular, used Atlas flour exclu- 
sively, and P. 5. Wiswell sells it. 
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The /rinters’ 
say: 

“At the American Institute Fair, and 
other fairs in New York, the same ad ver- 
tisers exhibit year after year. This ap- 
pears to indicate that the advertising is 
profitable The casual observer who at- 
tends these exhibitions finds it difficult, 
however, to believe that they produce any 
trade. He notes that the public comes 
for entertainment rather than for exposi- 
tion, and that the inmates of the booths 
are not often called upon to explain the 
merits of their wares. Printers’ Ink would 
be pleased to learn from advertisers who 
exhibit at local fairs, whether there is any 
result, direct or indirect, from the expen- 
diture.”’ 


ink has the following to 


Carbon, Ind., Nov. 27, 1896. 
Editor BILLBOARD ADVERTISING. 

Ikar Sir—I see by the BiILLBoaRD of Septem- 
ber that Thos. F. Grinley and William Schram 
were the claimants against the New Lexington, 
Ohio, Fair for money. I wish to make a little 
correction in that article. I was the only aero- 
naut there doing work for the association, and 
if there was any kick coming I was the one to 
makeakick. 1 work under my own heading and 
con't need any body to help my business in the 
way of giving themselves notoriety at my ex- 
pense. They did the inside work for me and got 
their money forthe same. The Association did 
the best they could for me at the time and I have 
confidence that everything will be all right, as 
Mr. Curran, the Secretary of the fair, treated me 
like a gentleman in every respect. — 

Yours truly, 
Pror. T. F. GRINLEY, Aeronaut. 


Advertising idee for State Fairs. 


There seems to bea general impression abroad 
that one of the best investments the managers 
of our State fair could make would be to employ 
a first-class advertising man. What we mean by 
first-class, is a man who could command a salary 
of not less than three thousand dollars a year. 
Such a man would be the best investment the 
fair managers ever made. He could so increase 
the receipts as to make the biggest kind of a 
profiton himself for the fair, and would no doubt 
be a paying investmentallaround, Thereis not 
a business enterprise in this country of half the 
magnitude of the fair that would think of at- 
tempting to do business without sucha man. All 
business houses consider their advertising man 
the most valuable employee they have, and if he 
is the right kind of a man he gets the largest 
salary paid any employee. 

There isan Opening as wide as a crocodile’s 
mouth fora first-class advertising man_ to take 
charge of the publicity end of the Siate fair, and 
make of ita success so great that the necessity 
for passing the hat would never again become 
apparent.—Des Moines Saturday Neview 
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395-397 W. HARRISON ST., 
CHICAGO, ILLS. : 


Telephone Main 4637. | P. F. SCHAEFER, Mor. 
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BILLBOARD ADVERTISING. 
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‘Best Service in 


ER TO THE 


Ag 
Set 


STING COMPANY, 


ONL BILL POSTING ASSOCIATION. | 
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They are on the ground and familiar with the situation. 
We EXCLUSIVELY advertise The Grand Opera House, 
The Auditorium, the Columbia, Haymarket, Hooley’s, 
McVicker’s, Marlowe,Calumet,Schiller and Gaiety Theatres, 
Masonic Roof Garden, Etc. Foreign advertisers can safely 
follow their lead. 


The Theatres know where to obtain the best service. : 


OB WNW 
oR INS, aS 


We also cover Hyde Park, 
Englewood, Pullman, 
Grand Crossing, Ken- 

sington, South Chicago, 

Stock Yards, Evanston, 

Lake View, Ravenswood, 

Whiting and Hammond, 

Ind,, and the Ill, Cent. 

R. R., greatest suburban 

road in the country. 
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PUBLISHER’S CORNER. 


We are now ina position to definitely promise 
our-advertisers a circulation during 1897, which, 
will average 10,000 per month, and all contracts 
covering twelve months will expressly stipulate 
it. 


Our circulation among sign painters is increas- 
ing at a most gratifying rate. Itis strange but 
true, that sign painters never had a paper de- 
voted to their interests until we entered the field. 
We have met witha degree of success in this 
branch of the business that it is quite as surpris- 
ing asany of the many surprises we have yet 
encountered. 


Among the distributors, poster printers, and 
job printers, we have a larger circulation than 
any other paper in our class. 

Advertisers, too, are daily testifying their a>- 
preciation in a most substantial manner, and 
among managers of Fairs, Expositions and Food 
Shows, we are, of course, the only journal in the 
field. 


In June last, The American News Co. put us 
on the stands. They started with an order of 
five hundred copies. Which has been increased 
every month. Their order for the Christmas 
number will compare favorably with that of any 
class publication they handle. 

They tell us that the demand on the stands is 
largely from theatrical managers, who want our 
Fair List and Convention Dates for booking pur- 
poses. Horsemen, race followers, performers. 
showmen and privelege men also buy it. 


Among bill posters we reach practically every 
one in the United States and Canada. Most of 
them are on our subscription books, but a few 
(less than half a dozen) prominent ones are not. 
We can tell from the tone of their letters and 
from that of the official organ that they read it 
regularly, hence we infer that they have either 
subscribed in some one else’s name, or that they 
buy it at the stands. 


Foreign subscriptions are very encouraging, 

*indeed. Our mailing list contains two hundred 

and seventy-three namesand grows larger every 
month, 


We have great pleasure in wishing all of our 
readers and advertisers A Merry Christmas and 
A Happy New Year. 


£COnvENcIons, * 


Fetes, Selebrations, Etc. 


Under this heading we publish free of 
charge the dates of all notable events, which 
ave likely to attract large concourses of people 
to anyone particular city and for this reason 
prove of importance to advertisers, showmen, 
streetmen, general passenger agents, etc. 
2 The list ts carefully revsed and core cted 
monthly. 
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Atlantic City, N. J. Seventh Annual Convention 
of the Associated Bill Posters’ Association, July 
M7 7-20. 1897. J. Ballard Carroll, sec’y, Albany, 

“» # 

PR ow Bl Mass 
Merchants 

Chicago, Ill. 
and Picture 
1807 


Chicago, Ill. 


3333323333233 


BShuadlictem 


Nationa! Leagne of Commission 
Jan. 16, 1897. 
National Association 


Moulding 
Frame Manufacturers. 


Dec. 15, 


Master Painters and Decorators 
Convention. Feb. 9-11, 1897. 

Chicago, Ills, Annual Convention of the National 
Master Painters’ and Decorators’ Association, 
Feb 1897. Thomas A. Brown, pres., Wash- 
ington, D.C. 

Cincinnati, O Fourth Annual Convention of 

~the Protective League of American Showmen, 
January 5-8, ‘597. John F. Robinson, pres.. 
Cinctunati, © 

Cincinnati, O. Semi-Annual Convention of The 
International Bill Posting Association, January 
5-8, 1897. 

C incinnati, ©. International Association, Sheet 
iron and Cornice Workers Feb &, 1567. 

Cincinnati, O. American Federation of Labor. 


91, 


Dec. 14, 186. 
Cleveland, O. Alpha Tau Omega Fraternity. 
IEC. 30-31, 1596, 


Dayton, Ohio Sixth annual Conveztion of the 
Ohio Master Painters’ = Decorators’ Associa- 
tion, July 27-28, i897. . J. Alorecht, sec’y, 
Toledo, O. 

Galveston, Tex. 


National Editorial Association 
Feb 3-5, 1897. 


BILLBOARD ADVERTISING. 


Jefferson City, Mo, State Federation of Labor. 
Jan. 25, 1897. 

Louisville, Ky. Stockholders Meeting, National 
Saddle Horse Breeders Ass'n, Feb. 2, 1897. 

Louisville, Ky. National Saddle Horse Breeders 
Association. Feb. 4, 1597 

Nashville, Tenn. Berkshire Record Association. 
Feb. 10-11, 1897. 

New Castle, Penn, National Apseetatins: Rod 
Mill Workers of U. $. Jan. 14 

New Orleans, La. -National Solemn, Chari- 
ties and Corrections, Special Meeting. Jan. 
14-17, 1897. 

New York City, N. Y. 
1812 Jan. 8, hy 

St. Louis, Mo. Third Annual Convention of The 
International Bill Posting Association, July 
6-9, 1897. Clarence E. Runey, sec’y, Wauke- 
gan, Ills. 

Washington, D C. National Board of Trade 
Jan. 26, 1897 

Worcester, Mass. Bricklayers and Masons In- 
ternational Union. Jan. 11, 1897. 


Society of the War of 


Expositions. 


Chicago. 2nd Western National Cycle Exhibi- 
tion, Colisium, 63rd St., —- 23-30, 1897. 

New York. 3rd Annual Nation Bicycle Expo- 
sition at Palace of Industry, 43rd St. and Lex- 
ingtcn Ave., Feb. 6-13, 1897. Inquiries and 
communications to National Cycle Board of 
Trade, 271 Broadway. 

Nashville, Tenn. 1897. Sept. 1 to Dec. 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June 1-Nov. 30, 1898 


Poultry Show Dates. 


Mexico, Mo . 7-12, 1896 
Prophetstown, I11 ...... cnscddeaiteaas Dee. 7-12, 1896 
Dallas, Texas......:.. ..Dec. 8-11, 1896 
Fort Worth, Texas. ..Dec. 8-11, 1896 
Princetown, I11. Dec. 8-11, 1896 
Augusta, Ga... Dec. 8-12, 1896 


Westerly, R I.. 
Louisville, Ky... 


Cleveland, Ohio. “Dec 9-16, 1896 
Schoharie, N. Y .-.... Dec. 15-18, 1896 
Kalamazoo, Mich... «+. Dec. 15-18, 1806 
New London, Conn .. -- Dec. 15-18, 1896 
Pinckneyville, I11..... «Dec, 15-18, 1896 
Auburn, Neb.... ...Dec. 15-18, 1896 
Lansing, Mich .... «..Dec. 1§-18, 1896 
Birmingham, Ala .Dec. 15-18, 1896 
Jackson, Tenn .... .Dec. 15-18, 1896 
Westchester, Pa .-.Dec. 16 19, 1896 
Shelby, N. C..... ...Dec. 16-19, 1896 
Parsons, Kan.. ..Dec. 22-26, 1896 
New York.. Dec. 22-26, 1896 
Mid-Continental ‘Association... pvanneodl Dec. 22-29, 1896 
| Wilkesbarre, Penn. ....... Dec. 28, 1896, Jan. 2, 1807 
Preston, Iowa ........0.+-++++ Dec 28, 1896, Jan, 2, 1897 
Titusville, Penn.........Dec. 30-31, 1896, Jan. 2, 1897 
Mansfield, Ohio ......... Dec. 30-31, 1896, Jam. 2, 1807 
New Haven, Conn .. ‘Dec. 30, 1896 and Jan. 2, 1897 


RTT, TI on cseteccnesen octane: sebnenon 
Albuquerque, N.M 
Hamburg, N. Y 
Detroit, Mich... 
Marion, Ind .... 


Jan. 4-9, 1897 


Rochester, N Y Jan. 11-16 
Denver, Col........... Jan. 41-17, 1897 
Washington, D.C. .Jan. 12-16, 1897 
REE Jan. 13-16, 1897 
SEND BN Wc cvnas achchs dalinenninbeacsoneene Jan. 18-22, 1897 
IS | TOO a. ince rcenrenntnsiscsccasananbe Jan. 19-22, :897 
SCTARLON, PA ...... -scccoceecveccccce -coccsese Jan. 19-22, 1899 
West Superior, Wis.. Jan. 26-30, 1897 
bee i Se Jan. 26-30, 1897 
EINE DRUID iin tieececsocunsacsesibonotecees Jan. 29 31, 1807 
ee pe A EE Ores: Dec. 19-26, 1897 
NER, NEW oivsisese sasiesexen Dec. 29, 1896, Jan. 1, 1897 
i PRONE TEED, Jan. 19-23, 1897 
FOG ED Gea: sacapeensnenaiiass Jan, 12-16, 1897 


DO YOU WANT MONEY? 

HEALING BALM is being sold by our 
agents from Massachusetts to Kansas, 
they make §2 per dozen. Send 60 cents 
for outfit worth $1.50. Exclusively agency 
for men and women. Don't fail to write 
today. Sample 25c. Address, 

HEALING BALM CO., Macon, Ga. 


1000 Circulars, size 9x12 or smaller 
Mailed in ten days for $1. 100, 10¢c. silver. 
Small papers mailed for 20c. per 100. Satisfac- 


tion guaranteed. Address 
J. T. LUMPKINS, NEVA,VA. 
tos 
The Advertising Novelty Co. 
CINCINNATI, O 
W. D. HENDERSON, Jr., Prop’r. 
Manufacturers and dealers in everything for Ad 


vertisers, including calendars, cards, novelties, 
blo ters, foot rules, yard sticks, ink wells, ther- 


mometers, folders, hangers and clocks. 
Designer of Descriptive 


BURNITT Posters,Theatrical, Com. 


mercial or otherwise, Block stream- 
ers and Stock Letters.* 


Office, Donaldson Litho. Building, 
CINCINNATI, O. 


When you write, mention Billboard Advertising. 


32-34-36 E. 
Third st. 


Ww. M. DAVIS,. 
Bill Posting and Advertising, 


Billboard Advertising, 


BOX 207, UNION CITY, TENN. 


—— 0 ey 


Special Offer: 


__AA splendid bait 
tone this size or 
smaller and a year’s 
subscription to Bill- 
board Advertising 


_sor $2.50, 


Chis offer holds good until « « e 


ee January 15th, 1897, « « 


Cincinnati, 0. 


| THE [NTERNATIOSAL 


SOCIATION OF DISTRIGUTORS, 


CONTRACTS TO PLACE DISTRIBUTING MATTER 
IN ANY SECTION OF THE COUNTRY. 


eeecee e Service of its Members Guaranteed. « eee ee 


Advertisers who use distributing matter would do well to write to 


JAS. L. HILL, 


Soliciting Secretary, 


NASHVILLE, TENN. 


Distributors desiring to join, write for information, by-laws, etc, 


TO 


W. H. STEINBRENNER, 


Sil VINE ST., 


... CINCINNATI. 
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BILLBOARD ADVERTISING. 


7 


California Ad-Signs @o. 


204 SUTTE STREET, SAN FRANCISCO, FRANCISCO. 
Bill Posters| Sign Advertisers 


600,000 square feet of protected Choice locations on Street Car 
boards. Lines. 


———-———Distribute printed matter and samples. 


Tack card or metal signs. 


We post for the Baldwin, Columbia and California Theatres. 
Estimates furnished for the Pacific Coast. 


Morosco’s Grand Opera House. 


Street Car Advertisers 


Control all the Street Car Advertising in 
California. 


Tivoli Opera House. 


LAWRENCE, KANSAS, 


IS A GOOD TOWN—A BLAMED GOOD TOWN. 
A. M. POFF |s A GOOD BILL POSTER-A BLAMED GOOD BILL POSTER. 
IN YOU WANT TO ADVERTISE IN LAWRENCE WRITE POFF. 


- ae 


HeLLEBERG Phar RAVING 


CINCINNATI. 0. 
\ iy SYCAMORE ST. _ MISSOURI BINDING 7 


istance. <ju@ Telephone ~—s ha > . 
tons D os: f 


= ————— 


<< — 


DAVE R WHIPPLE, ‘ 
OTTAWA CITY BILL POSTER, 


POPULATION 8,000, 0) TTAWA, KANSAS. 


Circulars, Heralds and Samples Distribu- 
ted with Dispatch. 
Soo Running Feet of Space, 25 3-sheets. 
Lots of Daubs and Dead Walls. 


WARREN . ““sexine’ , ESTHERVILLE, 


BILL POSTING. ) 


P. O. Box 187: 


oe “OWA. tt | 
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New Castle, Pa. 


frei r 
ht. Natural Gas. Incoming and outgoing pe 
or rn day, 10,000 tons. Bank Seposits, 

GLASS, TIN. $4,500,000,00. The value of her various 


Population, 25,000; § railroads; Electric 
Street Car Lines; 36 Manufacturing Es- 
-ablishments, employing 8,000 men, 


IRON, 


JOHN HERFURTH, 


SCENERY, 

SHOW PAINTING, 
Exposition Displays, 
PAGEANT FLOATS 
PICTORIAL AND 
Advertising SIGNS. 


231-233 Twelfth St.. CINCINNATI, 0. 
Correspondence Solicited. 


Secrets OF THE MAIL TRADE just oats 
lished. No vest pocket fake. send for a 


copy at once and learn the “ins and outs” of the 
mail order business. 


GEM CO, Spring Valley, Minn. 


Byron W. Orr, 


WRITER.SDESIGNER & MANAGER OF 


A) Advertising | 
"Experienced in Various Lines. 


_ Ads on any subject. Booklets Cir- 


culars, Newspaper or Magazine 
Ads, Posters, etc. Familiar 
= with si of all kinds. 


ON THE SPOT. 


The General who would win a success- 
ful battle must be om the spot, on the 
field of action. The man to advertise a 
business successfully must be on the spot, 
ready for action and conversant with the 
details of the business. Propositions con- 
sidered or submitted. 


Write to 


BYRON W.ORR, 
CHILLICOTHE, 0. 


Ww hen you write, mention Billboard “Advertising. 


J. G. LOVING, Lieeneed City Billi Poster, 
AND OUT-DOOR ADVERTISER. 
Billboards permanently located on all the principal streets in the city. 


products exceeds $24,000,000 annually: 
The coming Great City of Northwesg@ 
Pennsylvania, 


is tape enone ae 


aeammenannosns 1 | 
“a 
ee ) 
ia 
: , - 
@g 
} 
; : 
— Fe )= a ——— : 
le | 
| ’ 
ne _ 2 ah 
Pr Mt \ 
vA Lat Tl —— ae” - Z i jer | | 
CAN Ney : , <li /} 
\ lh RS By - ‘ TROCES < J ee  - 
y pe Y) ©) Lite ee ae" \ eee te eT ENG NY | — nig 
h GW fi ee ae Bet Ie Pere anaes fe} on NY 
WW Ai/X$ NS 7 a ars ae Cems 
Mlesvens AR areamtinee (2 ea) | 7 
NORA A: ox ee Oe Se AND >, ve | 
EE Sie) i a eh REE Sy) SINC. \ 
Cot.) Eas ae OO NOz , 
XK hy Nets )) SS auiiinas xt SANS}: Ply ; 
| ¥) TN pes SQ Qis Xs My | om 
WS nH RSA eo He 
WAS gl) INSEE es 8 
( a TTT MIM AI ZANT WS Rs a 
PTITTTIT lili | 
MITITITITITL LLL . " - | | : i ' 
__t__ 
| le 


mm «(24 


BILLBOARD ADVERTISING. 


My Reference is my WOTR, 


WHICH SPEAKS LOUDER 
ase 1 AN WORDS. 


Bill Boards 


y and i 
ig Tay = 
. dS 


a Prominently 
mee Located 
me On all the 
= Principal 

+ Streets of 
City. 
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ESTABLISHED 187. 


CHARLES W. YORK, 


ill Poster and 
Distributor. 


HAVERHILL, MASS. 


I make a specialty of Distributing. 
Reference if required. 9197 


ewe * 


Note Heads, Envelopes or state e 
; ne good quality, printed, tableted 
' and send by mail for only so cents. Anything 
_ froma card toa new spaper at cut prices. 
' GEMCO., Artistic Printers, Spring Valley, Minn. 


J.A. LAMBERT, 


City and 
Theatrical 

Bill Poster and 
Distributor, 


OGDEN, UTAH. 


700,000 
Blotting Pads Civen Away. 


Send 10c. for one of my fine pencils. Say where 
you seen this and I will send a lot of blotting 


*<*" 40S. JOHNSTON, Newport, R. |. 
G. F. BANGASSER & CO. 
| CITY BILL POSTERS AND 


DISTRIBUTORS, "97 


_ Signs Tacked and Signs Painted. Own all Bil! 
Boards in our locality. P.O. Bex 38 


Mm MCMINNVILLE, OREGON. 


acme 2d 


CLOUGH’S 


DISTRIBUTING « « 
Tncreases Business, —~ 


eon 


CAN WE DO YOUR 
DISTRIBUTING ? 


2 o> 


NOW THAT 
THE ELECTION 1s over « « « 


there will be some mneneveents DOING. 


2 To get your share you should let the people know who, 
3 what and where you are and what youcando. To 
= do this in the most expeditious, effective and economical 
manner you should advertise. To do this in the most 
= effective, economical and expeditious manner you should 
secure the services of 


Clough’s Distribution Service, 
No. 647 Austin Avenue, CHICAGO, ILL., U. $s. A. 
We do the best distributing in Chicago, and we employ 
(no boys) but reliable, sober men. Send for scale of prices 


= and reference. We refer you to the largest wholesale Drug 
= House tn Chicago, The Fuller & Fuller Drug Co. 


= 
. 
= 


Bw hen you write, mention Billoourd Advertising 


J. A. CLOUGH, Manager. 


eeeeeeeeeeeeeevetreevnervreeeeeaee 
SSeuUerPeeeBeePSeeCREeSEST USACE SS Seeteere eee eaeert eee Oo 


WV WEBER | 


| LICENSED DISTRIBUTOR + 
pale one OUT-DOOR <= 


vsuvuvv 


-s00e8@ 


te Distributors of 
— =. || Merchandise, 
Samples, 


Booklets, etc. 
Throughout the 
“|! Entire City, 


© |) Jefferson, 
| Gretna 
and 
Algiers. 


Send for Prices, 


Gees-- 


CARBON, INDIANA. 


| T. F. GRINLEY, 
City Bill Poster and Distributor. 


THREE GOOD TOWNS 


And a good hustler. All work guaranteed, and 
plenty of good space. Try me once and you will 
want me again. I’. O. Box 48. 


**Reliable Names.’’ 


mo of mail order or agents addresses of anv 
part of United States for roc. in advance TRY 
to of either for ioc, Box X, Geneva, N.Y 


WI. H. HEMENWAY, 
| CAMDEN, ME., 
Distributing ..°:.::\, Advertising Matter 


Address all let ers care of W. V. LAUR. 


DON'T FORGET 


R. NOLAN, 


ALPENACITY, 


MICHIGAN, 


BILL POSTER 


AND THE ONLY 


RELIABLE ee tare Saws | 
IN THE CITY. 


: ALL WORK GUARANTEED. BOX 610. 


rate senthacecerseteton OR le ] 


DEALERS AND ADVERTISERS. 
Farmers’ Addresses. Try yoo Ind., only toe. 
s00 lowa, 25c. Haveothers. Freshnames, Sa/- 
ifaction guaranteed, Correspondence solicited, 
FORD KODIBAUGH, Milford, Ind, 


When you write, mention Miliovard Advertising. 
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BILLBOARD ADVERTISING. 


= = 


and send your address 
for a copy of “The 
Advertising World,” 
Columbus, Ohio. * 
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BILL POSTERS 


Cake a Minute Paste BRUSHES _- 


and a Postal ——~— 


This Brush is manufactured es- 
pecially for us, and is fully warranted. 
It is the cheapest GOOD Brush you 
can find anywhere. 


When you see it you ER tf | PRICES. 
will understand why | 8 Inch, 82.25 Each. 
so small a paper has 9 « - $2.75 “ 
such a large circula- lo * 83.00 “ 
tion. #& HH SH SH 
Clark & Rowland, This is our Celebrated 
Bill Posting and Distributing, “UNEXCELLED”’ 
Post Office Box 158, 
| The Best Paste Brush made. Popular 
ASH LAN D, O. everywhere on account of its great 
NIGHT a DAY. | durability. 
That is just the way we are work- | 8 Inch, $2.75 Each 
a lvertisers—are you one aie - $3.00 “ 
a = 
of ‘aon Write us eet an 14 10 “ 7 $3.25 “ 


towns. Paterson 100,000; Passaic, 
20,000; Rutherford, 8,000. 


PASSAIC ADVERTISING co. 


Paterson and Passaic, N. J. 


. SEND YOUR ORDERS TO 


The Donaldson Litho. Co,, Cincinnati, ©. 


N-A-P-A-N-E-E, 0-N-T-A-R-I-0. 


J. J. MINCHINTON 


Controls the bill posting and distrib- 
uting in two counties. 


Work promptly executed and up to date. 


My work my reference . . . 
You furnish the paper we do the rest. 


Address, 
J. J. MINCHINTON, 
Napanee, Ont. Canada. 


— 


SHAKESPEARE 
PLUG TOBACCO 


CHAMPAGNE FLAVOR. 


° Is made from the best selected Kentucky ° 
@ Burley Leaf, — ws rally: G wd Foil,and @ 


is just sweet e agh to be ges 
Sent by ma iim 1 neat pe ager Senta, 
1 Ib., $1.00; 4% Ib., 50c; % Ib., 25c. 
IT’S AN au.morner CHBW, 
FALLS CITY TOBACCO WORKS, 


117 & 119 Bullitt 8t., Louisville, Ky, 


a 
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SEND YOUR PAPER TO 


Member of International Bill Posting Association. 


CITY Blasts POS 


AND REMIASLE DISTRISUTOR. Address, 


Eile, PA, 


JOS, &. GIRARD, 
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| OREGON SICN Co. 


26 BILLBOARD ADVERTISING. 


PERU, INDIANA, 


C HTB. WS TUTESMAN, 


LICENSED CITY 


Bill Poster and. Distributor. 


Estimates and List of Boards furnished on ee. 


~L. A. DANIELS, 


Licensed City Bill Poster s Distributor, 


9 LOCUST STREET, 


Population 8,000. 
1000 feet of Billboards. 
4c. per Sheet per month. Listed. - 


® R 


_T. M. YOUNG, Manager. 


Santa Cruz, Cal. 


South © . > 
Carolina 


T. McMILLIAN 
BILL POSTERS, DISTRIBUTORS, 
ANd General Ou-door Advertisers. 

WE SELL POSTERS OF ALL KINDS. Send us Your Order. 

T. M. YOUNG, Mgr. MANNING, S. C. 


N. B.—WE TRAVEL AND ADVERTISE. 


AAS CENE 


SSE os PAINTING 


—— | 


EZ 


& CARLIY 
TATE, 


oR 


aK 
iS 
\W y A>» 
Rae ee 


A! CaprraLctry 
BILL POSTINGS 


SLBAKY NY. 


2 Jigen 


When you write, mention Billboard Advertising. 


All Work Guaranteed. I own and control all Billboards in city. 


G. D. McGUIRE, 
City Bill Poster Delaware (), 
AND DISTRIBUTOR, ; 


169 S. Franklin Street, 


Population 10,000 


gee Distributing Personally Attended to. 


e, R. ROWLAND, The Old Reliable 


ue 


7 Bill Poster, 


= 216 9th Street, AUGUSTA, GA. 


Posting, Distributing and Card ee 


BILL POSTERS AND DISTRIBUTORS. 


ORECON CITY, OR. 


SIGNS. 


hing 
ia 


Whe 1 you uwrite, mention Hilibourd Auvertioin 


MOTTO: ie e for Every Bill and Every Bill in its Place 


JAMES F. COFFEE, 


‘The City Bill Poster, 


General Out-Door Adve:tising Agent. 


87 Hill Street, mop R IOWA. 


Member of International Ass 


LACONIA, N. H. 


Population 15,000 


All New Boards, and THE BEST, also 
‘The Best Locations. 
Capacity 3000 Sheets. Inspection Solicited 


J. F. HARRIMAN, 
City Bill Poster & Distributor. 


Office, 506 Main Street. 


Bill Posting, 
Distributing, 


Card Tacking } ciation « of Dis strib utors, 


GEO. * ELDoFF, I,. V. Coomas, 


Secy and Treas 


Outing 
SIGN Co. 


Also Manager Folsom Opera House and ce or. Second 


City Show Grounds, and Tu alo ow, CINC nati, O, 
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BILLBOARD ADVERTISING. 27 
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“TAUNTON BILL POSTING COMPANY | 


——#87astisHED 1869, - 


BILL POSTERS AND DISTRIBUTORS. 


OF FICE 
Best of All. We Reach the People 


a 45 COHANNET STREET, TAUNTON, MASS. , 


Inspection Solicited. —-—— . B. WHITE, Treasurer. _ oe a and et met Villages. 


rer yor yf : r is . *@e-* ‘ ‘ . Py Py . f I th trys as te 
pane ee: A 2,604. 90°90 -.00 oe” 80 26. wa o Dee Deene.0! ee $78; “00”. 90 38° 


ae Sry ry 1 
e Ad o.¢ 
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Best Boards Best Stock. Distributing Department. 
Bust Workmen. 


By Carriage Service 


Ringhamton Rill Posting Co. dea Paste Making Mactine, 


Bill Posting and Distributing. STEAM or 


Gheatrical, Commercial and Raitroad Advertising. 


P. 1). Cooley, gr. Binghamton, 7. ¥. 
POWER. 


Ofice, Bijou Cheatre. 
Saves 25 per cent on your 


Paste Bill. 
Write us for circulars. 


Ideal Paste Machine CO. 
DAVENPORT, IA. 


1 a will miss it if you fail to secure a copy of 


} 
i | INTER’S LIGHTNIN ce rel you where to cet everything ty 
success of mail business 
PaAsTE MIXER ™:: 


"GEM CO., Spring Valley, Minn. 


Fond du lac, Wisconsin 


POPULATION, 16,000. 
And growing every day. 193 new residences and business blocks erected during 1896, 
at a cost of over $500,000.00. 


Bill Posting * coy tice 
Good Service Given. Reference if Desired. 


Only One Price. § P, B, HABER, City Bill Poster. 


Makes a smoother and better paste than can be made by any other process. Flour or starch is sifted into the water 


. . 
and thorough!y mixed at the same time; then the steam is turned on and cooked while mixing Built of boiler iron, 1i869T aunton Bill Posting Co.'896 


bolted d riveted toget he heavil 1 ed. A strong and durable machine, and will last many years Mann- 
fac ture eee Pape = ws P a a =a ae Ne scellion Cards, Seana. Bookbinders, etc., will find them a valuable machine. BILL POSTERS & DISTRIBUTORS, 
Sizes, one-ha »ten barrels. 
- S Ss. St ‘ s J 
Bill Posters can make their own paste as they want it and can man a ae - nearest 
ufacture for the trade in their territory cadihe “ Mgr. 


Office. 45 Cohannett St., Taunton, Mass. 


Write us for full particulars and prices. 


J. H. DAY & CO, 1144 “U"’ Harrison Avenue, CINCINNATI, O, | THEATRICAL AND CITY BILL POSTERS, 


Distributing and Advertising Agents, 
Branch Office, 61 Park Place, NEW YORK. Work promptly and properly executed. 


MENTION THIS JOURNAL. Cc. B. WoopWORTH, — FORT WAYNE, IND. 
Having just Completed the L argest Press “0 
in the Country for a all in one 21 FEET LONG 
ae ee ee 
We are now prepared to furnish them in 1 or 2 colors any desired length up to 21 feet in one piece, engraved or type. This greatly improves the appearance. 


; \ ri for 
There are no seams to come apart, and it makes them cost less. The regular width 's peed teenie ce ae pane aa one mo” 
prices, stating length, width and number of colors. Tickets of every descr ption our specialty. Send for samples and prices 


1440 Broadway, NEW York. GLOBE TICKET CO., 017-910 Fitbert st., PHILADELPHIA. 


Cha 


cay ct eee mints - ADVERTISER'S FRIEND. = “Sicimtsroinitea!statel tnd Giada.” 


hnaimg toeny ¢ Jamestown and Chautauqua Lake fe soe 


aili 
m ng Agency Prompt Attention. 


' 
tn Bill Posting Company, os : 
eae 


y Bulletin, Barn and 
' — LICENSED — a Specialty. 
Fence Sign Ad- SATISFACTION GUARANTEED. 


vertising 
A Specialty. 
ting and Controlling g.ooo run 


ning feet of prominent and 
protected 


CITY BILL POSTERS AND DISTRIBUTORS 


AND GENERAL OUT DOOR ADVERTISERS. 


J. c.t BARTLE rT, rgr. 
FRED. LEACH, Treas. 
You Stick to us, we Stick wom you. 


oe eee a S Office, 109 E. 3rd St., Lowry Bldg., Near City Hail, JAMESTOWN, N. Y. Reemaaemrren 


neneescenooosooooonsesl 


| 
: 
| 
} 
| 


iy 
en t | 4 
2 oh 
#33 | 
— Bs i | 
i oe a 
= 2 ee” z 
ry 5 ; : . ’ 
: —— — v a | 
Fe sgn _ arin. gee ') i 
iY ee 4 
vay, ae 
ar o4 7 ie 
ee s . 

: Po ; 
TRL — 
a) Te 1 _ “y f 
ee ‘, 

‘ 
ee) 
— 
4 
ny pes 
J ‘ F o 
n" : _ - 


= 
# 


> rh 


BILLBOARD ADVERTISING. 


y 


Bill Poster 


Distributor... 


Owner of all bill boards in 
the city and surrounding 
country, and a plenty of 
them, more than any 3 cities 
of its size in New England. 


No boys employed Experi- 
enced bill posters only. 
Send in your work. 


All bill-posting 
Listed and 
Protected. 
Respectfully, 
J. H. GRAY. 


\YWViLLIMANTIE, Nn. 


ponarecec JOSEPH MAWLEY, 


w Pill Poster, Bill Poster, 
¥ Distributor, 


¥ Card Tacker, 9 Summer St, PLYMOUTH, MASS. 
mn Sign and 33233333 33I3I33II3333 33333333 EC% 
" — Work. All Mail Orders will Receive Prompt Attention. 


AI3IIIIIIICCECCCEEE pass ina 16,000, 


@aesceearecees 022252 222% L8e 


¢ Philipsburg, Center Co., Pa. ° 


Population 5,000. Drawing Population 40,000. 


e 
Mining and Manufacturing the Principal Industries. 4 
: All kinds of Posting and Distributing © 
PS done with promptness and under . 
e the personal supervision of © 
$ ED. DAVIS, city BILL POSTER. $ 


OLS OSO LOL SOOT OOOOLOOVOVOVLSOL® 


Do you want money 7« Cc. O. SHULTZ, 
Tcan help you getit.e ¢ CITY BILL POSTER. 
Chat’s my Business. BRAZIL, IND. 

Cards, Pamphlets, Bills, Etc., Carefully Distributed. 


Hang your banners on Boards in all parts of the City and County. 
the outer wall. Member of the Indiana State Bill Posters Ass'n. 


e<v<dOC-C>8 


High Class 
Bulletin Signs, 


Positions 


and Executlon of Work 


Unexcelled. 


® Melvin’s Bulletin Service, . oa 


Rates Low 


Guaranteed. 


zc Detroit, Mich.—_— Write for Prices 


and Designs. 


We own and control all 
bill boards in the most 
prominent places in the 
city. Satisfaction Guar- 
a nteed. 

Our territory covers the 
towns of Oakland, Lans- 
ing, Dexter, Lyle, Browns- 
dale, Rose Creek, all in 
Mower Co. 


P. H. Zender, H. J. Zender. 


P. H. ZENDER & SON, 


(Members of Inter-state Bill Posters Protective Ass'n ) 
Bill Posting and Distributing a Specialty. 


Reference—Austin National Bank. 


_ Austin, Minn. 


How is your Brush Handle ? We | can furnish you the best made. 


Indianapolis Bill Posting Company, 


1 Handle, $0.50 
3 Handles, 1.00 
6 Handles, 1.75 
12 Handles, 3.00 


R. J. CHILCOTE, 


Bills Posted and Distributed. 


INDIANAPOLIS, IND. 


CARLISLE, IND. 
Advertiser of Sullivan County. 
Names and Addresses Furnished. 


B. YECKER 2& Co. POPULATION 


40,000. 


Own and Control 
all Bill Boards 
in the City. bipit 


LANCASTER, PA. 


BILL POSTERS AND 
7 GENERAL DISTRIBUTORS. 


W. 8. YOUNG," FARMER GITY, ILL. 


CITY BILL POSTER. | 


Owner and Manager Opera House. _ Circuit 10 towns, total population 5000, 


T. F. CHAFEE & SON, County and City Bill Posters. 
Distributing, Sign Tacking and Posting. Electric Light Showing by Night. 
47 W. PENNSYLVANIA STREET, SHELBYVILLE. IND. 


Reference. John Messick, Pres. First Nat. Bank; Bert DePrez, Manager Opera House. 
S. B. Morris & Co., Department Dry Goods; Morrison & DePrez, Druggists. 


<The Bill Poster” 


The English counterpart of Aillboard Advertising. Subscriptions 
50 cents per year, post free, may be sent to No. 127 East Eighth St., 
Cincinnati, O. 


JOHN W. ELLISON, 


——MANAGER—— 


ELLISON ADVERTISING CO. 


BILL POSTERS AND DISTRIBUTORS, 
223 Broad Street, ROME, CEORGIA. 


Names and Addresses of Good Substantial Farmers. 


300 of Michigan, 20c ; 325 of Indiana, 2s¢.; soo of Iowa, 4oc., soo of E. Kentucky and K. W. Vir- 
inia, 40 cts. Or the four lists for $1.00. 10,000 of North Carolina farmers at 75c per iooo. These 
fists 0 of names all fresh and genuine. Send your order to-day, as these lists wilf pay you, 


Address, EDD KEMPHER, Box 2, Van Buren, Ohio. 


FRANK M. DBUEL, 
BILL POSTER AND PAINTER; ALSO CIRCULAR DISTRIBUTOR, 
187 Schuyler Avenue, KANKAKEE, ILL. 


97 Kankakee, Bradley and Bourbonnais, total population, 15,000 
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Empire Bill Posting Qe. rn 


BILLBOARD ADVERTISING. 29 


C. argueville 
Lithographing Co. 
75-77 La Salle Avenue. 


Gel. 1723 Yorth. Chicago. 


Poster and Stand Work a Specialty. | HI 1, 


“A MERRY CHRISTMAS poe a ae NEW YEAR TO AL.” 


MEMBERS iad BILL POSTING ASSOCIATION. 


INDIANAPOLIS, IND. 


JAMES E. FENNESSY, Manager. if 


NOW THE WHOLE THING IN INDIANAPOLIS. | oy 
Bill ti : - MANUFACTURERS OF THE. | 
we Ae srgr $ FAMOUS t 


Card Tacking, 
~«. Distributing. # Crooked Brush Handles ) 


~~ SEND FOR OUR LIST. eee \ 
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| Posters! 
Any size or kind. Block or Gype. 


Prompt. —-- Reliable 


Rill Posters! 


Send for sample of our new one-sheet to advertise 


your boards. Also ask for Catalogue. 


EZ meres cet a Co. ’ Cincinnati 0. 
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We don’t do theatrical work ; 
Our complete line for Commercial work. 


BILLBOARD ADVERTISING. 


31 


YORK, PENN. 


Honest Work. Time, 
OR NO PAY. 


MUNDORF BILL POSTING COMPANY. 


CITY BILL POSTERS, DISTRIBUTORS, TACKERS. 


Map of City and Location of Boards to Advertisers. 


LISTED LOCATIONS... Apne 


No Office Complete Without It. 


Business 


A Practhal Journal of the Office 
a 


It saves money by discovering the 
best way of doing things in the office. 

It treats particularly upon 
ACCOUNTING, OFFICE ROU- 

TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
include OF FICK MAIL BaG, being letters 
from practical men on office and busi- 
ness topics; OFFICE RECORD, con- 
$ taining illustrated descriptions of new 
= devices; BUSINESS LITERATURE, or 
: reviews of new books ; ART AND PRAC- 
= TICE OF ADVERTISING, presenting stud- 
= ies in successful publicity; INSTITUTES 
SAND ASSOCIATIONS, recording the 
2 transactions of the organizations among 
$ office men; and BusINESS Law, pre- 
= senting articles on law topics of spe- 
= cial importance to business managers. 
= The supplement, PRACTICAL Ac- 
£ COUNTING, contains carefully prepared 
* articles on accounting methods, in 
3 cluding descriptions in detail of the 
: = accounting practiced in leading estab- 
= lishments. 
= Monthly, 4o pages, illustrated, in- 
: cluding supplement, $2 a year. Sample 
: = copies (mentioning this advertisement ) 
= free. 


: KITTREDGE COMPANY, Publishers : 


13 Astor Place, NEW YORK. 


SSUEa Holliday Souvenir and make $50 in a 
day. Plan to cents, or circular free. THe 
Al»AGR, Boston. 


LICENSED 
BILL POSTERS, 


P.O. Box 866, PIQUA, o. 


LEE BROS. & CO. 
CITY BILL POSTERS. 


Distributing and Tacking a Specialty. 
Office with Wells, Fa & Co.'s Express, 
SANTA ROSA, CAL. : 
Inhabi's 7000. so miles north of San Francisco 


W. H. LEE, President Pacific Coast Bill 
Posters’ Association. 


LEON HERRICK, 
Advertising Agent and Bill Poster, 


DE SOTO, MO. 
Population 6,000, Reference, Peoples’ Bank of 
De Soto, 
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HALFTONE, PHOTOGRAVEURE,<— 
LITHOGRAVEURE, ZINC ETCHINGS 


FINEST QUALITY ¥ 50x YYOOD ENGRAVING. 


BLOCK STANDS, > 


THREE SHEETS & STREAMERS. |. 


EST. \ 
> DESIGNING »" ENGRAVING. ‘ 


' LPOR STREET & HOUSE A SPEGIALTY 


ADVANCE WORK 


DAT 


FIRST CLASS WORK 


PROMPT SHIPMENTS. 


EIGHTEEN YEARS UNDER THE MANAGEMENT OF 


ARE OUR STRONG POINT 
OUR COPYRIGHTED SCHEME 


“DATESROUIL BIO 


| 
ARE THE Rota INTHE | 


J. R. LE wis, 
BILL POSTER and DISTRIBUTING. 


81 WEST PERRY ST., 


Bas, 2280 14,500. 


POSTERS — 


OF ALL KINDS AND 


HAND BJLLS 


The best work and lowest prices that can be 
obtained in all America. 


TIFFIN, OHIO. 


H 


Write us. 


tear American Engraving and Printing Co. 


57 BEEKMAN ST., NEW YORK. 


r. R. DAWLEY, Pres. 


R. EK. ROYLANCE, Sec’y. 


$25.00 


SAVES 
“FRED F, KELL 


Printer’s Ink 
Helps.... 
Advertisers! 


It’s a weekly journal, furnishing 
you with practical advice, and re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences—and adopt the methods 
—of successful advertisers, as it 
gives complete information about 
every way of advertising which, 
they have found to be feasible and 
profitable. 

Instructs you—and exemplifies-— 
how to write advertisements that 
will sell goods; or the ‘ Ready- 
Made Ads”’ it contains can be used 
to accomplish the same object. 

Contains timely hints about me- 
diums, tending to aid you in select- 
ing profitable ones to advertise in. 


Subscription price Now $5 a 
year. Sample copy, to cents. 


10 Spruce Street, New York. 


By using our new wonderful 
process for making Laundry 
and Toilet Soap in twenty 
minutes. Agentscan make 
big money casivassing and 

outline family rights. One 
family right mailed to any 
address for a silver quarter 
or thirteen two-cent stamps. 


ROANOKE SOAP CO. 


Drawer 13, Roanoke, Va. 


PER YEAR 


sy AND DISTRIBUTOR. 
Lock Box 132, PALMYRA, N. J. 


The Hustler 


‘Advertising Co. 


CONTRACTORS OF 


OUT-DOOR ADVERTISING 


IN ALL iTS BRANCHES. 


Prompt Service by Reliable Men. 


Careful House to House Distribution 
A Specialty. 
24 North Miner Street, FT. WAYNE, IND 
WH CASE, Manager. 


TRENTON, NEW JERSEY. 
The Trenton Bill Posting Co. 


Owrs all Billboards in the city and suburbs, 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 

WM. R. WILLIAMSON, Manageg 


CITY BILL POSTER 
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BILLBOARD ADVERTISING. 


THE E. L. KINNEMAN, sit p 


UP-TO-DATE 


We Control all Bill ( Marion, Ind., 
Board and Advertis-- Gas City, Ind., 
ing Space in t 


22,000 Jonesboro, Ind., 


Total Population, 34,000. 


3,000) Which 


5,000 Fairmount, Ind., 4,000 > tric Street Cars, Big Four, Pan 
) Handle and Clover Leaf Lines. 


BILL POSTERS 
DISTRIBUTORS. 


are connected by Elec- | 


GENERAL 
OUT-DOOR 


C. F. Crippen, 


City_= 
fo Bill Poster 


AND 


Distributor. 
Box 360, ATHENS, OHIO. 


The Business Man! 


Do you want og woe! selling SPECIALTIES 
forthe Mail Order Trade’ We have some that 
will pay you. Why not get in the swim at once? 


Address, CURTISS, ‘THE’ PRINTER, 
wasnt N. Y. 


| Go forth in haste, | 

} With bills and paste, 

| Proclaim to all creation 
That they are wise | 


Who advertise 
In every avocation. 
\} 


Empire Advertising ana 
Bill Posting o._> 
CHARLESTON, S. C., 


Will post or distribute your paper in an | 


honest and satisfactory manner. 
Controls all Privileges and Boards. 


Personal attention given to 
all work. 


| 


CHAS. W. KEOGH, Manager. 


Office : 
ACADEMY OF MUSIC BUILDING. 


CRITTENDEN & CO, 


| REFERENCE: 


City Bill Posters and Distributors, | 


_ Fair Ground Goods, 
_ Merry-Go-Rounds 
Games, Etc. 


CENTRALIA, ILL. 


We own and control all boards in this citv. also 
make large and small contracts for all kinds of 


advertising, we cover a great deal of territory. — 


Fulton Bill Poster § Distributor. 
WM. COOK, box 64. 


Work done in first class style 
Transfer line in connection. 


Address, FULTON, Oswego Co.,N. Y. 


Pop. 9,000, 


Clinton, Ont., 


B WEBS, JR. 
BILL oe AND 
DISTRIBUTOR. 


Controls all space. Write for particulars. Guar- 


anteed service. 

For $2.00 | wiil 

LICENSE. :!°%!2" 

® ward to any bill 

poster in the United States or Canada. the 

latest and most approved form of bill posting 

ordinance in use. 
ive. Address, 


R. C. CARRELL, 
DAYTON, KY. 


| 


| Automatic Game Devices 


It is effective and protect- | 


ans 


<a 


LICENSED-—— 


OSTING COMPANY, 


Portraits and Buildings tor att Purposes. 


JOHN T. WILLIAMS, 


——SEND FOR SAMPLES.—— 


BILL POSTER. 


346 Merrison St., PORTLAND, OREGON. 


Population 90,000. 


ec 


97 


Established 186s. 


Show Printing. 


DATE 
-P. B. Haber Printing Zo., 


ELLIS N. 


INTER STATE BILL POSTER, TOO. 


Best and Cheapest 
on Earth. 


SPARROW, 


527 N. 2nd Stresat, 


3-SHEETS. 
FON DU LAG, WIS. 


VINCENNES, IND. 


Bill Poster and Ceneral Advertiser. 


My Work Speaks for Itself. 


McJimsey’s Theatre, Vincennes. 


E. A. Gregory Millinery, Vincennes. 
Liggett & Myers Tobacco Co., St Louis. 


James M. Dishon Bill Poster, Terre Haute, Ind. 


J. Reiser & Co., Uncle Jerry's 


Automatic Slot Machines, 


Ne 


at Lowest Prices. 


PLAYING CARDS AND 
IVORY GOODS. 


OGDEN 2€ CoO., 


Manufacturers of 


w Designs Every Month. Largest Factory in U. 


Pan Cake Flour, Chicago 


Club Room Furniture, 
Faro and Poker Chips, 
Sporting Goods. 


Bonanza, Star, Carlo, 


Monte Carlo, Etc. 


Ss. 


185 Clark Street, CHICAGO, ILL. 


DLN 


NORMA 


Cards, Circulars, Bills, ete 


If you don't toot your own horn, she'll never toot 


CROSS RO!DS 
BILL POSTING CO, 


L, ILL. 


, tacked and distributed 


at all prominent points throughout the state, 
Fence sign cards a specialty. 


MARION, 
ADV ERTISERS. 


All Boards on Electric Street Car, Pan Handle, 
Big Four and Clover Leaf Lines, 
CAPACITY 7,000 SHEETS. 


| Office, 16 Maple Street, 


IND. 


OFFICE-BILL ROOM, 


| The White Theatre, Marion, Ind, 


FREE! FREE! 


Names and addresses of honest, prompt and 
reliable Mailing, Distributing, Clipping, Sub 
scription, Printing, Local and General Agents, 
furnished sree lo Advertisers © Circulars hon 
estly mailed per day for to eontias 1000 for $1.00 
cash, Job Printing or advertising space accepted 
Our Patrons ave Our References 

THE MONUMENTAL, ADVERTISING 

BALTIMORE. MD 


HENRY G.GROSBY, 


Advertising 


ASSN 
“«, 


. Signs. 


PATERSON, N. J. 


> 


PPI dt 
*——HAVE YOU— 


SPRINGFIELD, ILLS. 
ON YOUR LIST FOR 
BILL POSTING, 
DISTRIBUTING, 
CARD TACKING. 


Population 47 


W. J. HORN, : 


CITY BILL POSTER. 


Ox 
me 


Cirewtore printed to order 
© both sides, brevier type 
Business Cards 
© Note Heads, 
. » white Envelopes, $1 so, 1000 manilla 
Envelopes, $1 Printing ot every kind, artis- 


tic work, low prices, prompt services. Write 
for estimates. 


00. 


© Bill He ads $1 S50, lox 
oo Statements, $1.75, 10 


GEM CO., Spring Valley, Minn 


Why not engage in the Marl Order Business 

and make $0 a month, summer and win 
ter. rain or shine, at your own home. No inter- 
ference with other business We have seven 
good specialties. splendid sellers, and furnish 
illustrated circulars with your imprint FREE 
Send your business cards for samples 


GEM CO, Spring Valley, Minn 
M E L R OS BILL POSTING 
COMPANY, 
Bilt Posters and Distributors, 


Best Stock | Best Boards 


W.L. PIERCE, Mgr. and Treas 


MELROSE, MASS. 


GEO. W. GHURGHILL, 


CITY DISTRIBUTOR AND 
G- NERAL ADVERTISER. 


Medical Advertising a Specialty 
(,uaranteed., 


Satisfaction 
References on Application. 
2321 Corning Ave., 


PARSONS, KANS. 


A. E. BENTLEY, 


Only Licensed BILL POSTER in 


GUTHRIE, Capital of Oklahoma 
Territory. 10,000 feet of space, and 
satisfaction guaranteed. Rates 
made known on application. 


A E. Bentley, GUTHRIE, OKLA. 
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a 
- Advertising Experience 


Is a very original and artistic advertisers’ journal. It gives just 


what its name indicates, a host of practical ideas and facts 
about advertising. 

If you are an advertiser you know that experience in ad- 
vertising costs a small fortune. You should know that it is 
cheaper to let the other fellow do the experimenting and tell 
you all about it. That’s what our magazine is for, you can 


get some rich experience for the mere pittance of $1.00 a year. 


"Poster Advertising 


Is a regular department of ADVERTISING EXPERIENCE, 
and it devotes more space to posters and bill board advertising 
than any other advertisers journal. 

You must have the superb Christmas number. 
cents. Twelve numbers. $1.00. 


Send 10 


Address, 


Advertising Experience, 


is. Dearborn Street, <~~_ CHICAGO. 


Sault Ste Marie, Michigan, 


_ for eLEVELANO. °.| ee 
TH TEADING {1 


nears 


ALWAYS THE |E [EADERS 


THE GATEWAY TO LAKE SUPERIOR, 
OFFERS UNEXCELLED snoucements TO ADVERTISERS. 


A,A. SCRANTON, (Bitlt POSTER. 


BELaseo « ©. 


LICENSED i 


BIL L | ieee scsocead 


<= CITY AND SUBURBAN ) LL 


$25.00 A DAY 


Easily made selling our 3 great novelties—Boom- 
erang Game, Toboggan "Slide and Frozen Per- 
fumes. Retails for 2sc. and $1.00. Saloons, 
grocery. confectionery, hotels, cigar stores, etc., 
uy them on sight. Agents, canvassers, etc., 

can make big money. Exclusive territory free. 
Don t miss this chance. MODERN NOVELTY 
CO., s9 and 61 Laflin St., pean Ills. 


Bilt Posters, 
Distributors, 
Card Cacking, 
Painted Sign 


JOHN CLARIDGE, 
Ril Poster, 


NEWPORT, ARK. 


Population 4,000. soo feet boards. 


———— GQECRETS OF THE MAIL TRADE or how for- 
tunes are made on the quiet Every adver- 
tiser should send for a copy at once. Worth its 


weight in gold. 
GEM CU., Publishers, Spring Valley, Minn. 


SIDNEY, OHIO, &;P;,ROGERS 


Owns and controls all billboards and dead 
walls in the city. 


Also DISTRIBUTING carefully attended to. 


STAR BILL POSTING & SIGN Ge, 
COLUMBUS, GA. 


c Bi P. osting, Distributing, Card Gacking, 


Sign Painting and General A. dvertising. 


Population: (including Phoenix City and Girard, Alabama,) 30,000. 


_ Address: 
EDWARD H. GRUZARD, Manager, 
COLUMBUS, GA. 


VICTOR JANNEY, Bill Poster and Distributor 
for Marshall, Martinsville and te three live towns, and all of Clark Co. 
Headquarters at! MARSHALL, ILL. 


Thoroughly Up-To-Date 


In Touch with the Times, 
and Always Forging Ahead. 


; a 605 /ansom treet. 
The Oldest and Best 
Show Printing House * 3 § - = : 2 ; ‘Pp 
in the U.S. -:- Philad elphia. I X., 
UNDER THE MANAGEMENT oF . = # 


JOS. A. ESLEN, 
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BILLBOARD ADVERTISING. 


JOHN T. WOGAN, 


rey, - Business Manager. 


a 6 HARRISON AVE. 


BOSTON, MASS. 


POSTING GO, 


GEO. F. NETHERCOTT, SELOEN WE. 


BILL POSTER AND DISTRIBUTOR. 
. (Chemagpaiige at and Urbana. ) "97 2o1 W. hes St., Champaign, is. 
Bill Poster, 
and Distributor. 


Card Tacking. Distributing, Sampling, Sign 
Painting. Control all Dead Walls. All Boa 
on or near Street Railroads. Member of 
ternational Bill Posters’ Association. 


; Office, Academy of Music, 


Saginaw E. S., Michigan. 


i BILL POSTER 
i Save my ADVERTISER 


NER 25 POSTER INKS | 


be ONEQFTHEM? ™AUITEWIBORG@ Ronan: 


GAIGAGO: 


should be in every household. If you are suffering with Rheumatism, 
Healing Balm Neuralgia, Piles, ‘lens or Kidney Disease, Headache or Constipation, use 
Healing Balm. If yourchild has Earache, Colic, Croup, Mumps, Burns, Cuts. Bruises, Boils, S rains, 
Sores or Skin Disease, use Healing Balm. Keep Healing Balm in your house. Testimonia s from 
New York to Kansas. Agents profit 200 per cent. Send 25c. to HEALING BAI_M CO., Macon, Ga. 


E. H. CARWITHEN, 


WANTS AND NEEDS 


Profitable 
Advertising 


(ILLUSTRATED.) * 
ioe own and controt 2. Bill Poster + and + Distributor, 


feet Bill Boards; 200 One 
Sheet Boards; s0 Three 
Sheet Boards; 20 Six Sheet 


Full of ideas and suggestions for 
the Publicity Seeker. 


Boards. Six adjoining 
Subscription Price, $1.00 per year. towns. Population of city 266 VIRGINIA ST., 
Send roc. for sample copy. 15,000 


KATE E. GRISWOLD, Charleston, W. Va. 
Editor and Publisher, e 


13 School Street, BOSTON MASS. 


Work Guaranteed. Tacking Up Cards a Specialty. 


Upon RECEIPT oF 
Months’ Subscription 


The Echo 


(S0C. ) 
We will send one of the famous 
publication, 


The Nude im Art. 


With « 6 Months’ Subscription 
($1 00) 


We witt sena 3 Different Numbers 


— 


The Nude in Art. 


THE CHICAGO ECHO CO, 
Fifth Avenue, Chicago. 


3 
To 


‘ B. YOUNG, 
Bill Poster, 


72 Portiand St., Rochester, N. H. 
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_____ BILLBOARD ADVERTISING. _ 35 


“HOTE’S” 
NATIONAL 

[ADVERTISING | 
SERVICE. 


Ad-Signs on Bulletins, Walls, Barns, Fences and Rocks, throughout the length 
and breadth of the United States and Canada. Contractor for the International 
Bill Posting Association. Patentee of Hote’s Permanent Everlasting Posters. 
Places Signs on Grocery Walls, etc. Forty Expert Artists in . 


SIGN 
ADVERTISING. | 


C. S. HOUGHTALING, Manager. 


CHICAGO: NEW YORK: 
74-76 Madison St. P.O. Box 1164. 3 Park Place. P.O. Box 2lll. 
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ST. LOUIS, MO., POPULATION 614,000. 


@ITY JgILL POSTERS, 


(HUIEST-STOUT SIGN CO., Prop’s.) 


THE COMMERCIAL BILL POSTERS OF 


ST. LOUIS, 


HAVE POSTED OVER ONE-HALF MILLION SHEETS THIS YEAR 


Office, 207 NORTH 10th STREET, 


ST, LOUIS, U; S; A, 


CAUSES VSO VES DESERVES ES VES MESES 
SSS $e) Aste Zana ut st S7 ey, 7On7, 74 Se ony, ae 7x7, TORY, SEA NAAISANAA SEONG 
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“Mr. Manager!’ 
“One Moment Please.”’ 


WE paint pictorial advertising signs, 
society silk banners, show canvas, 
theatrical scenery and imitation litho. 
paper. 

OUR artists are expert and up to-date. 

WE do bill posting, distributing and 
tacking. 

WE own 20,000 feet of space, honesty, 
energy, experience and World’s Fair 
diplomas. 


OUR boards, stock, labor and prices are 
O. K. 


WE have no alleys, back fences, ‘‘charlie 
boxes,’’ boys or ‘‘bums.” 

WE want your address, acquaintance, 
work and inspection, once got, always 
retained, ‘‘It’s your move.’ 


C. T1. Smith & Co., 


_ Brantford, Canada. 


Population of City 1,000. County 50,000. 
Country 5,000,000. 
%97 


Tucker’s Magic Stove Polish 
Will send secret of manufacturing this 

excellent Stove Polish for ro cents, former 

price $5.00. Thousands of boxes have 

been sold by myself. 

G. F. TUCKER, Sheldon, Mo. 

Box 157. "97 


BUTTE, 


AVOC=A3E-~3C-~ 30 


MONT. 


sickens 50,000. 
@ AVERAGE MONTHLY PAY ROLL $3,000,000. e 


W. E. KENDRICK, - 


BILL POSTER. 


eq ~~ UC 8 


A.M. DETTELBACH 


a P 0. Box 240. 


BILL POSTER, TACKER and DISTRIBUTOR. , 
Santa Fee, Taos and Rio Arriba Counties. 
Country work a specialty. 

SANTA, FE, N. M. 


OU0000 


CINCINNATI ' 


And Her Suburbs, Embracing »««=«‘SERIVIGE. 


To reach them all 
economically, use 


STEINBRENNER’S 
_ 


There Is No Other Way 
Address. — 


W.H, STEINBRENNER, 
No. 8li Vine Street, 


a 
=>. 
te | 

m- =) 

ee... Cincinnati, 0, 


WATERVILLE, MAINE, 


Population 10,000, 


'S. H. CHASE, 


Bill Poster 
and 
Distributor. 


P. O. Box 120. Opera House Manager. 


WE DO — 


Bill Posting, 
Distributing, 
Sampling, 
Tacking 

Sign Painting. 


City and Country. 


W. ite for particulars. 


D.C, BENJAMIN, 


Box 37. WINDSOR, ONT. 
ARC of Lette me one Sign 
Palas Manual, 


Illustrated with numerous styles of letters and 
contains valuable information for practical use. 
Price $2 50. Address 
_BILLBOARD APNER TIONG co, . 
' Cincinnati, 0. 
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<s=— WHY NOT THE me 


| ATTENTION HOUSEKEEPERS! 


washing all done 
Washing Compound” 


(lean Bill Posting Co. ¥ 
OLEAN, N.Y. : 


Do away with the washboard 
per cake 


roe coe Eo | 


Only nine o'clock, and the children gone to school, and my 

Simply because ! use “Morgan's Celebrated 
The only article on the market of its 
kind which contains no acids, nor alkali, and will not injure 
the finest fabric ; and as a bleacher of clothes it has no equal. 


Try one and be convinced. 
handle it, insist upon him getting it. or send 10 cents for atrial! 
cake and terms to JOHN A. MORGAN MFG, CO.,, Swansea, Ilis. 
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it is not needed. Only ten cents 
If your grocer does not 


Thriving Oil City of 20,000. 
Finest Boards Ever Made. 


Cincinnati, O. 


R:'1LP-A‘N'S 
The modern stand- 
ard Family Medi- 
Cures the 


common every-day 


cine: 


ills of humanity. 


ONE GIVES RELIEF. 


Philip B. Oliver, 
Licensed City BILL POSTER. 


AND DISTRIBUTOR. 


3.000 Fe.t of Board. 78 Three-Sheets. 
Special Attention Given to Commercial 
Work and Distributing. 

All Work Guarateed. 


319 Cherry St., FINDLAY, 0. 


POPULATION 23,000. 


B. T. ROBINSON, 


City Bill Poster, 
CLIFTON FORGE, VA. 


te Correspondence Solicited. “%s3&8 


THEATRICAL 
DESIGNERS, _, * 
LITHOGRAPHERS | 


Work 
AND GENERAL 


Our 
JOB PRINTERS. 


Specialty 


Our Date Book for Season 1896, ’97-’98 now ready, 
and will be sent postpaid on receipt of 25 cents. 


“<The Bill Poster?’ 
The English counterpart of Billboard Advertising. 
50 cents per year, post free, may be sent to No. 127 East Eighth St., 
| 


Subscriptions 


Established 1890. 
Write for Estimates 


Will A. Molton 
Advertising Co. 


General 
Advertising Agents 
and Distributors, 


143 St. Ciair Street, 


Opp. Kennard House, Clevel nd, 0. 


Our system has opened a new field to advertis 
ers, as we reach the people in the 
remotest sections. 

We can place your advertising direct to the 
homes of the buying classes in every 
city, town and hamlet in the 
United States. 


! 


THES TAR 2 
COIL SPRING SHAFT SUPPORT = 


AND ANTI-RATTLER. “% 


Fast selling; siwave cies satis 
weicht on horse. Worth twice the cost for conven- gp 
ience in hitching up. Agent# wanted. Send atamp = 
for circular. Price, $1.5). State rights for sale. x 


THE DECATUR SHAFT SUPPORT CO. > 
Decatur, Ill. 


No“ 


GET THE BEST! 


Modern Sign Writer 
and Ornamentor. 
A choice collection of scrolls and alphabets in 


| colors. A valuable book for sign painters. 
| 43 Plates, Price $2.50. Address 


GEO. FUNNELL, 
No. 3 E. 8th St., Cincinnati, O. 


“15 TOWNS “tes THIBODAU, LA, StCERseD 


BILL POSTING, 
Terms Reasonable - Satisfaction Guaranteed. TACKING, 
DISTRIBUTING. 


Circuit Bin Posting and Ffavertising Qs. 


20,000 Square Feet of Boards. 


J. S. CRAIG, 


319 LEXINGTON AVENUE, 


HASTINGS, NEB. 


Own and Control all Boards and Privileges. 


POPULATIOW 15 000. 


Headquarters: THIBODAUX, LA. Lock Box 268. 


CHAS. LINGO, 


LICENSED 


BILL POSTER AND DISTRIBUTOR, 
APMERICUS, GA. 


Best spaces and facilities for display, 


LICENSED 
City and Suburban 


OFFICE, 502 PINE STREET, 


Terms upon application. 


George H. Bubb, 


Bill Poster“ Distributor, 


WILLIAMSPORT, PA. 


DISTRIBUTION: 


Possibly in no other branch of 
advertising can better results be 
realized than that of distributing, 
if done ina thoroughly systematic 
manner; to that end I have en- 
gaged a competent corps of special 
carriers for the thorough distribu- 
tion of Cards, Circulars, ete. My 
system is perfect and covers a 
thorough house-to-house delivery. 
My rates are as low as it is possi- 
ble for me to make them for faith- 
ful work. A single trial will con- 
vince the most skeptical. , 
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OFFICERS. 
g P. F. SCHAEFER, President, Chicago. 
| 4 P. G. STOUT, tst Vice-Pres , St. Louis. 
; HARRY MUNSON, 2d Vice-Pres., New York City. 


LIST OF MEMBERS. CORRECTED MONTHLY. 


| INTERNATIONAL BILL POSTING ASSOCIATION 


Of the United States and Canada. Formerly the Inter-State Bill Posters’ Protective Association. 


GEO. H. SIEBE, 3d Vice-Pres., San Francisco. 


CHAS. C. MAXWELL, Treasurer, Lincoln, I]. 
CLARENCE E. RUNEY, Secretary, Waukegan, II. 


BOARD OF DIRECTORS. 
P. B. HABER, Chairman, Fond du Lac, Wis. J. E. GIRARD, Erie, Pa. 


ALBERT WEBER, New Orleans, La. GEO. ROBINSON, Fort Worth, Texas. 

F. M. EDWARDS, St. Louis, Mo. 0. J. JOHNSON, Galesburg, ni. 

W. H. DONALDSON, Cincinnati, 0. P. M. COOLEY, Binghamton, N. Y. 

agg STOOPS, Chattanooga, Tenn. Cc. > WOODWORTH, Fort Wayne, Ind. 
. M. CRAWFORD, Topeka, Kan. D. C. BENJAMIN, Windsor, Ont. 


EXECUTIVE COMMITTEE. 
P. F. SCHAEFER, Chicago, I]. 
FRANK P. MYERS, Danville, Il. 
BORU MARVIN, Aurora, III. 
W. C. TIEDE, Racine, Wis. 


lL. P. CARD, Harvard, Ill, 


BOARD oF PROMOTION.—To be appointed by the president, and composed of one } member from each State. 


if G TOWN. STATE MEMBER. | | Popu'N. |] Town. STATE) MEMBER, Port N. | 
} — - | | ~~ : 
og Pine Bluff........... Ark. |Chas. Setyard....... ......cccccccccssses. covers 18,000, | Alpena.......... eoeee| Mich. |R. BEGBRM ...ccccccocsnccoscesccescsecovecss cocceenee 13.000 
i Texarkana. “*  |Jas. Doyle...... | 16,000) | ee oe Oe Jone ie ove a 
Los Angeles. - “Cal “4 Merchants’ ‘Ad- “Sign Co. se 55,000 Ithaca........... o | co James Donaldson... 2.000 
; Oakland.......0| ‘| Belasco & CO...-.0ec.0-00+ “| _§0,000, | Manistique........ ‘*  |Guinan & MclL eod.. 3.000 
| San Francisco..... “ Siebe & Green. --| 350,000! | Menominee.. |\John B. Hebert .. 20,000 
a Santa Cruz......... *  |L. A. Daniels............... | 8,000| | Saginaw.............| iC. P. Sherman......... “ 65,000 
i Woodland ...... .. Dietz & Glendenning 5,000; | Saginaw E.S.....) “ Geo, F. sccnirenespatel 50,000 
palin tildes edeewepeesensees | aonccccene | snesecscseonsnsimenesenensp cenaiinentee eapocccococsce covccctecceececos. soccccces| oo erccccesccs ser seeees 
_g Key West..... Ball & Johnston.... 25,000; | Albert Lea J. ‘A. Fuller .. 4,800 
' Jacksonville ‘A.M. Keller & Co | 32,000 | Austin ...... | “ |B. Zenders & Son. 5,500 
1 TINE se ailbdiain cd obenset niapGhtnGnl dhactinhnubenisemtabsinabiatecee ose] cocceeee -- | Brainerd “ ‘Chas. H. Faichner... 6,000 
; Boise City. - Elmo Gordon & Co.. -| 8,000} | a ay a tome 
= ECS Ae ES ES ARETE aE nee oe anes enderson ........ ‘E. B. Haney ... 5 
Alton... Ills Temple Bill deat Co... aaeel | Mapleton ...........) “ iC, HB. Brown .... man 1,000 
Aurora ...... i pa OS ES eer 25,000] | Northfield a |H. U, Ensign...... oo 6,000 
; Belleville ..... .. re y = Tiemann... 20,000, | Owatona ... * | Morehouse Bros. ooo 5,187 
. Bloomington... - Chas: E. eeay -- 28,000) | hing * Wm. a a i 
+ ORIN neti Snatch vere “(| H. F. Malinski 20,0001 | Rochester .......... * fae BMS .ccccceecccee . 1» 300 
ii Carrollton ..... ‘“* |W. D. Moore........ 3,500! | St. Peter ............ ‘“ |Henry J. Ludcke, ‘Ir. | 5,000 
Centralia.. “Reinhardt & Moore. 8,000} | Stillwater..........| ‘  |Mrs. VC. a 19,500 
Champaign en —— L,. Nye@ coor. 10,000; | Waseca .. ” |A. D. Goodman... 3.500 
Charleston.. rs Parker . 7,000| Winona .. “ \Henry Werner... 25,000 
Chicago ....... A chicago Bill Posting C ‘Co.. | 1,500,000 wsereaeessaneee ereeee jndiineeitadsiysinaaceenenetnasessnannes | . cidcameosennn 
Clinton... “Arthurs & Savely... oy 5,0Co Corinth ....| Miss. W. E. Patton 3,000 
Danvillle one ‘““ |Frank P. Myers... +] 16,000, | Jackson i ae: Brown . 7,000 
Kast St. Louis.... | 2 |P. G. Stout Sign and Bill Post’ VEC ‘Co. 6 ee fe Leciesialbcin tia 
i Effingham .. 4 Se dee g-J & —-- | 5,000 Dexter | Mo. EE. Mo. Bill ‘posting & Dist’ g Co. 45 ‘Towns 
eee “Fred W. Jencks. 25,000) t tis nos TEDL. ....0.ccccce- cocesseseerse 12,000 
Farmer City ys a Ss bw pane 2,000} — pests Ag Agents, neoenienand — ‘8 Co} ..... — | 
Flora........ “ Edwin E. Lewis . 3,000) im rawford . aneall 5,000 
Freeport .. sae Richard Wahler.. 15,000, = Louis 7 [atone Stout Sign Co. ° 611,000 
Galesburg. “0. J. Johnson ... SARIN 1. coscenes ‘ a in novia 
Geneseo... r sae Bros...... 5,000 Butte y w. “E. “Kendrick 
Harvard. = >, ae RIE FT * kencnie ne eeeseee seibsasiieabirnaiiiabieal anid nmwsscaetmioiiebeeten 
Henry.. S Fred S. Schaefer... 3,000 | Hastings -| Neb. ys Sane « 
4 Hoopeston .. el Be See 3,500, oesosssesseccssseee ERE Ot eS Eee 
Jacksonville . “ \Geo. W. Starks & Son . 15,000) | Phillipsburg .. ap wm. K. Detewiller . 
a FORiet.......0. » 24 rege & Biederman . 30,000 sacliiaesieatitsiily mnititciiel souendniinis alia , 

i. Kankakee .. ae aes. Webler ......... — Sante Fe .M. A. M. Dettleback . . 
; Kansas........ hi Propst .. ot ae ee PS ecccneesescoseses | cccceseteosees | 
q La Salle.... “| D. F. Cline Bill Posting ‘Co 12,000, | Albany........ : Capitol ‘City “Rill ‘Posting Co. | 75,000: 
| Lincoln ......... ‘“*  jChas. C. Maxwell.............. 10,587, | Binghamton “ ” |Binghamton Bill | Posting « Co. 37,000 
i Lock port.... *““ (Geo, B. Norton.... ak cihaban sawell || Jamestown.. “Mark Woodwort A 17,000 

gf Marshall .... ., |Nictor Janney .. 3,000 “ ES, eh -| 17,000 
{i Mattoon.... | “ \Chas. Hogue ..... 10,000| | New York......2.2+.| “ |Harry Munson | 1,515,000 
Moline .... “*Lundahl & Ritter.. 15,000 “ | “  \gam W. Hoke ....... 1,515,000 

Morris .........- | me Billy Floyd........... 4,000 es | « ic. Ss. Houghtaling - 1,515,000 

Mt. Vernon. oa ‘““ |Col. Malone . 7,000! | Oswego ws UC See 000 

* Murpitysooro pape, | 2 i 10,000) | Troy ..... “ |Mrs. M. E Dundon 75,000 
Ne€0ga. eevee]  “  |Simpson rcom Die . 1,200] | .secccesenee se] seceesces| sesececseses sncsstens esecesencsereses eecceee 

Oak Park | “* |Western Bill Posting Co.. sani §0,000| |  Marion..... . Ohio. Marion Advertising Co... .| 12,000) 

Olney......- | “ JA. EB. Shultz.. enienunnstesovescetes susasenes | 4,000 | Norwalk.. ms 8 1 BE CREO ceceenccense saad 8,000 

Ottawa.. + te Sherwood... ‘a 12,000; | Piqua | “| Hixson Bros...... 13,000 

Pana .... ¥e —_- Roley.........-.. ees tee sil sesabettiinl skcedlige act tmsanietants lene 

i Paris .. 28 A. G. Schoaff... 6,000, | Windsor .. ~| Ont. D.C. Benjamin. 16,000 

; Pekin. a Chas Duisdicker ... sent sete) senenaseanenes |] esccesseosecsces paliateentncenl <sssssctieonbentieminetetin it icchapediaas 
Peoria. “ \Chamberlain- Barhydt & Co. 62,000 TIER... ccocs “a Joseph E. Girard...... | 45,000 
; Peru. : = ag ena o Easton ....... ~ “|Win. K. Detewiller ...... -| 15,000 
Peters murg - *“\J. C. Bishop...... Nanticoke . at 14,000! 
Rock Island. | “(steve F. Miller.... Philipsburg, Pa.| “ Morley Bros......... + seule 
Rock - =r nb esos Tae eee Foye naar ---| | Washington ...... | “ \Andy Means.. 20,000 
Springfield. ..... ‘' (Horn Bill Posting Co.. | SRODOO] |... arannsnsnsencccensnn| sense-seceel seceensssssosseses sssnsssuscnsesenscosrocsees i ene 
Streator..... soe) “SJE. Williams . |  1§,000; | Providence........ Old Colony Bill Posting Co.. | 1§0,000 
iene <... * |A. H. Smith..... | 1,200 | Pawtucket. | J. E. MacMahon ...........+0000+ | 35,000 
— isa ‘ J “ a | 3,000 Charleston.. F w. T. Keogh.. 55.000 
Watseka .... raden bros.. 3+SO0| | -coccerevvevcccerscoevccces| sooscnrsene| sesseesssccecersecccseserassccsesceses easene teense seesss! sesssssneeees 
Waukegan. « ic. ne & Son G8 Cities). 12,000) | Chattanooga ......, Tenn | Stoops Bill Posting C 50,000 
Carlisle ... Ind. R. J. Chilcote... % hie 1,000) Brownwood ....... “Texas Pecan Valley Bill Posting Co........... 5,000 

:7 Covington.. ais ye Martin. see 2,000; | Temple .............. A. VENNEY... ..-ceeeeeseeeeereeres , 5,000 

| Evansville ...es-0-) M. Groves . 75,000/ | Ft. Worth |“ \Geo. M. Robinson .... S Reciieistaneay 
Fort Wayne ...... «let. gue City F ‘Bill Posting C Co. | eee Cit socicciciet dil Sipliihinaghacadngeh ieee 

ny Cee “* Stouder & Smith 50,000' | Newport New \Tames G. Ward 12,000) 
Hammond ......... “ |Hammond Bill Posting Co. ee yo A ORE eae J r a 
; Indianapolis ..... “* JE — — esata Co. 150,000; | Charleston ..... |W.Va 15,000 
1 North Vernon... ‘“* |Frank Haney.. Oc hE IEE pase daiabiaitiis 
Peru.. coenmveseions ** |Chas. W. Stutesman. 8,000) | A jeton. se Wis, AY sleton Bill” Posting Co.. 12, 

4 Rushville... “* 4Greand M. Carr......... 5,000) | Ba Appleto’ “a “ abet Co. Bill Posting Co... rae 
| Shelbyville wise “* TF. Chafee & Son.. | 000} | Burlington. | “  |Stang Bros.. 3,600 
: Terre Haute...... *““ \J-_ M. Dishon......... 40,000, Centralia... “ ‘See Grand Raj ids, ‘Wis. | 5,000 
; Vincennes ........., ‘* |Ellis N. Sparrow | 12,000) Darlington. , = ‘See Monroe, 5,000 

Wabash...... ee is poed Herff ...... - perme ee ol ? oy Stussy ... 25,000] 
| . fee ewewee ween e SORE REOED cane nen eeeOEEERD een nes SESEESEEETEOESOEES Sa ee eeeEeeeeees | Seeeeenenesens . | a T 15,000 
: Ardmore.... Ind T.) IE crate acat 4 6,500) Grand Rapids... “ |4\ W. Rumsey eae 
i SCRE, § —_psnccperecoccssccococcncns | cccnoosentel coancetapensineaseh ercccsescosse| | Green Ba - “ H. Mallo 18,000) 
: Burlington.......... lowa. Chamberlin, Barhydt & Co... 26,500) | ancovilic.... “e kacnene Bill Posting Co, 12,000) 
| : Estherville...... $2 [WaT OB TWIG crsesccsenccsc cose 1,500 | Kaukauna.. “  ljJohn D. Lawe........ <r 12,000) 
_ ee a twee hs <p | 12,000| | Kenosha... “ \Jos. G. Rhode.. . 12,000] 
a Beekak non)“ _ Son... eR 20,000) | Lacrosse .... “ Aug. Erickson & Co... 000) 
Marshalltown.....| 0 TU TE IIB os sepencenctteonsnsninen | 13,000) Marinette. .. “ cree Tween nai Mich . 30,000 
ee | 3s eee ne Co.) 15.000 | Marshfield. © |Semtom BrOs........sscce.se-c $.000| 
New Hampton. ee. ny ere 2,000' Menasha .... — ( - | SSD 10,000 
Sioux City.. “ |4. B. Beall. 40,000, | Menominee... “|W. S, Schmidt..... 7,000) 
5] ek nneiagndaabiptsiintnincmpaiusbnauietnoeesadiniiipieal iui, anisiais | Merrill — «CO ta A. Stone ..... . 000 
Ft. Scott Bill Posting 15,000) Monroe... a F. w. ie attr ..| pao 
u o BD. BOTT ccccccccccccccecccses coe 12,000 Neenah......... “ w. Lans ng... wl 10,000) 
» we: Bowersock “we em | New London...) « is © Hickey... 5,000 
sat —aaaeny “ “4 ~y es oe 25,000) | Oconto - --| “ |See Menominee, Mich 7,000) 
~ A quem <<, tc een 49 000) | Oshkos: “ E. Williams ............ 32,836 
— “i 2 B. % Whipple . <* 40.000) | Peshtigo Es tiny Menominee, Mich... 2,5C0 
WA. ppre 000 | Portage cco] SLA, HE, CRS BORIC. 2ccccc.cccccce coer oo 6,000 
caseet cesses teres tee] seeceseees| seseeessaterenieserersesenerenesseeceeneeens sessssseene! eenesrerensers | Prarie Du Sac ... “ s unty Bill Posting Co x 1,000 
Danville ... Ky Boy le Nichols.... a] 5,000) | Reedsburg ........., Seuk Cor a a ~~ tae ¢ «1,700 
Owensboro... “9 si H. Planford.. | 10,000 | Sauk City } 4 “ “ “ 1.000 
Anne ORONO RRR ener ee REN eee THe eeeneeee | Hee eeneneenneneeenseeeee <| noua. te Racine... a M w.c. Teide .. 000 
New Orleans...... | La. |Albert Weber .. || Ripon ....... “ TD. Stone....... ‘on 
Baton Rouge ---| “* JH. H. Beale....... Schullburg “  |See Monroe, W S000 
Sheboygan ........ ‘* |The Kempf Bill Posting 21,130 
Fo Ne ere Stevens Point.. | TO. A, Cole resccocevcncseecsessoseceeee 10,000 
Watertown.. | ‘** jGeo, V. Hvans... . -_ 10, 500 
< +] seeeeesveesens || Waukesha.........| ‘“ |Cad f. Mevis......... ae 10,000 
| Roston Bill Posting $00,000} | Wausatl........00| “ IC, S$. COME.....cee- ~ 9, 500 
' |See Providence, R. I.. 40,000 West Superior... “ |Harry Brunell... ......... 25,000 
ge & Harrison... 60,000! West Superior...“ The etcher Tri-City Co.cc) coscsneceeees 
* want Advertising C OD cisteieinede 


P. B Haber Printing House...... cocccnees Fond du Lac, Wis, 
Donaldson Lithographing Co....................0.. Cincinnati, 
Greve Lithograpleiag Cd.......ccsccsccccsicccecssccces Milwaukee. 
' Great Western Printing Co. .................0..........8t. Louis. 


a aes OND ccisisis wiiisisinetibimaiitibiia inal Cincinnati 
| Jas EK. Fennessey... WERE ye 
W. E. Patton... scene soceseceeesersesessessssseeessCOPIth, Miss, 
Merchant's Ad- ‘Sign Co.. soreeetteeeeee LOS Angeles Cal. 


MEMBERS. 


POSTER PRINTERS. 


Calvert Lithographing Co... .....00....cccccceeeeeneseeeee DOtroit, 
Hennegan & Co., Show Printers........... ....0... Cincinnati. 
R. J. Gunning & Co., Bulletin Painters. ............Chicago. 


SOLICITORS. 
Harry MUNSON... ccceeeeeeseeeeeeees eeseees NEW York City. 
Ne Be, Be i ceccecssnsccntssccncssontnteneiee ve _ 
REE eae eee a aE PEE ease sn - 
FO eee ic ckiteucniadtncheiitinitacta dibdaipdianiiiaaeeades Sebics Chicago, I11. 
ys Schaefer... i ienienmeieonenteasinnanialnesaliinn aniecetaland . , 
2, es 


ADVERTISING AGENTS. 


DO 


NATIONAL INSPECTOR. 


Chas. B. Kittredge... cc... ceceeeeeesseeeeee Waukegan, 11, 
ATTORNEYS. 
| Tarrant & Kronshage..........................Milwaukee, Wis, 


Maxwell & Maxwell 


SCALE OF PRICES. 


Cities of 1.000 to 5,000 popul’ n, — per sheet, 3 days. 
“i 5,000 to 10,000 


10,000 tO 20.000 - o 8 ns 
™ 20,000 to 40,000 ” be sag ™ 
a 40,000 to 50,000 -™ 7. - ‘a 


50,000 tO 100.000 “ oc. “ oe 
ist week. adweek. xd week. 4th wou. 
ac. 2c. 


3c. 
Cities 100,000 and upwards (except New York City) per 
month, tac., per week, gc. per sheet. 
New York City, 14¢. per month. 
One sheet scattering, 3c. per sheet, 15 days 


PRICES FOR CIRCUS WORK. 


All stand work on protected boards, ape per running 
lineal foot, or 4c. per sheet per wee 

New boards, 20c. per runaing lineal foot, for not over 
30 days’ showing. 

Single sheets, not listed, 3c. per sheet. 


CARD AND TIN TACKING. 


4x 8 to 5x14 equals = square inches, tc. each. 
5x14 to 6x18 ” ie. 


6x18 to 6x24 a = a “ a 2 
6x24 to 6x30 -.. <a = akc. “ 
6x30 to 12x18 - 396 oe ” ss * 


pel A. work figure price nearest to above in square 
ne 


| Tacks to be furnished by the advertiser. 


DISTRIBUTING. 


Distributing s,000 articles not over 2ounce weigh 
$2.00 per thousand. 

Distributing 5.000 articles, not over 2ounce weight, 
$1.78 per thousand. 

Over 5,000 lots, rates will be made on application. 

Country-team route, double above prices. 


CLOTH BANNER SIGNS. 


7x6 to 14KI1—154 square inches, ac. each. 
146 to 21x25—588 ae. 


Lincoln, 111. 
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SUCCESSFUL BILL POSTING 


PRIMARILY DEPENDS UPON POUR THINGS: 


MERIT IN THE ARTICLE; 

A “CATCHY” DESIGN; 
RELIABILITY IN THE SERVICE; 
PROMINENCE OF LOCATIONS. 


€> OC> 67-8 <38<38 <3 


There are other minor considerations, the four above points, however, 
decide the failure or success. If you have the first point, then you should 


Post St. Louis, 


the great “stores-house” of the South-West, where we will take care of the 
other three for you. Backed with unlimited capital, with 20 years success: 
ful study of the needs of the commercial advertiser directing every move, 


Che Ht. Joouis Sin Posting ©o. 


has built up a plant which has few equals and no superiors. A long and 
hard fight with the conservatism and prejudices of the past has resulted 
in a perfected service far in advance of the present. Our first object—to 
afford the commercial advertiser the utmost “CIRCULATION” of his paper 
—has been supplemented by the desire to “put up” that paper in the most 
artistic and attractive style possible. “The proof of the pudding is in the 
eating”—a trial of our services will demonstrate how we have succeeded. 


CAOC> OC> 0430 <38 <9 


Information, estimates, designs, etc., promptly furnished. Write 


The St. Louis Bill Posting Co., 


R. J. GUNNING, President, 


516 WALNUT ST., ST. LOUIS, MO. 
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| “We are not going a- _milking, Kind Si they said. - 4, 
. | “Were posing for posters, now instead: 


COPYRIGHT 1896 BY W.M.MORRISON. COPYRIGHT 1896 BY $AM W. HOKE, 


SAY - DONT FORGET THE ADDRESS -107 WEST 26" STREET- $EE? 


; : 1 7 
i j 4 ‘ t, ° P 4 : ab etietae ae ; 
jones Wt cee mar nS Sei fo Be ed ¥ <. f ¥ ; : ; 
| * Ng Pfed aes See mt a - | at a + fe it 7 Ae Po. ot ; ¥. et ph > a = 2 * mst art mm : ce al ot 9 a % cits *, Mg 4 a a . - Rae: ype BORER : { 7 *] 
}) ae er slp — ; nae : ee ey (ritragr ele oN Coad a eae ea BCI EE: a ees “8 ae mS) a: ' : 
; as ata jeu ase P Te —— ~ an" , . : ran! a ee j aes tA ae oe ee 
oh SR aged Si utene ot 2 1 Ste ee ee ee ae igi: REO SO 5 Liga Re a a : fC ik es. 0: . Cae te ; ~ 
ki <# EQN er Piers owe! pe Si i Pee Wake shoe, See a ett pues rh eS ieatesit tie RS 5 Sats i ae SN 
i RE i) ee a ee 5a ERS GE tae ot Re Fe: SS ae eR re ee Pe ts ae oa ToL. ee Le es ee See Fs 8 7 $ 
' 3” RAS aes : : aed, ee SV ae ek ee vee ie Sem eS eters ES ao at i ee ee eS Ae ~ RE ag Pee, a a 7 
; 8 AG : - eS) RS. "has ee ee eR ’ } be ee ¢ een 
E > Faas a a hen Fa ee kA ea 1 
is i Agee Dig TE — : : : pBe pe gag Wht Rs ea yrs - 
r -)  - ia OSI A > Rae Seal Mie 4 € ™! 3 oe errarre a ee 2 tat b> bee CE | ae. 3 
“G |.) ie cee oto : Le . q ; ps 4 an. | poarsy “at oe , 
pa - ey aes Fp Ce a Fr ee car d ry, ree ek & is gem . : | 2 
PB eo eee SUAS Bane SP rei fale. SE | : 
‘ Pell rae Ree i ae, Det gS YES ins ate ile ee = eo Pa Bacout Pha “ ans “tie i : * - - a ree : = ’ 
4 seis Fe Se Mie | Gy roy geet i ae Shed ee Ee MOP og pate She VEY #4 RS + | Soe ee Pc OE Sy ee PO ae he 5 ’ _ ye | 
a eta ee SiGe es SERRA | ee, ar Pye 
oo Se: ih arin ta ae tk he, SB 63 -- : - =i ; i Seah ll Beret : a . 7e : ; ; [ 
NE sa hited oi ES ep a PER * wok SZ 2 * p 
fr Wig 22 5" ee Vis: Ree SS ee Po FRIAS . ‘ : 7 
: we By Std & Sel a ea fe sige Seana tS as ; 4s 
: Lens ‘ sh eA 5 has ak ee ee . $2 “Mb bet tS iy o eee s ’ p rr P : Saree , “ 
} Bomea: Re ee he Se € oe gens a Pe be Sr eet ig “ a P PDs Sar a tee “ ie” : _ 
} Bare. ER TS te ci eh ihy De ae Ree + Pd eee ; ee j Ag ‘akst Sie Be: : ; aad : 7 
br Pee. Y Dui taee ae etek eee Ne a aa aL : , t ; < Oe Ret Gd Be : 
; "ee es ; = AS Hr Me eS « tS ee a ee ’ ; « . Ts ; 
ates Bey fe Se a ’ Pathe rae ee . Pa ; 
‘ tg gl ory f ~~ be 9 8 i é \* 
esas as eae a \ if 7% ar" Ee ER ary tt on ee eee BAS ae eth ; : e. : wl F 
fi os “ . ° “S¥ ad SW ste Z ef Ries : 
ee wee i P ; [ee ‘ ' ‘ ae eT “ ’ . ‘ > : - i 
: 2 Ae ea ae ; Le ’ \ . eee rere ak ‘3 : 
: Bey ae : \- i ay sie 5 . 
, | ni a fr * ie: * . pes 2 oa : i ¢’ ad a fie ? 
nnd TEN : 5g SA : y A ~~ , ‘ 
: begs a ee Tt tae Sass \ fo at 7 E& 
| Bare : pee tts i (@ iS 
eo: 2. § A> ti f : f ja : 
: wee ne iy emi ee "ae é ‘ iat , . 
: af oe -" ‘ ab , ae 2 , ra : e . * oF» - 
od RAS SMO OPW. * at = ‘ eo | O é 
A . ee “4 Ri . , THe ks 7 
’ Pe pe PROT yea ’ oe “i . : cts . Ti 
a 7.5 se r ft had ihe ‘ Pee = . if ) A - 
ome : ee var em Rae 3 4 XV LP J i= om 
_ ‘ a rete Logie ot te ~ i ee. o> \ > _ pa <i CES : 
‘ i Fete ear. 4 : / eS & Laer a 2 4 ~ ‘~ epg aT ‘ : 
f ey gts ang j ; 7s “ : ww. 
: oe Wit ‘ . aaa , . a4 é % , rs, : 
a Ss AGIOS | wiYORK 
ee ae ee ae Seana “Me ee gt & ‘4 Ve Ms eagle 2 ; 
7. a els ate o ss Be tts i Bets 3 eS ‘ 7. TY x. ‘ q . Bhi y ed * ge x 
eee ‘i ive | Pe ae Re P Qe , a, ot, >” orem ‘ gee 
er Sn a al : ; “bay. ae 7 ay meg RR ae eae 
| eer oo Xa a ’ aaa ¥ - ron.’ miei Pr’. Sag 
! . a Pa tH ——— =~ ia A 72 eae ae 
: > ter gt Th Pe Bite SS 7 a . a > eae oy 
cy EEE see Be Ne ry / . , ! Ae: rigt Ot nha ah : " 
; oes ee eh OY f= ¥ a= &- ; Ray foc ote ; i . : 
—_ eI eee 2 \ Pa B32 5p Saar 2 
we cetia™ ey See B Me hie A . r in ae A . Pas #r ’ 
- SPane Bits 4 cSt ae g A .} ae —< ae ‘ SE 
eae Ye OL ea eee . . rit Fe : % 
1474 Ste Trahan ~~ — } Pet: ae 
i Teo REGEN ce wy 4 : ‘ a 
% ieee Ngee peter ae iz, . -2 . a —_ _ ** 
~ + Pee ad 2% we ae - * - + , * « ‘ 
UT gag "3 2 ne Aa : ~~ a f os, , 
a i <e a ag aos inf ‘. - — ~ > 2 ‘\ «.s 
~ a <2 4+ as asd. ¥e ie - he fa; n ~ oo - L 
7 x v oe eet f < ~~ . x 
4 "pts A Oe we ee é + "4 eX >B: ; . ~ : 
oe eee. ks ‘ = |e 5 e 
A whe i Oe ea at = : wand iF Se’ we 3 = % el 
Pee eo Se . at eo : 3 3 . “i f 4 
ee Jaa * ¥# * ‘tat 5 — : i 
iF pete : +s eee ‘ 7 ¥ “? e “to. | F 
Ah QP. si io: aa rs i — - 3 ‘ i CN =< 
q i (On Ss a ; , “ti ‘ = Se! =" 4 | 
1 AA eee es. Sees: - y . § . > - Porat 
¢ ie 2) ee ” 3 Bree ss ds of —7 Wy rey oy . . ¢ | 
ster: Fede Md ~ Seu s. 3: + t 
; cat “2gbeie é ie i a) r we, ly 3 ~ : ‘ 
. ee 9 = 3 ow SS _ ; : 
See z &, 6 Saas tie y ’ , : ; 
: Dany a aera _ v a - sie pe =~ Oe , 
3 ieee ee Le ea e285 a _ iS 7 - / 
pst ne wat ba ; : . 
{ na oe os =, > hia a 7 ee: re ac : 
\ J Pi: gs mtd  & §£ _ ; . 
ye a ae Sein b- : 7 > a ae Se tat ' 
\ , . . ur bee: 3 owes # a ie . iS : aan 3 5 : - 
a Pie) « .) gaa s a a hen " 
i gic (ee i i , : Werte. - RSs >. See alia aaa . 
e Bee a in Paid es > : 
\ | : : ES... > , > t =, Cie cr ey a wa =a 4 eal 
; = ‘ Hn i bs : a 7 : Ai. ee. he. s * «= 
Bo - 5 gas ot: e 
f os : P we es ae 4 Pe ss * 
i 4 : . - * ina = es a =: ; 
Si Va : 2: ss i a Se PRS ~ 
ae ; ae ; pea 5 Fe 7 ee 
: : ;o ae a Pah . no ‘ an : is 
— a xc eee >, <p 4s ae a 
Vie a Ae ee ie Som & es . ow 5! 
. a aes iP ae Se ae $e : ara 
) — RS Se ae ee : a oy 
; ie ot 5a = A py ee c 37ae r Rect eS 
‘ Soren - a a (a mes a * apa ke 
ey “ : . ts . ks aE Seo ay. A ts ae . ck = 
: =. 48 aati ‘ 7 ’ ae : RAS ‘oo Ee eon ' x4 mes i ye sl “ , 
a he 23 ne se ae ee VL. ea ‘ 
4 : - ‘Sa ~. a x ; UWS a” ee 
ae | . _ 7 a a me © » oh ; *, * ‘ “ Sy Se oe 5 4 
: - | ae ; ae F a % Rte ste mt ~ 24 wie ie ian 
ti ‘ ie | : : wets : Pe he. et SAY tag ~sS a eee a ee a eS Fn an, 4 
? ‘athe : oe = Re yee RS: Say ~ ae Be: . 
~ La eR . : bag Tostte os a. > 
hak ey oe te nipss £8 , sees SO 
ha am oe Be ee 1d ee ene 4 a 
: 2B +e RO: : aie i es ae 
Th ie. SAtiaks - | ee ee iO RR ie 72 a : 
Pe et rere I a (0 Rage eal . “oa 
} - : oi eh eo Fy : =e : oa RS os . 
’ Lt ett J “Ew. 4 beh en. aN f 7 om” ae . ; BPyos Sea > eae . 4 3 
pea | be Pe, ee i. ae 
caeye > ah ; St eae eg sas ‘ a SB Wain 
| ye ik . + Ee i , ee ae : Sea vas 3 “ Ve sire . ” ’ : 
= aie ae — ea A oe 
eons ares RS oe e5 yo? ye’ a “ Se > 
: I 4 ; oe ete Ise Wie roe: ar ee x 7 ae ey i? - 
: ~ ty - + < ie + ; : 2 ekg 4 
i : a vo =a ~ roy 46 : ont ax : ea " Pe it “e ¢, in r M 
_ it . ea OE wee “ : : r ail d gees, OS . ; ; 
" t fees i oe a io wo Te x Rk ie ee 1 
; eas wei Gee ; a, ee 2 . 
ean . . ee eee hy : 
:| ae as: Steger a ae ap args : “y+ es ap a Ae or mts = ¢ 
: ag wh, Sa ee ae ee ma as ig te € % a ' 
| on <a POIs aes: <a, re ee Shs. 3 Soe 
Page * to a OE gt EO ae ITED pie Se ie ame a eT antic “e 4 aoa « fee BP 4 as 
Pare ai Sole , ae Boao Sate <r Fo: : oy Petes ' iat TO . ; ye } % 
a fit ‘ BS eee ee i ie Sk. PE ee ~ . 
ao om Ze. “Aer gy *.. : aaa eo! Layee ete. : 1 \etae Wee Tt ?. 3 087 1% : ‘ 
« oe - PF ayes, ary’ 3 1) Pe 4 7 \ -_ von 
Awe 3 2, allies al . 2 2B i a ‘ 
~ ~~ 4 “ , ; s ie 
: P 4 
i, BaF 
2 ge 
we AL SANA : ‘ } ; o- 
, oe A Pe A ated eg x SLY De 52543 ayece 8 : - ee : f . . . . 
ae Ben Veal sb. : = d , : = lh ; 
: ‘? Tee 2 te 7 bs 
: ‘a ig : : ite gt os . 2 : 7 - ee 
— a ere ake ee anand ares ° { ’ ae : 
o41°o3 “y F i —————wew a 
Pane , pe: 3 
i 
ti 
mo 
: a 
ms ; ae ; ‘ 
 e t 
a : : 
cna 
: | q j 


; 2 eke 
. ai 
} 
| H 
| 
4 
$ 
pt 
a 
my ; 
a 
sc 
i : 
3 
% 
1 
- 
Tee 
: 
i ; 
7 
i 
oy ? 
‘ } 
‘ 
; j 
‘ i 
‘ | 
‘ 
\ 
_ 
4 
= 
‘ 
4 


